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Sooner or Later 


A SAMPLE of what can happen to this industry if the States 
start to pass new laws restricting drugs and cosmetics 
is clearly indicated by the law enacted by the State of 
Louisiana. If this bill were an exact instead of a poor 
copy of the Copeland Bill, it would be a proper law to con- 
trol intrastate commerce in drugs and cosmetics if the Cope- 
land Bill itself had been enacted. But without the Federal 
law being brought up to date, manufacturers doing a nation- 
wide business will find it practically impossible to comply 
with this state law, and many of them will have to stop doing 
business in Louisiana if the law is to be enforced. 


AS AN example, the law calls for the use of certified colors 
in drugs and cosmetics. This is something which must 
be done on a national scale or not at all. Further the bill 
seeks to censor advertising—another thing that must be 
done nationally or not at all. How are national advertisers 
to keep their advertisements from getting into Louisiana if 
they are objectionable? Certain ingredients of products 
will be prohibited in that state, while the use of these in- 
gredients will not of necessity be prohibited in any other 
State of the Union. With these few examples of the provi- 
sions of the new law the complexity of the problem becomes 
at once apparent. Add to this the condition of the Maine 
law controlling cosmetics and the difficulties that might lie 
in the future if a Federal law is not enacted, can easily be 
visualized. Furthermore, registration fees are required in 
the State of Louisiana as well as in the State of Maine. 


a Is time that all the manufacturers of foods, drugs and 
cosmetics, as well as the publishing and broadcasting 
interests deriving large revenues from one or more of these 
industries faced the music. A new and more drastic Food, 
Drugs and Cosmetic Act is going to be enacted whether 
some few factors in the industry like it or not, and the sooner 
the law is enacted the better it will be. Those who fostered 
the fight between the Senate and the House over the ques- 
tion of advertising jurisdiction probably thought they had 
performed a great feat. If they continue to perform such 
stunts in an effort to block the bill, the entire industry will 
find itself in such a maze of state legislation that these 
people will wish they had played the game square. If these 
people would only get the idea that an attempt to bring the 
Senate and the House together on a reasonable bill would 
result in less headaches in the end, they would be getting 
somewhere. 
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TRONG LEADERSHIP is completely 

lacking in the cosmetic division of this 
industry in the opinion of many. Man- 
ufacturers have long been indulging in 
practices which have been of benefit to no 
manufacturer. The enormous sums of 
money spent by cosmetic manufacturers 
in allowances to chains and department 
stores, to say nothing of the many taxes 
piled on cosmetics have resulted in meager 
or no profits although the industry is re- 
peatedly pointed out as one which charges 
enormous prices for low cost products. 

The utter foolishness of charging the 
consumer high prices and then not making 
an adeguate profit cannot long continue. 
Sooner or later the industry will be under- 
mined by those who are able to overcome 
the ridiculous practices which lead to this 
condition. Distributors should get their 
cost’ of distribution plus an adequate 
profit and no 
more. — Manu- 
facturers cannot 
continue to con- 
tribute too large 
a share of the 
profits of  de- 
partment or 
chain drug 
stores. 

The fact of 
the matter is 
that the Patman 
Bill is looked on 
as a blessing in 
disguise. It is 
described by a 
large cosmetic 
manufacturer as 
alife saver 
thrown out to 
the industry. 
“Uniess you are 
rolling in wealth, 
as most of us 
are not,”” said 
this manufac- 
turer, “you 


should use the 


168 


Patman Bill to eliminate many unprofit- 
able arrangements with large retailers.” 
But how many of the cosmetic manu- 
facturers are taking these steps) Not 
many. They are all waiting to see what 
their competitors are going to do although 
they are obliged by the law to eliminate 
these practices. Cosmetic manufacturers, 
as a general thing, are afraid of their large 
customers, and they are particularly afraid 
of their competitors in dealing with these 
large customers. The large customers 
have been very, very smart. They have 
played one cosmetic house against another. 
They promised to do a special job for one 
cosmetic house and was paid for it. Then 
this was so easy, they decided to get paid 
by other houses as well. When the smart 
manufacturers woke up they found that 
they were all paying the large retailers for 


doing special jobs for each of them. Once 





“He loves me — he loves me not.” 
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the thing had been started, it was difficult 
for the manufacturers to stop it. Now 
they are presented with a law which is 
obligatory to stop it, but still they hesitate 
because they fear that some manufactur- 
ers will not stop and will therefore get a 
larger share of the business than they have 


been getting. 


p RACTICALLY NOTHING HAS 

BEEN HEARD of the State Fair 
Trade Acts since retailers entered the 
drive for the Patman Bill. But now that 
the Patman Bill is an accomplished fact, 
here and there we hear signs of a reviving 
interest in Fair Trade Acts. However, the 
difficulty of enforcing the Fair Trade Acts, 
plus doubt as to their constitutionality as 
to the one provision that would make them 
effective if enforced, has dampened the 
ardor of many enthusiasts. In the fall the 
U. S. Supreme 
Court is ex- 
pected to rule 
upon the ques- 
tion of whether 
or not a non- 
signer can be 
bound by these 
Fair Trade 
Acts. We, and 
many others, feel 
that the decision 
will be contrary 
to the expecta- 
tions of those 
who fostered 
these acts. In 
the meantime, 
many of those 
actively — inter- 
ested in the wel- 
fare of the inde- 
pendent retail 
druggists feel 
that much more 
can be acceom- 
plished by get- 
ting behind the 
Patman Bill and 
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aiding the Federal Trade Commission in 
properly enforcing it. The fact that the 
Patman Bill will be enforced by a Govern- 
ment agency rather than by costly private 
suits between manufacturers and retailers, 
as is the case with the Fair Trade Acts, 
make the Patman Bill much more attrac- 


tive. 


N INCREASE IN SUNBURN pre- 
ventives should follow the investiga- 
tion of A. H. Roffo, recently published in 
the “Lancet” in which he shows the high 
incidence of skin cancer on parts of the 
body exposed to the sun such as the face 
and the back of the hands. The nose, 
Prof. Roffo finds, has the highest incidence, 
and women are practically immune due to 
the fact that their faces are covered with 
cosmetics which screen out the light. 
Prof. Roffo followed a study of the in- 
cidence of skin cancer in human beings, by 
exposure of rats to ultra-violet light and 
thus produced the disease by artificial 
means. Further study is necessary fully to 
understand the matter, but publicity 
given to this preliminary work should at 
least cause a sharp increase in the efforts of 
people to guard against too much sunlight 
which is a grand prophylactic and thera- 
peutic agent in proper dosage. 


NE OUTSTANDING REASON why 

manufacturers are paying such care- 
ful attention to the provisions of the Pat- 
man Bill is that publicity for violation of 
the act would not be very pleasant. 
Whereas publicity through citation by the 
Federal Trade Commission for violation of 
the price maintenance provisions of the 
law brought only commendation from the 
many independent retailers throughout the 
country, citation for violation of the Pat- 
man Bill will bring the independent down 
upon the head of a manufacturer whether 
he is proven innocent or guilty. The bill is 
designed to protect the independents 
against the large retailers and manufac- 
turers have long expressed their desire to 
cooperate with the independents in just 
such a manner as the Patman Bill pro- 
vides. Let any maufacturer in this in- 
dustry be called on the carpet by the Fed- 
eral Trade Commission for violation of 
this act and see what the aggressive inde- 
pendent retailers will do to him. 


AN IMPRESSIVE LIST of prominent 

cosmetic manufacturers will not regis- 
ter their products under the Maine Cos- 
metic Law. This clearly means that the 
products of these manufacturers cannot 
be sold in the State of Maine unless dis- 
tributors are willing to accept the burden 
of paying for registration. With each of 
these manufacturers having a large num- 
ber of distributors within that State, the 
fact at once becomes apparent that no 
one distributor will, by himself, pay the 
bill for any manufacturer. Perhaps the 
result will be what these manufacturers 
anticipate: the distributors of these prod- 
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This month we give a reproduction of the 
colored card with which Solon Palmer ad- 


vertised his Extra Cologne about 1883. 
This is another typical example of an adver- 
tising method that belongs to the rather 
dim past. 


ucts in Maine will wail loudly to everyone 
including their customers to the end that 
public opinion will be sufficiently aroused 
throughout the State to bring about repeal 
or amendment of the act. The principal 
consideration in such an attack is that 
manufacturers stick to their guns and that 
every manufacturer refuse to register. 
For if the list of manufacturers refusing to 
register continues to grow to the point 
that Maine is effectively deprived of the 
cosmetics its women want, there can only 
be one result—a change in the law. 
Action of this sort in the case of the 
Maine law becomes doubly important in 
view of the passage of the Louisiana law 
which also requires registration fees. In 
the Louisiana case. however, all drug 
products are also involved—a distinct ad- 
vantage for those interested only in cos- 
metics. Such laws must be effectively 
blocked before passage, however, for if 
the number of such laws increases by an 
appreciable number, no manufacturer will 
be able to stand the loss of business which 


refusal to register might involve. 


EADING MANUFACTURERS in the 
drug division of the industry are largely 
set on what is required of them under the 
-atman Bill and they are now notifying 
their customers as to what they will do in 
the future. These steps have been taken 
after numerous conferences with their at- 
torneys to set them straight. Most of the 
cosmetic manufacturers, on the otherhand, 
are still trying to find out what the other 
fellow is going to do, and they are waiting 
for some one to tell them methods of 
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giving many of the present allowances in a 
legal manner before they cancel the 
present illegal contracts. 

A closer study of the bill has revealed 
the fact that P. M.’s are absolutely illegal 
since a manufacturer is prohibited from 
making any payments to employees of his 
customers. Therefore this practice is 
forbidden and should be stopped at once. 
But aside from the fact that it must be 
stopped because of this provision in the 
law, it would be stopped anyway since 
P. M.’s would have to be given to every- 
body and therefore would lose their effect 
as well as being entirely too expensive if 


continued at the same rate. 


REPRESENTATIVE PATMAN, hay- 

ing tasted of pleasant victory in en- 
actment of the Robinson-Patman Bill, is 
all keyed up as to what he is going to do 
on additional legislation of this sort during 
the next Congress. Mr. Patman_ has 
specifically in mind a bill which will not 
allow wholesale discounts to be given to 
anyone but wholesalers, and in several 
other ways to try and set up prices for 
different classes of distributors in a 
straight and orderly fashion. There is no 
question that there is much to be said on 
the side in favor of the basic idea of 
equalizing competition through such bills 
as the Robinson-Patman Bill, but these 
things should be considered well from all 
angles and bills should not be rushed 
through Congress in a wave of hysteria. 
The Robinson-Patman Bill is an excellent 
example of what can happen when legis- 
ators start trying to get votes for a bill 
bearing their names. All that anyone 
definitely knows about the WRobinson- 
Patman Bill is its basic intent and nothing 
more. 


E HATE TO THINK of the task 

that is placed before the U. S. P. 
and N. F. revision committees by the pro- 
vision in the Louisiana Food, Drugs and 
Cosmetic Act which directs that official 
products should be packaged in ac- 
cordance with the provisions in these 
compendia. For if these compendia are to 
maintain their places they immediately 
supplement each monograph to give pack- 
aging requirements for each and every 
product. This means that the revision 
committees must make a comprehensive 
study of packaging practices, of pack- 
aging processes, of packaging materials, 
and then supply interim revisions to in- 
clude these specifications in each and 
every monograph. This will not only 
mean a lot of work, but it will also mean 
the publication of a very fair sized sup- 
plement for each of these compendia. We 
can forsee many battles with many manu- 
facturers who are using unusual packaging 
materials, and also many battles with 
makers of packaging materials either to 
keep out other materials or to include 


their own. 
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The Louisiana Food, Drugs and Cosmetic Act, re- 
cently enacted in the State of Louisiana, will present 
almost insurmountable difficulties to manufacturers 
when it is enforced. Although a report was circulated 
to the effect that the law would not be enforced until 
1937, this has been denied by state officials of Louisiana 
who are taking immediate steps to enforce the act. 
However, the officials state that they will be reasonable 
with such manufacturers who show their willingness to 
register their products in that state—as required in the 
law—but that they will move as swiftly as possible. 
The task placed before these officials is a tremendous 
one and it is certain—whether they realize it or not— 
that it will be well into 1937 before they have anything 
like a semblance of compliance with the act. For all 
products must be registered, all advertising must be 


controlled, labels must be passed upon, every batch of 


color for drugs and cosmetics must be certified by state 
officials, and a host of other things must be done by the 
state, all of which will have to be done in an orderly 
To set up the organization for this work is 
From the viewpoint 


fashion. 
going to take a great deal of time. 
of manufacturers, compliance with the Louisiana is 
going to be an extremely difficult thing in absence of a 
similar Federal law. 

The act is evidently an attempt to copy the Copeland 
Bill and adapt it to the needs of the State. However, 
the attempt to adapt the Copeland Bill to the State's 
needs has not been very carefully done. And even if the 
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LOUISIANA’S 


Louisiana enacts that a state Food, 
Drugs and Cosmetic Act patterned 
after the Copeland Bill. Besides 
presenting many sections difficult 
of observation by manufacturers, 


adaption of the bill had been carefully carried out, the 
enforcement of it in just one state in the Union would 
result in much trouble for manufacturers. 

In the first place the Louisiana law extends control to 
advertising. This means that manufacturers advertis- 
ing nationally in periodicals which have a national cir- 
culation must write their advertisements for the whole 
country in accordance with the ideas set forth by the 
State of Louisiana or else stay out of the state. Also the 
periodicals carrying advertisements of drugs and cos- 
metics some of which advertisements might be objec- 
tionable to the Louisiana State officials might also be 
ruled out of the state. Advertisers over the radio would 
face an extremely difficult problem since it is impossible 
to prevent individuals from picking up stations in other 
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NEW DRUG LAW 


the enactment of such a law with- 
out a similar Federal law presents to 
manufacturers a real problem. Per- 
haps many manufacturers will pre- 
fer not to do business in Louisiana. 


parts of the country which stations might be sending 


out advertising which would be objectionable to 
Louisiana. Naturally, national broadcasting systems 


would have to drop Louisiana stations from their net- 
works in many instances of drug and cosmetic adver- 
tising. It is plain that advertising control must be 
brought about through a Federal law, supported by 
state laws before it can be made effective. 

Another feature of the bill which indicates the diffi- 
culty of enforcing such a bill in one state is the provision 
that all colors used in drugs and cosmetics must be 
certified colors. This means that a study must be made 
to determine just what colors are necessary for all 
manufacturers to color their elixirs, tablets, face pow- 
ders, lipsticks, rouges, and other products to get the 
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many shades that manufacturers use. Then manufac- 
turers of these colors must supply samples of every 
batch of every color to the State of Louisiana before 
they can be used. The only alternative is for manufac- 
turers to use the colors that they have been using and 
keep the products in which colors are used out of 
Louisiana. This provision in the bill again points out 
the necessity of having a Federal law supported by state 
laws if such extensions of authority are to take place. 

Aside from these two points which must be regulated 
nationally or not at all, there is the fact that the bill has 
deviated from the Copeland Bill in many ways that 
make it particularly objectionable to everyone con- 
cerned. As an example of this the bill defines “scientific 
opinion” as “the opinion within their respective fields, 
of competent pharmacologists, physiologists, or toxi- 
cologists.”” Therefore, scientific opinion is limited to 
just a few types of scientists and even chemists and 
pharmacists are not acceptable under the law. 

A most astounding provision of the law evidently 
will have the effect of preventing in Louisiana the sale 
of proprietary medicines. This clause reads: 

“A drug or device shall be deemed to be misbranded 
if it is a drug and is not designated solely by a name 
recognized in an official compendium or if its label has 
been disapproved by the United States Government or 
the State Board of Health.”’ 

While this clause is probably intended for some other 


(Continued on page 176) 
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As the study of the Patman Bill by manufacturers’ 
attorneys progresses, more light is being shed upon the 
changes which manufacturers must make in their sales 
policies to steer clear of violating this new law. Tech- 
nically, all contracts and sales which were in violation 
of the provisions of the act were illegal from June 19 on. 
Manufacturers generally took some time to study the 
bill, and some delay was caused in eliminating practices 
which are violations of the law, but it is generally be- 
lieved that the Federal Trade Commission will over- 
look these. 

The Federal Trade Commission itself is not fully 
acquainted with the problem that has been placed 
before it. Because of the nature of the law, the Federal 
Trade Commission cannot issue hard and fast rules to 
be followed by everyone. When discriminations are 
complained of or are believed by the Commission to 
exist, the Commission will cite the people or companies 
involved and call upon them to prove that their actions 
do not constitute discrimination as prohibited by the 
law. It is well within reason that the Commission will 
investigate the various industries and the distribution 
of the products of these industries so that it can in- 
telligently set quantity limits upon which additional 
discounts cannot be granted. The work involved in 
investigating the distribution of every 
product produced and imported is so tremendous that 


conceivable 


it will be several years before the Commission can pos- 


sibly complete this part of its work. Perhaps the Com- 
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APPLYING THE 


As manufacturers attempt to ad- 
just their sales policies to bring 
them in line with the requirements of 
the new law, problems have a way of 
continually arising. Problems solved 


mission will not undertake this work until complaints 
are made, but it would seem that they should undertake 
it so that manufacturers will have some idea of where 
they stand. The Commission could give an idea of just 
how many distributors are necessary to establish a 
quantity upon which an additional discount can be 
given, and then let the manufacturers be guided ac- 
cordingly. 

Drug manufacturers who have had a special discount 
to selected retailers whom they appointed as distribu- 
tors of such products as biologics, arsphenamines, and 
others, have had to discontinue these special discounts 
for the reason that they would otherwise have to offer 
every retailer an opportunity to become a distributor 
and earn this extra discount. 
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PATMAN BILL 


today are followed by new problems 
which present themselvestomorrow. 
However, manufacturers must 
eliminate illegal practices as rapid- 
ly as they realize they are illegal. 


Free goods can no longer be distributed on an 
arbitrary basis, they must be figured as a discount and 
must be justified by the saving to the manufacturer in 
selling in the quantity for which they are given. In 
other words, if a manufacturer has been in the habit of 
giving four free with a dozen, his dozen price is really 
for sixteen units. Therefore, if this manufacturer sells 
twelfths of a dozen, his price for any part of a dozen 
must be based upon one-sixteenth of the dozen price 
plus the additional cost of selling the smaller lots. This 
probably means that free goods will have to be reduced 
in some cases, or that the unit price will have to be 
lowered. The only other way for manufacturers to 
handle the matter is to sell in nothing less than dozen 
lots. For if manufacturers sell in dozen lots which are 
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EWING GALLOWAY 


really sixteen units; they do not have to consider the 
price of a single unit if they do not sell single units. In 
such cases the retailers who wanted less than dozen 
lots would buy their goods through wholesalers. In the 
case of manufacturers who operate on the del credere 
system of distribution, this would not work since all the 
customers of the wholesalers are buying direct from the 
manufacturers. 

There has not been very much which has developed 
since we published the article in our July issue to change 
any of the opinions which were given in that article. In 
the judgment of prominent attorneys working on the 
application of the bill to problems of manufacturers, 
P. M.’s will have to be extended to everyone on the 
same terms. This means that the cost of P. M.’s 
will be so high that they will have to be discontinued 
entirely. If the amount of the individual P. M.’s were 
reduced to the point at which the manufacturer could 
afford to extend them to everyone, then the amount of 
the P. M.’s themselves would be so small that they 
would not prove sufficient incentives to the sales people. 

Demonstrators for cosmetics are still somewhat of a 
problem, although it is generally believed that man- 
ufacturers can set a volume minimum below which no 
demonstrator will be furnished. Thus if a store does, 
say, $10,000 worth of business in a line of cosmetics 
during the year, the manufacturer might furnish a 
demonstrator. Below this amount no demonstrator 


(Continued on page 205) 
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NOURISHING CREAMS 


The function of a nourishing cream without all-pur- 
pose pretensions, is to give the skin a normal, healthy 
appearance. Since the outstanding bane to the skin of 
the well-groomed woman is dryness, if this fault alone 
can be corrected the skin will become so improved in 
texture that other, minor faults can well be overlooked. 
As a matter of fact, no skin fault need be overlooked 
with the innumerable preparations available for cleans- 
ing, toning and make-up. Nevertheless there are skin 
troubles that cannot be made to yield to simple cos- 
metic care and these must be always referred back to 
the trained dermatologist. 

If the physiology of the skin were at all well-under- 
stood, formulation of cosmetics could proceed along 
well-defined lines. With knowledge in its present state 
we can only fall back upon good, but empirical data. 
We do know that by far the larger number of women 
suffer from “‘dry” skins but we are not altogether sure 
that this dryness refers to insufficient moisture or to 
insufficient oil. We have good evidence that the skin 
can be penetrated by certain materials but the effects 
of these materials in the presence of each other or in the 
presence of non-absorable materials has not been 
adequately investigated. But results of observation 
have shown us that an emulsion of certain oily materials 
with water have a definite effect in improving the ap- 
pearance of the skin. On these lines we will discuss the 
modern formu- 
lation of nour- 
ishing creams. 

Vegetable 
oils, animal fats 
and oils, lano- 
lin, ete. will 
have some im- 
proving effect 
on the skin if 
regularly ap- 
plied, but these 
simple ma- 
terials are un- 
pleasant to use 

















and definitely less effective than more or less complex 
preparations. Emulsification of any of these with water 
will result in far greater effectiveness. Starting with the 
simplest preparation, from the standpoint of composi- 
tion and manufacture, we have the elementary lanolin 
cream. This can consist merely of lanolin with up to 
fifty per cent. of water, but the result is a very sticky 
mass which is beneficial in correcting excessively dry 
skin conditions but is unpleasant to use. When mixed 
with a vegetable oil or an animal fat, the lanolin will 
still take up large amounts of water, but the result is a 
much finer 
cream, far less 
sticky. In the 
next stage of 
study, petrola- 
tum and min- 
eral oil are in- 
corporated in 
the cream. 
These serve 
more than one 
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purpose: they 
improve the 
luster and 
spreading 
power of the 
In addition, they 











emulsion and decrease its stickiness. 
are absorbed very little, if at all by the skin. This last is 
a valuable property, since a completely absorbable 
cream is likely to leave a greasy, sticky skin surface 
which can be made up only with difficulty. On the 
other hand, if substances like petrolatum or mineral oil 
are present they leave a residual film which can easily 
be removed with cleansing tissues, leaving a clean skin 
with the oils below the surface where they belong. 
Finally, although the stiffness and general consistency 
of the cream can be adjusted by varying the proportion 
of lanolin, water, oil and petrolatum, it is generally ad- 
visable to include a certain amount of an ingredient 
whose major purpose is to harden the cream. Paraffin 
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or ceresin, bees- 
wax, sperma- 
ceti, etc. will 
serve this pur- 
pose. An effec- 
tive and simple 
cream can be 
made accord- 
ing to the fol- 
lowing formula: 











Lanolin... 35.0 
Petrolatum 45.0 
Spermaceti 5.0 
Water.... 15.0 

Melt the 


petrolatum, lanolin and spermaceti together, cool to 
about 45° C., add perfume and incorporate the water 
by vigorous mixing at the same temperature. About 
1°% of perfume must generally be used to cover the odor 
of lanolin; since nourishing creams are generally left on 
the skin for a long time, the perfume must be selected 
with special care to avoid irritation. 

Lanolin is a valuable ingredient in preparations for 
skin care since it is an animal product with a composi- 
tion related to that of the human skin. Ingredients in- 
clude cholesterins, cholesterin esters, higher alcohols, 
etc. which are usually considered to be essential com- 
ponents of healthy skin. Cholesterin itself has an im- 
portant function in regulating the water balance of cells. 
The odor associated with most grades of lanolin is, how- 
ever, a drawback and has led to a search for odorless 
substitutes. 

Lanolin absorption bases are increasingly popular. 
Their water absorbing power generally greatly exceeds 
that of lanolin but in addition they are said to have a 
better balance in those components most beneficial to 
the skin. Since they usually include substantial propor- 
tions of mineral fats they are also free from the stick- 
iness associated with lanolin. Where the absorption 
bases are used merely as odorless substitutes for lanolin 
present in relatively small amounts, formulas need not 
be altered except for the direct substitution. An ex- 
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perimental formula using an absorption base as the 
major component is given below. 


BGR se het tra tao tea ere ue chee Gems Cras cing ten a ee 5.0 
Lanolim- absorption base... .... 2... 66.66 ses cc cca ncese 15.0 
ACPD SAG Sls Seon ee Gogoi ie Ce CE Pa AE FOE 5.0 
Cee tOGe 2) Se ew wa oe anes aoa See 5.0 
WWeer NE OND oss oe oe Seapine Daun Noein tae een 10.0 
LOOT A eR eo nea re en Br ory eens era fo 4 60.0 


Melt all the ingredients except water together and 
allow to cool to about 40° C. Add the water, at this 
same temperature, in small portions, thoroughly stir- 
ring in each addition before the next is made. 

Creams based on cold cream formulas still enjoy wide 
popularity. They differ from the foregoing examples in 
that the base of the cream is beeswax, which serves to 


carry the other ingredients. 


Ce Se a a ee ee ERC aes Menem en Ora e tet. icon” BL 16.0 
PCURGUCIREIB oc 5 bial att Cera rrkd  se ana baat 18.0 
BCR ore oes ass oath fac ina eee ed Gem emo aeons ee ee 1.0 
CSIC ITER ORS onl oO es ae eee earn eee Da ee 5.0 
Wemeba te: Gime 90 oi ai iid crt eae a paar a eae 20.0 
IRON cos res Se Gece ce BG a age tae ey ae 39.0 
BOC og id es Eras eo erat one ee ae er ee ee 1.0 


Y 


Melt all the oily ingredients together at about 60° C. 
and stir in the borax dissolved in the water at the same 
temperature. Stir vigorously at first to complete emul- 
sification and then more slowly until the cream is cold. 

The particular vegetable oil has not been specified, 
since the choice is large with individual preference play- 
ing a large part in selection. The list includes almond, 
cherry and peach kernel, olive, peanut, sesame and 
other oils. Use a grade that has a low acid number to 
avoid the possibility of irritation as well as more rapid 
rancidity. Needless to say, every preparation contain- 
ing any sensitive material must be fully preserved. We 
emphasize this point continually, but our mail often 
contains letters from manufacturers whose creams go 
bad. Use enough of the right preservative, following 
the suppliers’ direction to the letter. Remember, too, 
that most preservatives are less active in alkaline media. 

Watch your manufacturing procedure! Keep tem- 
peratures of melted fats and oils as low as possible to 
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prevent overheating with consequent discoloration and 
incipient decomposition. Nevertheless, waxes must be 
completely melted. It is preferable to run the melted 
waxes and oils through a sieve of some kind to take out 
occasional gritty particles which will creep in. Observe 
the utmost cleanliness in every step. The water used in 
the cream should be very pure, in some cases even dis- 
tilled, since small amounts of impurities, especially lime 
Use borax of 
Stirring must 


salts, may make the emulsion unstable. 
the highest purity for the same reason. 
be efficient. 

Many special ingredients are now available for skin 
care and they are all worthy of complete investigation. 
The most recent is a group of unsaturated fatty acids 
which seem to show real promise in skin care. Choles- 
terin and lecithin, alone or together, in a properly 
formulated cream give evidence of being able to improve 
the functioning of the skin. Cetyl alcohol is increasingly 
popular since it is an emollient, an important auxilliary 
emulsifier and imparts a dull rather than a greasy luster 
to the skin surface. As with all other cosmetic raw 
materials, cetyl alcohol should be of highest purity, free 
from odor and irritating impurities. The question of 
acidity and alkalinity is also becoming more prominent. 
There is no doubt that the healthy skin surface is gen- 
erally slightly acid, of a pH from about 5 to 6.5. The 
pH of the cream itself will have some influence on ab- 
sorption by the skin but the slight alkalinity of cold 
cream types are extremely unlikely to be harmful. Acid 
in small amounts, as well as other electrolytes, may be 
added to lanolin, cetyl aclohol and absorption base 
creams, but it is not safe to tamper with beeswax 
creams in this respect. The vogue seems still to be in 
the direction of soft creams. If they are too soft, how- 
ever, they may break down in summer weather and 
should contain additional quantities of the major emul- 
sifying agent present (lanolin, absorption base, borax 
to form beeswax soap, etc.) with less of the stiffener. 

A final note on the experimental development of new 
formulas should not be out of place. If you have the 
usual formula in pounds and gallons, transform the 
quantities into percentages when you wish to make 
laboratory batches. My next advice may seem unneces- 
sary, but it will be news to a surprisingly large number 
Experiment with small batches, a 
Do not try to 


of manufacturers. 
pound at a time is more than enough. 
work with very small samples, however, unless you are 
trained in laboratory technique and own a satisfactory 
balance; but there is no point in trying to change the 
components in a 20 or 100 pound batch, where an un- 


successful experiment will be costly. 


ee , 
Louisiana’s Drug Law 
(Continued from page 171 
purpose and is incorrectly written, as it stands it ab- 
solutely rules out proprietary medicines. 


The bill takes from the Copeland Bill the provision 
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that official products should be packaged in accordance 
with the instructions in the official compendium in 
which it is listed. This means that the revision com- 
mittees of the U.S.P. and N.F. must immediately make 
interim revisions on practically all the monographs in 
these two books so as to bring packaging requirements 
up to date in those monographs in which they are now 
given and to include them in those monographs in 
which they do not at present appear. Here is a tre- 
mendous task for these two revision committees which 
calls for a complete study of packaging materials and 
packaging methods in use today. 

The extent to which the U.S.P. fails in this respect is 
illustrated by the fact that cold cream in the U.S.P. 
should be packaged in pure tin tubes. This provision 
would cause all cold cream packaged in jars to be mis- 
branded in the State of Louisiana. Aromatic Spirits of 
Ammonia in the U.S.P. should be packaged in glass 
stoppered botties. There is a considerable demand for 
this product in ampoules. Such packages would be 
misbranded. 

{ most glaring example of how poorly the law is 
drawn appears in Section 9, Section 11 and Section 12. 
These read: 

“Section 9:—A drug or device shall be deemed to be 
adulterated if it has been found to be such by a Depart- 
ment of the United States Government.” 

“Section 11:—A cosmetic shall be deemed to be adul- 
terated if it has been found to be such by any Depart- 
ment of the United States Government.” 

“Section 12:—A cosmetic shall be deemed to be mis- 
branded if it shall be found to be such by any Depart- 
ment of the United States Government.’ 

Under these sections of the law, any department of 
the Federal Government could declare a product adul- 
terated or misbranded and it would have to be con- 
sidered so by the State of Louisiana. The Department 
of Pensions, or the Post Office Department, or the War 
Department, or the Navy Department, or anyone of a 
large number of departments could issue a ruling on a 
certain product and Louisiana, under its law, would be 
compelled to outlaw the product on this finding. There 
is no provision for due process of law in these findings. 


The law is shot full of poorly drafted sections, and 
sections that are evidently not intended to mean what 
they say. Further than this the law requires that man- 
ufacturers pay registration fees which must not exceed 
$5.00 for any one product, or must not exceed $100.00 
for any one manufacturer. This is an attempt to make 
the affected industries pay for enforcement of the law 
and perhaps have some profit left over. The fact that 
the law has been enacted and will be enforced in the 
interest of the public of that state rather than in the 
interest of the affected industries does not seem to 
matter. 
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EVAPORATING AND 
DEODORANT LOTIONS 


By A. Richard Bliss, Jr., Phm. D., M.D., LL. D. 


EVAPORATING OR 


Lotions containing vola- 
tile fluids, like alcohol, ap- 
plied to the uncovered skin, 
or in the form of uncovered 
compresses, often produce a 
cooling effect. Many typi- 
cal lotions of this class con- 
tain from 10 to 50 per cent. 
of alcohol. Aqueous lotions 
are less efficient than those 
containing more volatile 
constituents. Lotio Refrig- 
erans and Lotio Ammonii 
Chloridi are old, once popu- 
lar illustrations of this class: 





A. RICHARD BLISS 


Sir A. Cooper's Cooling Lotion 

(Lotio Refrigerans) 
20 parts 
20 parts 


100 parts 


Pekasuitien Crier ace ves. o: 6 eens ou we eh 
Ammonium Chloride........... 


Distilled Water: tO MGRG: .. 35 65k ed ch kel eto sees 


Evaporating Lotion 
(Lotio Ammonii Chloridi) 


Ammionsiny ChlOmees: 2:5 /.55:56 03-236 ele Sa sie aee 4 parts 
ja ON ON SSR apa cone nee Te ener a irre ere eee ye 17 parts 
Distiied Water, to Mahe ...is. cccisicrerveeres 100 parts 


Small amounts of oil of peppermint, menthol, and 
camphor are other common ingredients of this type of 
lotion. Too high concentrations, however, will produce 
also irritative actions, because the volatile oils and 
many of their derivatives, such as menthol and camphor, 
are locally irritating. Rubbed into the skin they act as 
counterirritants. They stimulate the sensory nerve 
endings first, but later depress them, and consequently 
there is more or less tingling or biting, followed in many 
instances by partial anesthesia or numbness. Oil of 
peppermint and its stearopten, menthol, also stimulate 
the cold-perception nerve endings, and therefore pro- 
duce the double sensation of coldness and numbness. 
Extensive applications to the skin of ointments, con- 
taining higher concentrations of menthol, have caused 
chilly sensations or actual chills. However, when these 
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COOLING LOTIONS 


agents are applied, in lower dilutions, to the uncovered, 
unbroken skin, they are not irritative, but produce 
simply a cooling, numb sensation. A mixture of equal 
volumes of spirit of camphor, spirit of lavender, and 
alcohol was at one tine a favorite and welcome cooling 
lotion in cases of frontal headache. 

In the case of oil of peppermint and menthol it is 
obvious that their cooling or refrigerant action is not 
solely due to the physical phenomenon of rendering heat 
latent by the evaporation of fluids; instead the physical 
cooling action is enhanced by the effects of these agents 
on the nerve endings which appreciate cold. Prac- 
tically all after-shaving lotions contain both alcohol and 
menthol as the cooling ingredients. A simple illustra- 
tion follows: 


Cooling After-Shaving Lotion 


WiemthOR 225 so Saher ep a 2 parts 
CIRVeCwi ne ch eS te roe eee 100 parts 
PARC OUNRONR S006 oe 590 oe ay gia ge oes ea ee ee 500 parts 
WN he ib ¥ 24 cieRaanenes See hee eRe er 400 parts 


Borated Cooling After-Shaving Lotion 


Ne I od eacctsviiarertaiee eeeniaeleeae 1 parts 
IVR ONNGA pelo crs he ows o/s ee aa a Cage ee a ere 1 part 

COIG COWIE 5 oes oust Sac ee Oto oc oan eee 30 parts 
| CCL TTT eee er er 125 parts 


1000 parts 


Soothing Cooling After-Shaving Lotion 


Niemthiol. . . oc0 oy Sn Sex ks He wena ees 16 parts 
DUNO ee 27 Scns ewe Seu eae ae meme ore ie 15 parts 
GINCOENI isk wavs HA Vavare cos aaa ee 25 parts 
Miucilave of Friis: Moss... 52 ons ess hee ease ieee 12 parts 
BORIGr NGM aoa tore diae oe nacre a orate nora pane 5D parts 


Perfume and Color, as desired 


Camphior Water, to mishe. 2.0.2 os. e52 cewecteucws 100 parts 


Lotions for itching skin conditions are usually improved 
by the addition of small quantities of menthol. Thus, 


Prickly Heat Lotion 


Sodium Bicarbonate 6.5.8 Ssies coma eee: 20 parts 


TONG HVUN Oey ohsr3t Sets aps torino er ra ens 2 parts 
PIGONGR s lecin wat adind.o Raeanie ese wa ae ea 180 parts 
Wiitels aaehe. x oss os hee lee te sae anya eos 180 parts 
Wither, tOcWiane: aisicac.cc. ce netenweag aude mae een 1000 parts 
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In erysipelas a lotion consisting of diluted aleohol and 
14 to 1 per cent. of phenol often affords very welcome 
relief to the patient. Some writers advise using from 
2 to 3 per cent. of phenol in lotions inlended to allay 
itching, but the manufacturer should keep in mind the 
following facts concerning the local action of this com- 
pound. Phenol is absorbed by the unbroken skin, but 
much more readily by mucous membranes. It acts on 
the sensory nerve endings to produce numbness, but not 
complete analgesia. When the hands are kept wet with 
phenol solutions or lotions containing from 1 to 5 per 
cent. of the agent, the tingling and numbness produced 
may last for 30 minutes or more. Strong phenol pro- 
duces a burn, the pain from which is at times unper- 
ceived at first because of its anesthetic action. The 
skin becomes white and cold, from constriction of the 
blood vessels: numb, from depression or paralysis of the 
sensory nerve endings; and later it becomes red and very 
painful, still later drying up and peeling off, or the 
superficial tissues may slough off and leave a painful, 
slowly-healing, ulcerated area. Both weak and strong 
phenol solutions applied to a toe or finger as wet dress- 
ings have not infrequently resulted in gangrene, the 
agent slowly penetrating the tissues and causing their 
death, while the local anesthetic action prevents warn- 
ing pain. It is important, therefore, to use concentra- 
tions of Phenol not in excess of I per cent. in lotions of 
this class. 

Most of the “antiseptic mouth washes” contain men- 
thol or oil of peppermint, as well as alcohol. A typical 
formula follows: 


Mouth Wash 


Bicuetats te eatete eter oa 12.5 parts 


Boric Acid. ..... 


TPT 10 RSS CRS ee ea ee 0.5 part 
MMI WRMRER 3 x28). 2 2 oct wpb tos and ronsnais Sart we aes 0.3 part 
SERRE. os St bot ctingSernt OOS wartizinds 2.5 parts 
Methyl Salicylate............. 0.3 part 
Sodium Benzoate..... 3.0 parts 


Alcohol Sh Oe Oe ee psec 150.0 parts 
1000.0 parts 


Water, to make............. ; 


Oil of Peppermint............ 0.25 part 
CCR OTS a en ae ae, ee 0.25 part 
SONNTER ISNT rioters che niet oa chiens ree Fons ith eee he 0.50 part 
ROMMRPN rete ie icteric sr oonc cons age alent wns siguisae ss a OROO Darts 
Sodium Chloride... .. ee eee eae ar .. 50.00 parts 


This powdered preparation is used by dissolving one- 
half teaspoonful in a tumberful of water. 
Cooling face lotions have become popular, especially 


during the hot weather. A simple formula calls for: 


Cooling Face Lotion 


Spirit of Camphor 10 parts 


Alcohol. . 15 parts 
A emirate Sine Rept ek Oath ein ay ete mS EA | part 
Witch Hazel... ...... 14 parts 


Witch Hazel, Bay Rum, Eau de Cologne and Florida 
Water, alone or in admixtures, are among the simple 
preparations commonly employed as evaporating or 


cooling lotions. 
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the following 


A cooling hand lotion may be made by 


formula: 

Cooling Hand Lotion 
| PCT fc) [aR Pa ee RE 0.5 part 
MGA NASENAIR 6 osc. sie cs arsts <i> Sinise et eo 10.0 parts 
PANTING era tear Paar eres re Ne 60.0 parts 


Perfume and Color, as desired 


Water, to make...... 100.0 parts 


Deodorant Lotions 


Deodorant lotions or ‘‘deodorizers” are preparations 
which will destroy or overcome foul odors, as in cases of 
bromidrosis, halitosis, uleerating carcinoma, ete. 

Solution of hydrogen peroride (3°7) is a good deodor- 
izer, particularly suitable for the mouth and throat, 
and in dilutions with not more than two volumes of 
water, it is considered a valuable germicide. It is used 
also in tonsillitis, diphtheria, Vincent’s angina, py- 
orrhoea alveolaris, deeply furred tongue, and as a sur- 
gical cleanser in pus conditions. It is important to 
remember that in a cavity without free exit, the oxygen 
gas, which it liberated when the hydrogen peroxide 
comes in contact with pus, blood and other organic 
liquids, may burrow into the tissues, with an extension 
of the infection. Many of the “antiseptic powders” 
which have been popularized during the past few years 
contain metallic peroxides, such as magnesium and 
calcium peroxides, oc perborates, like calcium and 
sodium perborates, which, it is claimed, liberate hydrogen 
peroxide on coming in contact with water and aqueous 
solutions in general. Sodium perborate, which contains 
about 9 per cent. of available oxygen and which is stable 
in cool, dry air but decomposes in warm or moist air, is 
extensively used in Vincent’s infections of the mouth 
and throat, and as a remedy in pyorrhoea alveolaris. 

Potassium permanganate is an efficient deodorant, and 
in dilutions of from 0.1 to 1 per cent. (aqueous) it is used 
as a deodorizer and antiseptic for foul ulcers, ulcerating 
cancers, the foul mouth of mercurial poisoning, ete. In 
the form of a 0.5 aqueous solution, this agent is em- 
ployed as a foot bath in bromidrosis. In dilutions of 
from 1-5000 to 1-2000 it is used as a vaginal and 
urethral irrigation. Because of the fact that it is an 
energetic oxidizing agent and consequently incom- 
patible with practically everything which might be 
employed as an ingredient of lotions, Potassium per- 
manganate must be used alone and only in aqueous 
solution. Labels should contain the information that 
the brownish stains produced by this compound may be 
removed by means of vinegar or lemon juice. 

Chlorine-liberating compounds, such as calcium hypo- 
chlorite, Dakin’s solution, chloramine, dichloramine, are 
useful deodorants and antiseptics. A simple breath 
deodorant solution is made by dissolving a tablet con- 
taining 4.6 grains of chloramine in one ounce of water 
and using it while fresh. [It is not practicable to put 
this up as a solution because of rapid decomposition. 


(Continued on page 192) 
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VITAMIN B 


By R. Schuler* 


While vitamin B is one of the earliest vitamins 
known, the early conception of it as a single factor is no 
longer tenable. It is now known to consist of several 
components. Realization of its complexity was recog- 
nized shortly after its discovery in 1916 by McCollum. 
Investigators noted indications of the presence of a 
second constituent, more stable to heat and possessing 
biological effects different from McCollum’s water 
soluble factor. 


In 1926, Goldberger conclusively proved presence of 


this second component. He called it the P-P (pellagra- 
preventive) factor, because of its action in preventing a 
disease in rats resembling that of pellagra in humans. 
This vitamin is now known in this country as vitamin G 
in honor of Goldberger, and as vitamin B, in Europe. 
To avoid the confusion, American workers refer to it as 
vitamin G (B,). This vitamin has likewise fallen before 
the relentless assaults of the vitamin research workers, 
and is now known to consist of many factors. 

The many components of vitamin B complex may be 
briefly described as follows: 

1. Vitamin B,, or vitamin B (B,) is the factor asso- 
ciated with beri-beri. Considerable is known concerning 
its chemical nature and physiological activity. 

2. Vitamin By, or vitamin G (B,) is the component 
linked with pellagra. Within recent years, it has been 


*Research Laboratories of Stanco Incorporated. 
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Many are the components of vi- 
tamin B, one of the earliest vitamins 
known. As investigations reveal the 


presence and value of these com- 
ponents, the value of this vitamin 
is more easily appreciated. 


proven to consist of several factors, among which are the 
following: 

(a) Factor related to pellagra in human beings. 

(b) Factor, termed vitamin B, by English investiga- 
tors, associated with a skin condition in rats known as 
rat pellagra. 

(c) Factor linked with pellagra in chickens. 

(d) Factor related to the condition known as black 
tongue in dogs, which is definitely not the same as the 
rat pellagra factor, but may possibly be identical with 
the human pellagra factor. 

(e) Factor related in some way to normal health in 
man and animal and. identified as the chemical com- 
pound lactoflavin. 

3. Vitamin Bs, first reported by Williams and Water- 
man of the United States in 1928, is associated with 
normal growth in pigeons. It resembles vitamin B (B,) 
in stability, as it is easily destroyed by heat. 

1. Vitamin By, discovered by Reader of England in 
1929, is the constituent linked with such symptoms in 
rats as a lack of muscular control, swollen paws, and a 
tendency to sit in a hunched position. This vitamin is 
similar to vitamin B (B,) and vitamin Bs, being un- 
stable to heat. 

The existence of still another constituent, termed 
vitamin B;, was claimed by Carter, Kinnersly and 
Peters, of England, to be essential to growth in pigeons. 
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In view, however, of the more recent resolution of vita- 
min G (B,) into several components, the status of vita- 
min B;, which resembles them in their relative stability 
to heat, should be experimentally re-investigated before 
being definitely regarded as a separate constituent. 
Considerable work has yet to be performed on vita- 
mins, Bs, B,, B, and some other factors before a detailed 
discussion of their physiology and chemical character 


may be presented. 
Vitamin B (B;) 


Early history of vitamin B (B;) is of interest. 
beri, with which it is associated, was known in China in 
2600 B. C. In 1882, Takaki, discovered beri-beri could 
be cured by increased quantities of vegetables, fish, and 
meat in the diet, and by replacing rice with barley. 
Takaki, erroneously concluded that the cause was in- 


Beri- 


sufficient protein. 

In 1897 Kijkmann produced polyneuritis by feeding 
chickens polished rice then cured it by replacing polished 
rice with whole rice. Eijkmann assumed that rice 
polishings contained a curative principle that killed the 
beri-beri germ present in rice, supposed to be respon- 
sible for the disease. One of Eijkmann’s colleagues, 
Grijns, in 1901, suggested that polished rice lacked a 
substance essential to the central nervous system. From 
1900 to 1910, evidence accumulated to establish that 
beri-beri could be avoided by consumption of foods con- 
taining an unknown antineuritic substance which many 
investigators attempted to isolate. Funk of Lister In- 
stitute at London, in 1912 coined the word ‘vitamine”’ 
to describe the crystalline, nitrogenous, anti-beri-beri 
substance, which he obtained from rice polishings. 

Because of its action in preventing and curing beri- 
beri, vitamin B (B,) it is referred to as the *‘anti-beri- 
beri” vitamin. It is also called the “‘antineuritic” vita- 
min because of its effect in curing nervous disturbances, 
and it is sometimes known as the “growth” vitamin, 
because of its firmly established position as a necessary 
factor for the maintenance of normal growth in man and 
animal. 

First indication of beri-beri numbness in the legs, and 
pains in the calf muscles, accompanied by fever, lack of 
appetite, exhaustion, and diarrhoea or constipation. A 
special kind of heart trouble, in which the heart beats 
at only half the usual rate, also results. The victim 
finally dies. One striking feature is that the victim 
even though in the last stages, will recover rapidly, if 
foods rich in vitamin B (B,) are administered. 

In connection with the heart condition produced by 
an inadequate supply of vitamin B (B,), an investiga- 
tion reported early in 1936, indicates that liberal con- 
sumption of vitamin B (B,) foods may be of consider- 
able aid in relieving heart conditions. These observa- 
tions were made by Weiss of Harvard on ninety-seven 
heart disease cases. 

The value of vitamin B (B,) in nervous disturb- 
ances was demonstrated by Vorhaus and co-workers, 
who administered pure crystals of vitamin B (B,) to 
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Symptoms 


one hundred sufferers of clinical neuritis. 
soon disappeared in forty-four cases, and definite im- 
provement was observed in forty-eight. 

The role played by vitamin B (B,) in carbohydrate 
utilization is strikingly indicated by the improvement 
produced by Vorhaus in several diabetic patients by 
oral administration of vitamin B (B,) crystals. Eleven 
diabetic patients were given 10 milligrams daily for four 
weeks, and a definite improvement was clearly demon- 
strated in six cases. Two of the latter maintained this 
improvement for over five months, two relapsed into 
their former condition within a few months, and the 
other two very soon after returned to their original 
levels of sugar in the urine and blood. 

Within recent months clinical data is being accumu- 
lated indicating the value of vitamin B (B,) in chronic 
constipation. Several preparations featuring this point, 
are now being sold, and others will shortly make their 
appearance. 

The mechanism of the physiological action of vitamin 
B (B,) is still in a nebulous state. This vitamin, un- 
questionably, plays an important role in oxidation of 
the lactic and pyruvic acids formed by the breakdown 
of carbohydrate foods in the body. When vitamin 
B (B,) is lacking, the body contains an excess of these 
acids, being unable to convert them in the normal 
manner. It is suggested that these excess acids poison 
heart muscles, thereby producing heart conditions asso- 
ciated with vitamin B (B,) deficiency. It is also be- 
lieved that these acids are found in excess in certain 
parts of the brain, where they prevent normal oxygen 
absorption, and poison the central nervous system, 
thus causing the nervous disturbances commonly en- 
countered in deficiency victims. 

Animals commonly used in experimental work on 
vitamin B (B,) are rats and pigeons. On a deficient 
vitamin B (B,) diet, the rats lose weight rapidly, be- 
come paralyzed, and finally go into convulsions. Rats, 
however, will recover promptly when fed vitamin 
B (B,), even at death’s door. 

Most natural foods contain vitamin B (B,), but very 
few contain it in high concentrations. Hence, a well 
balanced diet is essential for an adequate supply of this 
vitamin. The richest sources of vitamin B (B,) are in 
rice polishings, dried brewer’s yeast and in the germ of 
wheat. Other excellent sources are in the germ and 
bran of cereal grains, nuts, peanuts, ripe peas, beans, 
wheat middlings and wheat bran. The list of secondary 
sources includes asparagus, beans, cabbage, carrots, 
cauliflower, celery, lettuce, onion, parsnips, potato, 
spinach, tomato, turnips, turnip greens, apples, bana- 
nas, cantaloupe, dates, grapes, grapefruit, lemons, 
oranges, peaches, pineapple, prunes and strawberries. 
Other good sources are cheese, eggs, kidney, liver, milk 
and raw oysters. 

Vitamin B (B,) is soluble in water, alcohol and in 
acid solutions, but is insoluble in oils. It is unstable to 
heat, particularly in the presence of alkali. It is readily 
absorbed by fuller’s earth, charcoal, etc., a property 
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which is of value in extracting the pure vitamin from 
natural sources. 

Pure crystals of vitamin B (B,) have been prepared 
from rice polishings by extracting the latter with a 
solvent. The extract obtained in this manner is per- 
colated through an acid-clay and the vitamin B (B,;) is 
preferentially adsorbed on the clay. This vitamin-rich 
clay is then treated with other solutions, and after 
several precipitations and re-precipitations with various 
reagents, the pure vitamin is finally obtained. One 


ounce of vitamin B (B,) is available in a ton and a half 


of rice polishings. 

There is considerable disagreement on the relative 
physiological activities of vitamin B (B,) crystals. 
Thus, Ohdake reports that .001 milligrams of his 
crystals are equivalent to one International vitamin 
B (B,) unit; Ammerman and Waterman report that 
.005 milligrams of William’s crystals are equivalent to 
one International vitamin B (B,) unit; and Elvejhem 
finds that .003 milligrams of Ohdake’s crystals are 
equivalent to one International vitamin B (B,) unit. 
One International unit of vitamin B (B,), referred to in 
these tests, is the activity produced by 10 milligrams of 
a standard acid-clay adsorption product of vitamin 
B (B,), recommended in 1934 by the Permanent Com- 
mission on Biological Standardization of the League of 
Nations. This standard will eventually be reviewed in 
favor of the use of pure crystalline vitamin B (B,;) 
crystals. 

Several commercial concentrates of vitamin B (B,) 
are at present available. One of them is a clear, bright 
colored liquid obtained from cereal and milk sources 
with a potency of 50 International units of vitamin 
B (B,), and 17 Sherman-Borquin units of vitamin G per 
ce. Another is a concentrated yeast powder with a 
potency of 135 International units of vitamin B (B,) and 
75 Sherman-Borquin units of vitamin G per gram. 

There are no chemical methods for quantitative 
estimation of vitamin B (B,), and it is determined by 
means of biological tests on rats and pigeons. The sev- 
eral biological methods in use are being investigated by 
a U.S. Pharmacopoeia committee, looking to adoption 
of an official method. 

In 1845 and 1866, Roussel attributed pellagra to 
faulty nutrition, and recommended inclusion of broth, 
meat, eggs and fish in the diet. He also traced the 
spread of pellagra with the spread of the use of maize 
(Indian corn) in place of other cereals. 

In the United States, pellagra first attracted atten- 
tion in 1909, and in 1917, 170,000 cases were recorded 
in cotton-growing districts chiefly among the negroes 
and poor whites, who have no choice of diet, and are 
obliged to subsist on salt pork, molasses and Indian 
corn. During 1911 to 1916, more deaths occurred in 
this country from pellagra than from tuberculosis or 
malaria. Even as late as 1927, over 120,000 cases were 
reported in Southern States. 

Coincidence of pellagra with Indian corn led some to 
postulate the presence of a poison. Others considered 
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pellagra to be of bacterial origin. Still others believed it 
to be transmitted by blood-sucking insects. 

These conceptions were discarded when Goldberger 
demonstrated that the disease could be cured by adding 
milk and eggs to the diet. Goldberger first attributed 
pellagra to lack of proteins, particularly amino acids, 
but later considered it due to a vitamin deficiency, after 
observing the cure of pellagra with commercial acid- 
extract of yeast, which contained very little protein- 
nitrogen. He called this curative principle the P-P 
factor (pellagra-preventive) and he distinguished it 
from the ‘“‘anti-beri-beri’ vitamin by its greater sta- 
bility to heat and by its occurrence in different foods. 

In humans, the disease manifests itself by soreness of 
the tongue and mouth, and by inflammation of the skin, 
especially on the back of the hands, feet and forearms. 
Because of its relation to skin disorders, vitamin 
G (B.) is sometimes called the “‘antidermatitis” vita- 
min. In addition to skin eruptions, the entire alimen- 
tary tract, from mouth to rectum, is inflamed, and the 
patient suffers from diarrhoea. In the final stage, the 
central nervous system becomes affected and mental 
disorders result. A rapid recovery is made when foods 
rich in the vitamin G (B,) complex are administered. 

The richest sources of the vitamin G (B,) complex 
are yeast, liver, kidney, spleen and lean meat. Other 
sources are green beets, green turnips, spinach, water- 
cress, wheat germ, eggs, milk, haddock and salmon. As 
secondary sources may be mentioned beets, cabbage, 
carrots, cottonseed meal, soy beans, bananas, lemons, 
oranges, lettuce, onions, tomatoes, turnips and oysters. 

At present, knowledge of the physiological action of 
the constituents of vitamin G (B,) is in an uncertain 
state. There are no standard biological methods or 
standard reference samples for determination of the 
various members of this vitamin complex. The method 
favored by most investigators is based upon growth 
experiments with rats. Attempts to devise procedures 
based upon production and cure of skin disorders in 
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IN 


These two photographs show some of the products 
manufactured by the Ilka organization which according 
to our foreign correspondent, Willis Lindquist, who is 
now in Copenhagen, is the largest cosmetic manufac- 
turer in Denmark. This Danish company markets 
lines under different names in various price levels and 
also makes use of package changes over a period to 
establish a new name or play down an old one, as the 
following comment indicates. 

“You will notice that the company uses a different 
name for various lines of goods. The cheap, popular line 
with them is called ““Tamari.”” In very small letters 
(which have been getting smaller over the course of a 
year) you can see “Parfumerie Ilka’ on the Tamari 
line. Next time they print labels it will be changed to 
Parfumerie Tamari. On the new products like Ultra 
Special Olie that name is already being used. The rea- 
son for this change is that the name Ilka means one 
thing to the Danes—a soap factory—and they jump to 
the conclusion that it cannot be very good perfume if 
made by the likes of a soap factory. The same holds 
true on their Daphne series as well—which is made as 
it says on the box, by the Parfumerie Daphne. 

“One of the company’s products is a cheap looking 
bottle of Eau De Quinine costing 4.75 crowns or about 
$1.05. The funny thing about it is that the bottle has 
been made to look cheap purposely because the Danish 
people will not buy products in large fancy bottle. The 
explanation is that they feel most of the purchase price 
goes to pay for the fancy bottles so the product itself 
cannot be of much worth. Fancy bottles will go in the 
smaller bottles though. The advertising man at Ilka 
told me that a competitor had the Royal Porcelain 
Company make some very smart looking containers 
for their various products with the result that it prac- 
tically killed their sale. Royal porcelain comes high and 
the people know it. 

“The Ilka people run a large number of chain stores 
as well as sell to other retailers. It is a closed corpor- 
ation, a family affair, that started out some forty years 
ago as a soap factory. 

“The window displays in Denmark are very very 
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MARKETING 


DENMARK 


cheap looking to say the least—they lack point of 
interest—nothing dominates the whole—just one grand 
jumble of about everything they sell in the store. | 
asked about this and was told that they have tried 
pushing one thing for two or three weeks at a time in 
their chainstores throughout the country and the sale 
of that one item went up very nicely. At the same time 
though the sale of the other products had dropped more 
than the one had gained, so they went back to their 
“one of everything method.” At the present time they 
are planning to try a different approach. One of every- 
thing will still be in the store window but over at the 
two sides, in the center of the window will be a special 
section which will be devoted to one product.” 
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GRAPE VINE ADVERTISING 


A form of reproductive advertising 
not often cultivated intelligently 
lies in the complaints consumers 
make about your product. How do 
you handle such complaints? 


\Iany companies 
follow a ““customer- 
be-damned” policy 
that is very diffi- 
cult to understand. 
Keeping customers 
contented and (alk- 
ing favorably about 
its products should 
be the aim of every 
company policy 
and the indirect 
aim of all advertis- 
ing. 

The power of gossip—the grape vine telegraph—as an 
advertising medium is illustrated by the experience of a 
well-known cosmetic manufacturer, who started testing 
a new product in the Atlantic City area only. Within 
two weeks after testing began, he received inquiries 
from Seattle, Washington, asking where the product 
could be purchased. Since he had not yet advertised in 
any medium, this experience, (which has been dupli- 
cated hundreds of times throughout the trade), is 
ample testimony of the value of the grape vine telegraph 
This is one medium that 





EWING GALLOWAY 


as an advertising medium. 
costs nothing to broadcast upon, provided it is intel- 
ligently used. And letters from customers is one good 


way of using it. 


Proper handling of complaints constitutes a form of 


“re-productive” advertising which aims, not merely at 
keeping everybody satisfied, but also at making them 
unpaid salesmen as well. People will talk, and when 
they talk favorably about your product they are selling 
for you. One very capable advertising agent (and one 
who is unusually successful) is fond of remarking that 
the bulk of any business comes, not from those who have 
read the advertising, but from the people who have 
been told about the product. Hence, the creation of 
favorable gossip should be the whole aim of company 
policy and of advertising. The best means of doing this 
is to appeal directly to the consumer herself, and 
strangely enough, we repeat, one of the best—and the 
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most neglected—means of doing this is through letters 
of complaint. 

When a customer takes the trouble to write directly 
to the company to air her grievance, she marks herself 
as an individualist and, hence, a person who can either 
be made a friend or an enemy, depending upon the 
treatment she receives. 

Such a person will talk and very likely will talk a 
great deal. If you can subtly persuade her to broadcast 
your message, she will do more for you in her own 
locality than any sort of advertising will do. But she 
should be handled with discriminating intelligence and 
with subtle skill and not in a perfunctory manner by a 
routine clerk. 

The usual procedure is either to ignore the letter of 
complaint altogether or to write the complainant a form 
letter expressing the regrets of the company and telling 
her that if she takes the package back to the store 
where she bought it, it will be replaced or her money 
will be refunded. Contrast this method of handling a 
complaining consumer with one wherein, she is written 
a friendly, personal and sympathetic letter in which she 
is told to what great lengths the company goes to safe- 
guard the quality of its products and she is informed 
that not only will her money be refunded, but she will 
receive a duplicate package free, together with a com- 
plimentary package of other products made by the 
company. 

Let us examine a few instances of intelligent handling 
of consumer complaints. The Beechnut Packing Com- 
pany not only provides a complimentary package of its 
products but also sends a personal representative to 
visit the consumer to explain how carefully the company 
guards the quality of its products. This representative 
never trys to convince the woman that her complaint is 
unjustified or that she is wrong. He doesn’t argue with 
her. He simply states how much the company regrets 
such occurrences and expresses the hope that no such 
occasion will ever arise again. 

Can you imagine how that surprised woman’s tongue 
wags to her friends and neighbors? It isn’t necessary to 
go so far as to have a special representative call: the un- 
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expected gift package and a friendly (not gushy) letter 
will do the trick. But Beechnut can afford to send a 
representative because the number of complaints re- 
ceived is abnormally low. 

Let us consider the policy of General Motors. The 
superintendent of a well-known drug firm bought a 
General Motors car. It was _ his first G-M car and he 
had a lot of trouble with it. Each difficulty was ad- 
justed as it arose without charge to him. The car 
turned out very well in the end but it could not be made 
to run as fast as the company claimed it would. Eventu- 
ally the gentleman received a very friendly letter from 
headquarters expressing the hope that the car had been 
adjusted to his satisfaction and concluding by asking 
what feature he would like to have incorporated in 
future models. He answered the letter in kind and 
stated that he hoped some day cars would be built to 
run as fast as their builders claimed. The following year 
he traded the car and bought another G-M product. A 
short time after he had been running the car he was 
surprised by a visit by a factory representative from 
General Motors, headquarters in Detroit. He was 
asked if the new car fulfilled his expectations and upon 
replying in the aflirmative, he was further asked if the 
new car would run as fast as its maker claimed! The 
gentleman in question hasn't recovered from his amaze- 
ment yet. In the several years that have since passed 
he not only has purchased several more G-M cars, but 
has been directly influential in convincing an extra- 
ordinary number of people in his own community that 
they should do likewise. As a matter of fact he con- 
verted us and now we own a G-M car. Isn't it logical 
to suppose that the money G-M spent to satisfy this 
customer in the first instance was well spent—repro- 
ductive advertising of the best kind? 

Take the case of the American Tobacco Co. A 
gentleman of our acquaintance is a pipe hound. He 
smokes a brand of tobacco made by the American 
Tobacco Co. Pounds of it. Why? Fifteen years ago 
he learned about this brand and liked it. But it proved 
to be rather more expensive than the usual brands and 
hence more difficult to get. After an exasperating hunt 
for it one Sunday when his supply had given out, the 
gentleman of this episode failed to get any, whereupon 
he wrote the company and asked “‘why the hell’ they 
spent a lot of money advertising inferior junk when here 
was a tobacco that was to the king’s taste and they 
spent nothing on it? He promptly received a friendly, 
informal letter saying that the company was arranging 
with a certain tobacco store in his neighborhood to stock 
the brand for him and, meanwhile, would he please 
accept the sample that was being sent him under sepa- 
rate cover to tide him over until the dealer got a stock? 
Our friend thought of course that a sample tin would be 
one of those miniature affairs and you can well imagine 
his amazement when the sample turned out to be a one 
pound can. In the intervening years this gentleman has 
not only continued to smoke this brand but he converts 


—or certainly makes a strong effort to—every pipe 


The name of the brand is 


smoker he meets to it. 
Vaporia. Try it. It’s swell. 

Did the American Tobacco Company lose anything 
by being friendly—and intelligent? 

Another instance. A well-known drug firm received 
a complaint from a customer to the effect that their 
certain antispetic was no good. He'd scratched his hand 
while working in his flower garden and the scratch had 
become infected in spite of the fact that he used *‘‘a 
whole damn bottle” of the antiseptic on it. His letter 
was answered in a kindly spirit, and, as the person who 
wrote it happened to be an enthusiatic gardener, he 
made one or two comments about his own experiences 
and concluded by expressing the hope that the com- 
plainant was having better luck with his roses than he 
was having. In a very short time he got a response 
from the customer, apologizing for making the com- 
plaint! He thought it very likely that he hadn't used 
the product soon enough or used it correctly. 

It is probably correct to say that this drug firm has a 
first-rate representative in that small town whom 
they've never seen and do not have to pay. 

There are many similar cases of intelligent customer 
development on the record. But there are not enough. 
The average company, selling as it does through whole- 
salers or drug stores, has little enough chance to make 
intimate, personal contacts with its ultimate consumers, 
and when it gets them, it should go to great lengths to 
capitalize such chances. Too often the manufacturer 
does not see beyond the wholesaler or the druggist. It 
should be remembered that from a psychological stand- 
point it is far more important to right a wrong or re- 
move a grievance than it is to do a mere unsolicited 
favor. To distribute samples or trade size bottles free 
is a form of advertising with which every potential con- 
sumer is familiar and perforce little attention is given to 
the gesture. But when a customer feels injured and the 
injury is more than generously righted, a lasting im- 
pression is made and the manufacturer has furnished 
food for favorable gossip. 

As we said above the handling of complaints should 
be in the care of a very intelligent and thoughtful person. 
In addition to righting the immediate wrong, the com- 
plaint should be followed up possibly a year later with a 
friendly inquiry and possibly a sample of a new product. 
The making of unseen salesman, the creation of favor- 
able gossip should be considered a part of the general 
advertising program. It is, indeed, not beyond pos- 
sibility that a hint of the company’s willingness to 
please customers might be worked into general adver- 
tising copy in the form of P.S.s or asides such as: 
Aside lo Mrs. Robert Lee Bushby, Waukeshaw, Wis. 
‘Dear Mrs. Bushby: 

We hoped you liked the little gift we sent you, elc., ele.” 

This is rather a clumsy suggestion. But the point 
we wish to stress is that in advertising and in public 
relations generally it is the element of the unusual, and 
the unexpected surprise that makes a lasting impression 
and oils the wagging tongue. 
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“ALMOND CREAMS“ 
AND 
OTHER HAND LOTIONS 


By Alfred N. Shott 


The numerous modern “‘almond” hand lotions prob- 
ably all have a common ancestor in the Milk of Al- 
monds laboriously prepared by the early pharmacists by 
grinding almonds in a mortar together with a little 
water and combining the resulting paste with a soap 
solution. 

The earliest commercial almond creams on the mar- 
ket were rather messy, sticky affairs according to the 
standards of modern cosmetics. Some of them may 
still be found collecting the dust of years on the shelves 
of the country druggist. A typical formula of this type 
runs somewhat as follows: 
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It is essentially a soap-borax emulsion held together 
by quince seed mucilage. The quince seed is soaked in 
warm water over night and the resulting mucilage 
separated from the seed the following day by straining 
through muslin. The waxes and soap are then melted 
together at as low a temperature as possible in a steam 
jacketed kettle. The borax is dissolved in the water, 
heated to about 68° C., mixed thoroughly with the 
glycerine, and added slowly to the melted soap and 
waxes with constant stirring. After the temperature 
drops to between 45° C. and 50° C. the perfume oil is 
added, dissolved in the alcohol. 


This produces a hand lotion—so-called “‘Milk of 


Almonds” —with a rather silvery sheen. At one time 


this product was fairly popular. The first sensation 
when poured on the hands is one of slimyness. After it 
is rubbed in it leaves a film of quince gum which is too 
sticky to be considered a good hand lotion. 

The more progressive of the early manufacturers of 
course tried to eliminate the stickiness. Various means 
were resorted to. Less quince gum was used, the 
preparation separated; other gums were substituted, 
such as tragacanth, locust bean gum and karayi gum; 
while they were not exactly sticky they left a deposition 
of gum on the hands of the user which was almost as 
bad as the first stickiness, and the lustrous, metallic 
sheen so dear to the hearts of the earlier manufacturers, 
was missing. Also, the keeping qualities of these emul- 
sions was to say the least rather uncertain. Many of 
them not only separated but darkened with age. 

When triethanolamine began to be used in the cos- 
metic and toiletry industry many attempts were made 
to build up a stable emulsion for an “‘almond cream.” 
This could be done by judicious manipulation, espe- 
cially if a colloid mill or viscollizer were used. A new 
difficulty arose, however. The emulsifying agent being 
essentially a triethanolamine soap, and a considerable 
amount of it being necessary to insure stability, a dis- 
tinctly soapy, waxy residue was left on the hands of the 
disgusted user. Lanolin was used almost invariably in 
conjunction with this type of hand lotion both for its 
therapeutic value and because of its water absorbing 
and stabilizing effect on the emulsion. Net results: not 
only a soapy residue on the hands but the same old 
stickiness. 

Glycerylmonostearate and other waxes of this type 
were then used, but they had the same objection—a 
soapy residue. 
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At this point it might be well to define just what the 
characteristics of a good “‘almond cream” or hand lotion 
should be. 


1. It should, of course, be stable. 

2. It should not be sticky. 

3. It should not leave a soapy residue on the hands. 

1. It should sink into the skin with a minimum 
amount of rubbing. 


5. It should impart to the skin a smooth, soft feeling 
and protect against drying and chapping. 

The materials best suited to meet the above require- 
ments are glycerine, natural vegetable oils such as sweet 
almond oil, apricot kerne) oil or olive oil, and a bland 
neutral soap such as a good grade of powdered castile, 
also a small amount of lanolin. Care must be taken not 
to use too much glycerine as some persons have an 
In fact it might be wise to substitute 
\ fairly high percent- 


allergy to it. 
propylene glycol for it entirely. 
age of alcohol should be used to accelerate the evapora- 
tion of the Jotion or cream on application to eliminate 
the west, clammy feeling common to many almond 
creams. This, however, necessitates a carefully bal- 
anced emulsion as alcohol and perfume oils have a 
tendency to break it. 

The folowing is a formula for an almond cream that 


fills all the requirements of a good hand lotion: 


Group [ Nucleus 


Ore eet eee ree Ne ae ee re 0.08; 
nt ce ee Re rae pee UR 5 ie 
AVIPINANOIAIIING . o5-s0cccg oes bags esaviaoeys 0.38" 
Lanolin..... ees ae Gene AS Sees Ben Se oe ee Sa 
I 3 Sc veahs toby dav esau eeeeeeR een nes Sag 
eee Sy EO ee ear ee Mice ee eo 17:66 “‘ 
Group II 
MINN Re Rip S I ez esos (ar cusks ata g eho end aed Bs wl gh Ode 63.06 ° 
ero SC Se: ena Ree Rn a SPE Are a ano ae Onse 
LOC ae RO ee eee 6.93" 
Sweet Almond Oil............. 2 tnaehe en eo eee rae a 6.13“ 
0.05 °° 


Perfume Oil... . 

Procedure: The nucleus is put together by melting 
in a steam jacketed kettle the stearic acid and cetyl 
alcohol. The required amount of triethanolamine, 
water and propylene glycol are then mixed thoroughly, 
heated to about 70° C. and run slowly into the melted 
waxes with constant stirring. After the reaction is 
complete stirring is stopped and the lanolin is added 
and permitted to melt. It is then thoroughly stirred 
into the emulsified waxes. 

The components of Group II with the exception of the 
alcohol and perfume oil are placed in an elevated, steam 
then run slowly 
into the nucleus with constant stirring. About 10 
R.P.M. is best. Cool to 45° C. and add the perfume 
oil in the alcohol. The mass is then cooled down to 
about 25° C. and stirring continued for several hours or 
It should be bottled as soon 


jacketed kettle and heated to 70° C., 


run through a colloid mill. 


as possible after manufacture. 


186 


The Drug and Cosmetic Industry 





Several modifications may be made in this formula— 
(1) The stearic acid may be cut down slightly and the 
cetyl alcohol increased by a fraction of a per cent.; 
(2) Beeswax may be substituted for an equivalent 
amount of stearic acid at the same time borax is sub- 
stituted for an equivalent amount of triethanolamine. 

A somewhat different type of almond cream may be 
prepared from the following formula: 
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Procedure: The cetyl alcohol, soap and sweet al- 
mond oil are melted together in a steam jacketed kettle. 
The mixture is stirred rapidly while the water-glycerine 
solution, at the same temperature as the nucleus (about 
68° C.), is slowly added. The emulsion is cooled to 
50° C, and the perfume oils, dissolved in the alcoho), 
are added slowly. The resulting product is then passed 


through a colloid mill and bottled as needed. 


Vitamin B 


(Continued from page 181) 


animals is unsatisfactory, because of the lack of clearly 
defined degrees of severity of these skin lesions. 

Still less is known concerning the chemical nature of 
the components of vitamin G (B,), with the exception 
of the component identified as the organic compound 
lactoflavin. This compound is a yellow pigment char- 
acterized by the intense yellow fluorescence of its solu- 
tions, and by its instability to light. Kuhn, of Ger- 
many, isolated 60 milligrams of pure crystals of lacto- 
flavin from 3000 liters of cow’s milk, and established its 
empirical formula as CyzH»)N,O,. and its structural 
formula as 6, 7T-dimethyl -9-(tetrahydroxypenty\)- 
isoalloxazine. 

Lactoflavin has been synthesized in the laboratory, 
and corresponds in properties and biological activity to 
the natural product. The synthesis was accomplished 
by first, catalytically reducing an equimolal mixture of 
a sugar and a carboxyl derivative of o-phenylenedi- 
amine; secondly, saponifying the carboxyl group of the 
resulting compound: and finally condensing this prod- 
uct in acid solution with alloxan. 

A number of varied flavin derivatives may be pre- 
pared by varying the diamine and sugar molecules. 
Seventeen such flavin compounds have already been 
synthesized, and most of them exhibited some biological 
activity similar to that of lactoflavin. 

In general, it may be said that flavin compounds are 
evidently essential to the health of man and animal. 
They are yellowish, water-soluble pigments widely dis- 
tributed in plant and animal tissues. It is definitely 
known that they are not associated with human and rat 


pellagra as was commonly believed until recently. 
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SUPER-FATTED 





EWING GALLOWAY 


CREAMS 


HAND 


By L. Stambovsky 


Not only those engaged in industry, 
but also fishermen, soda fountain 
operators, and those who work with 
soap and hot water require a super- 


fatted cream. 


The shelves of the American druggist are replete with 
many excellent hand lotions and creams. They were 
designed to soften and whiten milady’s hands and to 


prevent the appearance of blemishes which might be 


incurred thru indulgence in sports or the performance of 


various domestic duties such as dishwashing, ete. 
These products are truly elegant as they present 
cholesterin, lanolin, lanolin absorption bases, cetyl 
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aleohol, lecithin, and other recognized substances in 
such a manner that there is a minimum of resistance to 
their use, inasmuch as they are greaseless and vanishing. 
Some are refined to such an extent as to be eligible for 
use as powder bases. Under the circumstances, it must 
be realized that preparations of this nature do not offer 
a maximum of therapeutic utility. This is necessarily 


(Continued on page 192) 
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Williams 


AQuaVELVA 


* 


‘William 
KS 


COLGATES 
RAPID-SHAVE 
POWDER 
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Sevins preparations are packaged in a wide variety of containers. While shaving 
creams in tin tubes predominate, the trend toward plastic bowls has been strong for 
some time. The shaving lotions all employ dropper bottles with screw caps of metal and 
molded plastic. Molded plastic also is prominent among the closures of the collapsible 
tubes. Men's talc is universally packed in decorated tin cans. 
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MATCHED 


Products in a line should 
be shaded so that usual 





Hair 


Complexion Eyes 








Black to dark brown 


Dark Chestnut 


Medium Chestnut 


Light Chestnut 


Platinum blond 


Medium blond 


Ash blond 


Blond 


Titian red, mahogany red (na- 
tural) 


Titian red, henna (artificial) 


Blond (bleached) 
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Suntanned 


Very light, milky 


Light, milky 


Dark, yellowish Black to dark grey 





Pale, light 


Moderately light, yellow tone 


Light Light brown 


Light, with light yellow tone Greybrown, brown 


Pale, light Brown 
5 


Light Greenish brown 


Darker, slightly yellow Brown 


Light, milky Grey or blue 


Medium or slightly yellow Grey or blue 


Light, milky Blue or grey 


Light Blue, grey, brown 
Blue, grey, brown 


Green, brown 


Medium with bistre tone Brown or greenish 


Dark Brown 

Pale Grey, Lidencantenial 
Greenish brown 
Pale Dark green, brown 
Very dark 


Darker, yellowish 


Light, rosy milky Light 
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Blue, grey, dark brown 


Dark grey and other dark tones 








Powder 


bistre, 


Dark, rachel, 
Moorish 


ochre, 


Light rachel, yellow flesh 


Light rachel, yellow flesh 


Rachel with flesh tone, yellowish 
flesh 


Light rachel with slight flesh 
tone 


Yellow, flesh 


Rosy flesh, rose with yellow tone 


Light rachel to medium flesh 
Rose, rose flesh 


Yellowish rose, light flesh 


Rose flesh, yellowish rose 


Rose flesh 


Meine sandal, aren eke 
Flesh 
\ dionish flesh a 

Micdinen cocked. onaiibe leaks 
isk sock, ‘piliatalide flesh 
Rosy flesh, rose 

Liebe nila’ 


Rachel, yellowish flesh 


Rosy flesh 
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types of women can be 


completely suited 


Rouge 


Red (violet tinge) bluish-red 


brunette 


Lighter violet red, red brunette, 
light 


Red brunette light, pastel red 
with brown or violet tones 


Slightly yellowish red 


Red, slightly yellow 
Rose with yellow tone 


Yellowish rose, mandarin rose 


Yellowish red, mandarin red 


Delicate rose 


Delicate rose with slight yellow 


tone 


Mandarin rose, light yellowish 
rose 


Mandarin red, yellowish vee 
Mandarin red 

Delicate rose 

Yellowish rose 

Bluish brunette re wae 

Light rouge brunette 

Rosy flesh, yelhoniad rose 


Delicate yellowish 
mandarin 


rose, rose 


Bluish brunette 


a 


Slightly yellowish rose 


i 
H 
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| Light cherry red 


| Light cherry red 


| Light red 


Lipstick Eyebrow Pencil 


Dark carmine with violet tint Black for jet black hair, brown 


Eyeshadow 





Grey and blue with violet tone 





Cherry red with violet tint, Dark brown 
bright red 


Moderate to dark cherry red Brown (sepia) 


Light cherry red with slight Brown (sepia) 
yellow tone 

Very light cherry with very Brown 
slight yellow tone 


Grey and blue with red brown 
tones 





Brown, grey, light blue 





Seldom blue, more often brown 





| Brown, grey, occasionally blue 





Light brown 


Light red Light brown 


Light red Light brown 


Very light brown or ochre 


Light cherry red Very light brown 


Bright red, somewhat yellowish | Light brown 


Brown 


Light red, yellow tone Medium brown 


Medium light red with yellow | Medium brown with red tone 
tone 


Light, bright yellowish red Brown with red ochre tone 


Dark red carmine with a blue | Dark brown with red ochre tone 
tone to dark cherry red 


Light bright red | Brown with red ochre tone 


Light cherry red to light bright | Brown with red ochre tone 
red 


Light cherry red Light brown 


Dark cherry red Brown (sepia) 


Light red Light brown 


Brown, blue to green 


Brown and gray with blue 





Brown with blue tones 





Brown grey with occasional blue 


Blue or grey 


Rose tone, blue or grey 


Blue, grey, a trace of brown with 
a rose tone 


Blue, grey, more often brown 


Rose tone, brown, grey, blue 


Brown, occasional blue with 
traces of green 


Brown, blue or green 


Blue, red ochre 


Red ochre, brown, sometimes 
blue 


Brown tone, seldom blue 


Brown, blue, grey 





Brown, seldom blue and rose 
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Super-Fatted Hand Creams 


Continued from page 18? 


so for the simple reason that an increase in content of 
the substances mentioned above would result in a de- 
crease of cosmetic acceptance, i. e. the preparation 
would become greasy and non-vanishing. Nevertheless, 
the existing products, employed as an adjunct towards 
the maintenance of normal skin under normal condi- 
tions, do merit a place in the sun. 

There exists another market for hand creams—the 
treatment of occupational dermatitis. This minor 
pathology, which in the main is not serious and rarely 
if ever reaches the physician, requires for its successful 
treatment far more healing qualities than that provided 
by the commercial hand cream. One of the most com- 
mon irritations is that familiar to beauticians. These 
persons are in frequent contact with ammonia, soaps, 
and various other irritants, which thru saponification, 
emulsification, or solution withdraws vital elements 
from the skin leaving it impoverished. This is soon 
manifested by the appearance of painful fissures, scaling, 
and reddening of the fingers and hands. These symp- 
toms are sometimes sufficiently acute as to incapacitate 
an operator. Ina recent discussion with the director of 
personnel of one the country’s largest chain of beauty 
shops, it was revealed that more than fifty per cent. of 
their wave operators were victins of this condition. 

Soda fountain attendants and others engaged in work 
where the hands are constantly wet are also subject to 
the discussed dermatitis. Fishermen during the winter 
months suffer a great deal from the cracking and harden- 
ing of the fingers and hands. Salt water, difficult work, 
and low temperatures combine to exert a most destruc- 
tive effect, often to the extent that articulation and 
flexing are possible only with the accompaniment of 
much pain. Machinists, auto mechanics, plumbers, and 
others with occupations wherein the hands are contin- 
ually involved in such destructive circumstances as 
these trades entail, eventually become familiar with 
referred symptoms. 

Furthermore the Sons of Labor no longer boast of 
their “horny” hands and would probably go to some 
trouble to prevent callousing and hardening. Is it not 
possible that they could be educated to use a therapeu- 
tic hand cream which would obviate this industrial dis- 
figurement and social handicap. 

According to Unna and Galoditz, the skin contains 
between 16 and 19 per cent. of cholesterols in free or 
combined form. Beyond question, it is the loss of these 
cholesterols which lead to occupational dermatitis. 
Restoration of these elements should rectify the condi- 
tion and what is more—invariably does. Construction 
of a super-fatted hand cream is simple. The reader has 
but to incorporate in his particular formula larger quan- 
tities of the previously mentioned drugs or chemicals. 
\ finished product of this type should contain at least 
30° lanolin or absorption base, about 1°¢ lecithin, and 
about 3° cetyl alcohol. The writer found the following 
formula very effective: 





GANOUDIANUVOLOUS 2.5.6.3 608 «25-2 Sypvereis ares oa reo ue mane 20 & 


Absorption base Se ee Ssled ee rie ae reer ene toke 10 
Oil Vegetable... ... Sh ere rare tie er et a 15 
EGENICANG AO): fois on sy youiccers othe He ee 6 Sees Mapa 3 


Propylpara-amino-benzoate: .....6..5. 06 <.chen cde cns ly 


NNN ogc Sy on cc Ce ne ee nae 31% cs 

Melt the first four ingredients on a water bath, add 
the small amount of anesthetic and then previously 
warmed water in a slow stream, simultaneously provid- 
ing vigorous agitation until the ointment begins to 
thicken. This formula supplies nourishment, lubrica- 
tion, and a small amount of anesthesia which is useful 
in those cases where pain is present. 

This preparation is of course greasy but the high 
water content, to a certain extent, mitigates the objec- 
tional greasiness. A small amount of advertising in the 
publications catering to the various trades should soon 
supply a ready market for super-fatted hand creams. 


Lotions 


(Continued from page 178) 


This solution will almost immediately rid the breath 
of even such odors as those of onions and garlic. 

Some of the “perspiration deodorants” are of value 
because they inhibit the decomposition of perspiration; 
others because they check perspiration; and some be- 
cause they simply “cover up” the perspiration odor. 

Deodorant for Perspiration 
Alma CHIONIGE 3 vca.s esos oso eens oes 22.4 parts 


Distilled Water; tomiake. «0. ..2..6. 6.03 sca dee 100.0 parts 
Color and perfume as desired. 


Borated Perspiration Deodorant 


RSOVICUACIA eosin ceca patos aca nee a ae ale eee 4 parts 
PRE MUGUNGIOS 2 oc occ) -sots vs peer nels iy aie oh tte eat a | part 

MEW ACRNOIA f Selotie cc laid) aciavvde Sass ccc ren ener aE RS 2 parts 
WUBUEL MLO MN KC or, yen sare eckson ae eSNG 100 parts 


Perfume and Color, as desired. 


Astringent Perspiration Deodorant 


ENICCRLEC PARI ce Sinaia ooo alee aos ite ogee dw sci Dies a 10 parts 
BPMN NONE cecfore ins oh sor A era Pent eae eer 10 parts 
Pertimie Ana GOlOn i655 ais x a/ocncnsee ar ecietd Bok eee ee q. Ss. 

ES PECs REG C7) 0a ee en Se eee er era ey Recast ae 300 parts 


Most of the so-called ‘antiseptic solutions” and “anti- 
seplic tablets’ recommended for use as breath deodorizers 
depend on small amounts of the aromatic oils and aro- 
matic oil derivatives for their evanescent deodorant 
action. Exceptions to this statement are the chloramine 
solution referred to under “chlorine-liberating com- 
pounds,” and solutions containing adequate concentra- 
tions of chlorthymol. 

A deodorizing, cleansing solution may be made accord- 
ing to the formula below: 


Deodorizing, Detergent Solution 


ONL OlMPORDOEMIINE.... 2. soo cM w es Cees SR eS 0.2 part 
MOT EG DEEN CO INGOUNES 550. 5c Se-cies a ei cacteleie water evecerendes 0.2 part 
PA WIMOl...  e5e5. SSO tiniest act sa OR ees ea ae ween 0.2 part 
Alcohol: 0545.2. Be Es er bencr cae See Tint ance As eam — 6.0 parts 
PROP ARTEGNU SOON. :.-<.. .006 002 Seon « eae 3.0 parts 
WIDURD MHOWMAKC. 45 090. acess aac loan ea nae ee. 100.0 parts 


(To be concluded in September issue). 
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A CREAM FILLING AND CAPPING LINE 





FILLING CREAMS COLD 


By Francis Chilson 


The introduction of many new emulsifying agents 
and cream raw materials in the last few years has 
enabled the production of creams of different texture 
characteristics than traditional types. Not only are 
certain of these creams different in texture, but they 
require longer to re-crystallize in their final state. The 
greaseless creams of the vanishing cream type are no- 
table examples and certain cetyl alcohol types as well. 
At the same time more is being learned about perfuming 
and a number of manufacturers now are incorporating 
perfume compounds after cream has become cold. 

In aging vanishing cream for a few days to permit re- 
crystallization and in aging shaving cream for several 
weeks for the same reason, there is nothing particularly 
new, nor is there anything especially new about per- 
fuming in the cold. But the application of this pro- 
cedure to other types of cream in a number of important 
instances, causes wonder as’ to whether the procedure 
may become generally accepted for all types of cream, 
and if so what the effect will be on manufacturing and 
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filling set-ups. There are many production men who 
will welcome the abandonment of hot filling with its 
cumbersome cooling equipment and also because of the 
higher speeds attainable through the use of cold filling 
equipment. 

To begin at the packaging end, the process of cold 
filling is made possible by a number of types of equip- 
ment. Plunger types of filler, such as mayonraise fillers 
and candy depositors, have been employed to give filling 
speeds on normal size jars up to 135 per minute;—on 
small, sample sizes, a great deal more. Auger type 
fillers have been employed, especially for the heavier 
creams and pastes but at lesser output speeds. And 
vacuum fillers have been employed for the softer, ab- 
sorption base type creams. 

Each of these has certain advantages over hot fillers 
and certain disadvantages as well. Hot fillers provide a 
smooth, uniform, accurate and clean fill, but generally 
speaking are slow, and, as stated above required the use 
of cooling equipment. 
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Plunger fillers or gang type fillers have as many filling 
mandrels or stems as production requirements may 
demand. As many as twenty filling stems may be used 
but general practice limits the number to four or six. 
These machines were adapted from the mayonnaise in- 
dustry and hence possess certain limitations for our use 
because they are still being designed with that industry 
in mind. When cream is of medium softness, t.e. will 
force itself through an inch and a half hole in the bottom 
of a hopper by gravity, plunger fillers provide a fast, 
uniform and clean fill—provided you are not particular 
about the finish on the top of the cream in the jars. 
There is always a more or less pronounced bead in the 
center of the filled jar. Various attempts to overcome 
this by means of hot plates and mechanical wipers have 
been tried but none we know of to date has been com- 
pletely successful. If the hot plate is hot enough to re- 
melt the cream, it is likely to discolor it also or to defeat 
one of the purposes of cold filling by driving the per- 
fume compound out of the top layer of cream. Mechan- 
ical wipers will not work at all unless the jar is over- 
filled or at least flush filled, in which case, they grease 
the lips of the jars, causing likelihood of subsequent 
creeping with damage to the label. When plunger 
fillers are used for heavier creams, difficulties are likely 
to arise from lack of uniformity in the fill, a condition 
which is caused by lack of uniform pressure over the 
entire surface of the hopper and, hence, on the filling 
mandrels themselves. 

In certain installations these difficulties have been 
overcome by having an intermediate manifold between 
the supply hopper and the filling mandrels. Keeping 
this manifold filled at all times at constant pressure 
assures constant pressure on each of the mandrels and 
hence uniform, accurate filling. This may be accom- 
plished by means of a pump and by-pass arrangement. 
It appears now that this type of machine will have a 
very promising future, when manufacturers become 
more familiar with the problems of this trade and begin 
to design equipment with our products in mind. 

The standard candy depositor has long been used in 
the trade for various purposes such as filling tooth 
paste, paste rouge, ointments and creams. These 
machines are accurate and uniform and are designed to 
fill heavier products than the usual type of plunger 
filler. But like the plunger type filler they have not 
been engineered specifically for our products and are not 
designed to handle containers, but trays. Therefore it is 
necessary to use trays which can be carried on the intake 
chains, or else to re-design the handling mechanism 
entirely, which is something of a job as it involves a 
virtual reconstruction of the entire machine. As to 
speed and accuracy of this type of machine, some amaz- 
ing results have come within the observation of the 
writer. Insofar as filling itself is concerned depositors 
are of two types, one designed for hot filling and the 
other for cold filling, each having its own kind of filling 
mechanism. One advantage of the depositor has over 
the plunger type of filler lies in the fact that it will 
handle creams in a liquid state without drip, whereas 
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the plunger type of filler is likely to drip if the material 
is not fairly viscous. 

The next type of filler for creams is the standard type 
of vacuum filler. Not all makes of vacuum filler will 
handle creams because supply and return tubes must 
be quite large to prevent clogging. Vacuum filling of 
soft types of cream is possible when the cream is kept 
slightly above room temperature and still not warm 
enough to flow readily. They can also be used for 
straight hot filling. But once the machine is warmed 
up for action, it must be kept going until the batch is 
out because of the danger of solidification of the cream 
in the stems and feed lines. Those who have tried the 
method report that, once the machine gets warmed up, 
it may be run all day without danger of clogging. But 
of course it must be scrupulously cleaned out before it is 
allowed to stand overnight. Vacuum filling has its 
limitations, as a general process because heavy creams 
cannot be filed at all and certain delicately adjusted 
emulsions which will break under vacuum treatment. 
The number of the latter, however, is very few. 

Auger type fillers of both semi and full automatic 
types have been successfully used for filling creams and 
pastes of the heavier types. They cannot be used of 
course for hot filling because they possess no means of 
preventing drip. They do provide an accurate, uniform, 
fill free from air pockets. At present, because they have 
not been generally demanded for cream filling, they are 
susceptible to the objection of greasing the lip of the con- 
tainers. This is not impossible to overcome. The 
cleaning out problem offers a difficulty which is more 
apparent than actual, because the augers of this type of 
machine may be removed easily and the whole machine 
thoroughly washed out. 

It appears from this resume that we can get machines 
of one type or another to fill creams in any state from 
liquid to solid, but each of them possesses limitations 
that must be overcome in each installation. It seems 
not unreasonable to suggest that some manufacturer 
should soon provide a filler that will do the filling job 
the way we want it done, and at any speed we may 
require. 

To look at the manufacturing picture for a moment, 
it is evident that we shall be faced with a need for 
storage capacity for finished creams far in excess of that 
hitherto used. In large installations this will mean large 
tanks, fitted probably with very slow moving agitators to 
work the cream from time to time while it is in storage, 
and it may also mean temperature control devices to 
control the conditions under which the aging process is 
carried out. In smaller installations the aging problem 
may mean the recrudescence of the pony mixer, which 
offers a portable tank for storage and a mixing device 
for subsequent working and perfuming. It is very likely 
too that the light duty mass mixer may become more 


generally used for mixing cream, as it provides a steam 


jacket which the pony mixer does not, and it will mix 
y h 


heavy creams after they have solidified, which the usual 
types of cream mixer will not. 
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Sales Promotion Material 


An interesting announcement has come to our atten- 
tion in which one house has made a summary of all of 
the creations in its line. We were impressed for one 
reason because it shows that the house realizes that the 
sales person needs to know the line in an intelligent 
manner in order to sell it, and also because the summary 
isn’t filled with adjectives about how grand, exciting, 
etc., the products are, but describes the various bottles 
and packages, gives prices, and enlightens the reader as 
to the type of odor, that is whether it is light or heavy, 
and what time of day it is best suited to, etc. Other 
products in the line are well described and after perusing 
the summary the reader should have a good knowledge 
of the various items in the line, not only for herself 
alone but to impart to the consumer. 


Still another interesting piece of literature which has 
been distributed recently presents merchandise in pro- 
motional form. It gives the why and wherefores for 
buying the merchandise and combines merchandising 
information, excerpts of articles by beauty editors and 
photographs of counter and window displays that have 
actually sold merchandise, along with a full listing of 
the line. Each item is illustrated with suggested retail 
price and many pages appear in color. 


Sales Up 


With our wholesale chart and our retail sales charts 
all continuing their upward movement, it looks like a 
big Fall for drugs and cosmetics. This is confirmed by 
individual manufacturers who report a gain of from 10 
to 15 per cent. in Fall buying. 
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Wholesale value of cosmetics sold for the twelve month period ended June 1936 was equal to $145,078,000 
representing an increase of approximately three-quarters of one per cent over $144,017,000 for the year ending 
May 1936. The June figure is also 5.3 per cent greater than the $137,759,000 sold in the twelve months ended 
June 1935. 
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Business Opportunity 


We know a company with a successful specialty in 
the bath preparation field which has been in business for 
several years and already has good distribution in about 
21 states. The product is sold through department 
stores and the better drug stores with specialized cos- 
metic departments. Sales have been progressing satis- 
factorily but the company feels that with advertising, 
from five to eight times the present volume of business 
could be done in a year. Therefore, the company is 
looking for financing and is prepared to furnish com- 
plete details on sales and operations to interested par- 
ties. We shall be glad to pass along any communica- 
tions to this organization. 

Another established cosmetic manufacturer who says 
he has “some valuable trade-marks as well as a com- 
pletely equipped plant” is anxious to dispose of his 
business or make some arrangements with a reliable 
company to handle the manufacturing and sales on 
some sort of a profit sharing arrangement. We shall be 
glad to pass along communications from interested 


parties. 


Telephone Testimonials 


A feature of the sales conferences held in New York, 
Chicago, and San Francisco during July for salesmen 
representing Abbott Laboratories was an amplified 
telephone conversation with a druggist in each city. A 
loud speaker installed in the convention hall enabled 
all salesmen present at the respective meetings to hear 
the conversation during which the druggist told why 
he preferred Abbott products in his prescription de- 


partment. 


Amateur Nights 


Feen-a-Mint continues to profit by the Amateur 
Nights. The most recent version was a show put on in 
an amusement park, which received plenty free pub- 
licity. Thus encouraged, the company has arranged 
similar tie-ups with amusement parks all over the 
country, and with local theaters. 


World’s Fair 


Just to be certain that we are the first to bring it up, 
we want to call your attention to the fact that the 
World’s Fair is coming to New York in 1939, bringing 
with it all sorts of possibilities for new products, new 
packages, and other merchandising opportunities. 
Don’t say we didn’t warn you when the big moment 
sneaks up on you in thirty-nine. 


Perfumed Gloves 
In the sixteenth century, perfumed gloves were all 
the rage and it is whispered in some quarters that they 
may be coming back. 
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Sales of toilet articles and drugs by department stores in the 
New York Federal Reserve District for the month of June, 1936, 
registered a large increase of L7.2 per cent over sales in the same 
month of the previous year. The corresponding adjusted index 
number was equal to 103.6, comparing with 102.3 in May, 1936, 
and 95.0 in June, 1935. 
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Sales of toilet articles and drugs by department stores in the 
Richmond Federal Reserve District increased by 12.6 per cent 
in June, 1936, over the same month of the previous year. Both 
Baltimore and Washington stores shared in this increase, the 
figure for Baltimore being 12.5 per cent and for Washington, 
12.7 per cent. The adjusted index number for June, 1936, was 
equal to 122.4, contrasted with 121.3 in the previous month and 


108.8 for June, 1935. 
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Sales of toilet articles and drugs by department stores in the 
Chicago Federal Reserve District were 17.1 per cent. greater in 
June 1936 than in the same month of the previous year. The 
corresponding index numbers are 118.2 for June 1936 and 111.2 
for June 1935. The May 1936 index number was equal to 116.8. 
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Shaving Bowls 


Shaving bowls of all kinds seem to be making a place 
for themselves under the sun. Every imaginable type 
of material is being used for making the bowls and in 
some instances the covers are used to house small shav- 
ing conveniences. Not only that—shaving bowls are 
selling like never before, according to retailers’ reports 
to Tomer REQUISITES. 

The subject of shaving bowls naturally leads us again 
to a discussion of the male market as a whole. More 
and more manufacturers are becoming conscious of this 
wide and extremely receptive market. Men would 
probably be lots less reluctant to brave the cosmetic 
counter if more packages were designed just for their 
own use, and the smarter manufacturers are keeping 
“the heat turned on” this market. 


Powder Palette 


The DuBarry Tan Powder Palette has been created 
for the purpose of giving the consumer an opportunity 
of taking care of changing tans as well as when tans 
begin to fade in the fall. Besides this, it gives a woman 
the chance to try several shades of the one brand of face 
powder for daytime and evening, at a modest price. 


Bath Bottles 


An interesting departure in bottle design is the new 
bottle for bath preparations being used by Helena 
Rubinstein. In cross-section the bottle is an elongated 
parabola. It is squat and holds large quantities without 
being bulky and hard to handle. It was designed 
especially for the bath room and Helena Rubinstein 
uses it for all body preparations usually shelved in the 
bathroom, such as bath salts, bath essence, pasteurized 
milk bath, and nail polish. The bottles are not only 
attractive but extremely practical, because they can be 
set flat against the wall on bathroom shelves, and if the 
larger size bottles are too high for any particular shelf, 
they can be laid down on the flat side. These bottles 
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are at the same time easy to hold because of the narrow 
side, and a firm grasp can be taken on a good sized 
bottle which in a more ordinary shape might be difficult 


to hold. 


Small Perfume Packages 


The miniature perfume packagescontinue to fascinate 
us. Thesecuteand faithful replicasof the largersize pack-_ 
ages are so attractive that they may be dangerous com- 
petition to the larger sizes. Obviously they are sound 
packages to attract the large market formed by women 
who buy in drams, but even those who do not, may be 
tempted to have some of the smaller packages for ease 


in carrying and just because they are so good looking. 


Cosmetic Users and Preferences 


Woman's Home Companion has prepared a survey 
based upon the cosmetic reactions of 1012 readers of 
the Good Looks Department, conducted by Hazel 
Rawson Cades. According to this survey, 18 per cent of 
those replying use one box of face powder a year; 33 per 
cent use two a year; 21 per cent use three a year and 
\5 per cent use over five a year. The important qualities 
of a face powder to these readers are shade, fine texture 
and going on smoothly, in that order. Leading brands 
are Lady Esther, Coty and Max Factor. Pond’s and 
Woodbury’s are the preferred powder bases. 

Over 87 per cent are users of rouge, with compact 
rouge preferred by 80 per cent of those using rouge. 
Max Factor and Tangee are preferred brands; about 
94 per cent use lipstick with Tangee and Factor used 
by most. Although 62 per cent use eye make-up, most 
of them feel that it should be used only in the evening 
and always with discretion. In this field Maybelline is 
the preferred brand. 

About 89 per cent do their own nails and 90.8 per 
cent take care of their own facials. Pond’s, Lady 
Esther and Woodbury are the creams most used by 
those replying to this survey. 

Jergens, Hinds and Campana are preferred brands of 
hand lotion, which is used by 90.9 per cent of those re- 
plying; 87.1 per cent use a preparation to control per- 
spiration with Odorono and Mum preferred by most; 
30 per cent use depilatories, with Zip and Neet pre- 
ferred; and 89.1 per cent use perfumes with Coty and 
Bourjois as brands used by most. 

Perfumes, face powders, rouge and lipsticks are 
among those cosmetic products purchased chiefly in 
department stores. The average amounts spent per 
month by those reporting is $2.82 for hair; $2.29 for 
face; and $1.15 for hands. As these amounts include 
personal services, the average amount spent for hair 
probably includes a high percentage for personal 
service, while that spent for face and hands is probably 
chiefly a product expenditure. 
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HALKALING NITES 


Imitation--English Style 


Manufacturers in this country have had plenty ex- 
perience with imitators and these are still an occasional 
source of trouble, even though the wave of imitations in 
this industry passed the crest several years ago. The 
following story is from “Shelf Appeal,” an English pub- 
lication, and it illustrates very pointedly what **x- 
Lax” is up against in that country. 

“Every now and then some complacently satisfied 
person is sure to trot out that old, hackneyed, thread- 
bare adage ‘nothing succeeds like success.’ But a 
much more practical body is the Westminster Labora- 
tories, Ltd., who waste no time talking about it—they 
actually get on with the job and make a profit out of it. 
In fact, they have made a distinct improvement to this 
little proverb by the simple addition of this sentence 
‘So always follow the leader.” They are certainly to be 
congratulated on doing a very thorough job in modelling 
their four-year-old product Brooklar so closely to the 
thirty-year-old Er-Lar that many people mix them up a 
bit. 

“A quick glance at the two photographs plainly indi- 
cates how close a resemblance Brooklar and Ev-Lar 
have. The colours are, of course, different, for while 
Er-Lar has its famous red, white and blue, Brooklar 
uses orange, chocolate and buff. 

“But where Brooklar really must be applauded is in 
the almost brilliant manner in which they acknowledge 


Er-Lar’s help and inspiration by imitating them in their 
propaganda, press advertising, sales literature, sampling 
methods and trade promotion material. Eyv-Lar, for 
instance, are particularly proud of their bonus parcel 
system which is unique and is the result of many years 
of development and experience. Sure enough, Brooklar 
have the same idea—differently worded of course and 
with slight variations—but unmistakably the same 
idea. 

“Of course, E-r-Lar’s success has been a very con- 
spicuous marketing feature during the last few years so 
that no doubt Brooklar are adopting a wise policy by 
following their competitor's methods. 


“Incidentally, the Er-Lar pack is held to be one of 


the most intelligent examples of the use of lettering and 
colour.” 


Propaganda Packages 


Ce Maddy, who is said to be a direct mail author- 
ity, has been given credit for the idea of indicating on 
packages or wrappers the amount or percentage of the 
retail price that goes to pay the various Federal, State 
and local taxes. This seems to be a grand idea and one 
way of enlisting the consumer in the campaign to 
abolish the mounting taxes on cosmetics, even though 
there are some obvious difficulties in doing this with 
cosmetics, including the fact that so many States have 
so many different taxes. 
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Photographic Packaging 


F. J. Marion of Marion Pharmaceutical Laborator- 
ies. New York, contributes the following: 

‘Several months ago you published reproductions of 
several products that had photographic labels, and you 
suggested editorially that this idea was worth copying. 

“We enclose a sample package of our new product 
called *“Mark-Off, the entire label of which is a photo- 
graph reproduced by offset printing. We find that the 
trade admires this label very much and we are enjoying 
an unbelievably high percentage of sales, about 80°; of 
all retailers called on, buy! 

“The product retails for $2.00, the price to the trade 
being 33 1-3 and 10°¢ off. “Mark-off is sold only thru 
the jobber. 

“We would also like to sayin passing that we consider 
your publication one of the most interesting and val- 
uable of the drug group and you can count on our con- 
tinued subscription as long as we have the two bucks 
per.” 

We appreciate the kind words and this latest con- 
tribution to photographic packaging. We opened our 
campaign to encourage packaging of this type as far 
back as May 1934 and our readers will remember the 
series of interesting suggestions contributed to our 
pages by Dr. J. von Miklos. So far, however, very little 
has been done by manufacturers in this field and the 
best job to date along this line continues to be the one 
done by Chevrolet for packaging auto parts for retail 
sale. 
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“Shells” 


R. M. Kenah, vice-president of Standard Specialty 
& Tube Co., New Brighton, Pa., writes to say that, 
“We were much interested in the article on Single Dose 
ackages in your July issue. This article is very in- 
formative and so far as I know technically correct. It, 
however, gives the impression that these single dose 
packages are manufactured only by the Sun Tube Corp. 

“It may interest you to know that we have been 
manufacturing these packages for over eleven years and 
while we do not call them “‘unitainers” they are exactly 
the same article in both construction and use. We call 
them “shells” and have sold them principally for pack- 
aging various drug preparations. We are calling this 
matter to your notice so that you can give us the proper 
credit for these single dose packages.” 

It was not our intention to convey the impression 
that Sun Tube was the only maker of containers of this 
type. As a matter of fact, most of the tube companies 
are prepared to supply them. 

As we have pointed out to Mr. Kenah, and as those 
of you who have been following our campaign for single- 
dose packages may remember, we have been writing on 
this subject at various intervals since February 1935. 
In April of that year we showed a picture of the “‘shells” 
to which Mr. Kenah refers and pointed out their pos- 
sibilities as single-dose containers. 


Drop-Dispenser Bottle 


Here is a unique dropper bottle which is said to dis- 
pense a drop at a time without shaking or contact. The 
angle at which you hold the bottle regulates the rapid- 
ity with which the drops fall and any drops left on the 
bottle flow back into it when the user is finished. 

The trick is done with a sort of hole in the top of the 
bottle opening on to a groove in the projecting glass 
neck. The bottles may be obtained in oval, triangular, 
hexagonal and other forms, in flint, green and amber. 
Sudbury Co. has them and will be glad to send you a 
sample to examine. They should be ideal for certain 
drugs and medicines and perhaps a possibility in some 
perfumes. 
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DAGGETT & RAMSDELL is introducing a 
new brilliantine. It is a delicately scented 
lotion, and when lightly sprayed on the hair 
from a fine atomizer, imparts a soft lustrous 
finish. It is packed in a two-ounce bottle. 


COTY’S new manicure ensemble contains 
liquid polish, polish solvent, cuticle remover, 
nail white, cuticle cream, a bristle nail brush 
and a glass tube containing such manicure 
accessories as file, emery board, orange stick 
and cotton rolls. 


CREMALDA MAGIC MASQUE is de- 
scribed as an all-purpose beauty cream and 
masque. Creamalda should be thinly ap- 
plied and left on for fifteen minutes and 
washed off with cold water. 


THE SWISS IMPORTING CO. is offering 
Lactopine Swiss Pine Cologne. Its refresh- 
ing fragrance of pine may be used after bath, 
after exercise, after shave, and as a body 
bracer. 








CHANEL has produced Eau de Cologne 
perfumed with three Chanel odors: No. 5, 
Cuir de Russie (Russia Leather) and Gardenia. 
The clear crystal flask-style bottle has a 
shaker top and black cap. 


LaCROSS Sophomore nail polish kit is made 
up of three bottles of manicure preparations, 
a compartment for loose cotton, file, orange- 
wood sticks, and sanding sticks, all con- 
tained in a box of lustrous black molded 
plastic, adorned with a bas-relief cameo de- 
sign. Photo courtesy General Plastics. 


Harriet Hubbard Ayer are introducing a 
new idea in products in the form of FOOT 
ICE. The product is attractively packaged in 
a collapsible tube with the No-Kap closure. 


LE GARDENIA DE JEURELLE is a new per- 
fume in the modern manner created by 
Maison Jeurelle. The handsome, cut- 
crystal bottle is packaged in an effective 
white and gold box, the base of which is 
built up giving the effect of a pedestal. 









HAVE YOU SEEN 
THE NEW ARRIVAL? 


MUSK 
TIBETENE 


i dhe the latest addition to Givaudan’s line of high qual- 

ity synthetic musks .. . and it has already established 
itself as a valuable contribution to the art of perfuming 
—for it combines all the best qualities of the known 


musks without their limitations. 


MUSK TIBETENE offers first the advantage of a re- 
markably fine odor, resembling Musk Ketone, and 
second, exceptionally high solubility in dilute alcohol. 
MUSK TIBETENE is readily soluble in 65% alcohol. 
Why not take advantage of this feature in creating 
toilet waters, Eau de Cologne or similar products of low 


alcoholic content? We will gladly send you a sample 


promptly on request. 





GIVAUDAN 


DELAWANNA Py Cc. 


80 FIFTH AVENUE, NEW YORK, N. Y. 




















HERES a new member of that famous family of all- 


purpose oils—the Novos. It should find a hearty 
welcome in your supply of medium priced odors. For 
Lilac is always in demand and you can use Novo Lilac 
to give harmonious continuity to a whole line of toilet 
preparations — perfume, powder, lipstick, cream, lotion 
and extract. Youll find its odor refreshing and appeal- 
ing—a faithful duplicate of the living flower odor. You 
know the quality of the Novos from the excellent results 
produced by Novo Rose, Novo Jasmin, Novo Fougere 
and Novo Gardenia. Let Novo Lilac bring another note 
of popular appeal to your products. Well speed you a 


sample on request. 


GIVAUDAN 


DELAWANNA ine 
80 FIFTH AVENUE, NEW YORK, N. Y. 


Branches: Philadelphia Los Angeles Cincinnati Detroit Dallas Baltimore 


New Orleans Chicago San Francisco Seattle Montreal Havana 
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Weighing only 4.8 oz. complete, this three 
jar ensemble kit has just been announced by 
COLT’S PATENT FIRE ARMS MFG. CO., 
Hartford, Conn. The cream compartments 
are the inner shells of the Colt air-insulated 
three piece containers, and fit into a black 
molded plastic base. Photo courtesy Gen- 
eral Plastics. 


FURST-McNESS CO. have produced a new 
tooth powder which is very attractively 
packaged. The can is of a platinum color 
with a deep blue lower part and blue trim- 
mings. The name, F. \W. McNess, appears in 
blue, and the words Tooth Powder as well 
as the name of the company are in white. 


A new selling display which holds twelve 
packages of SHAV-AMI brushless shaving 
cream is being distributed by McKesson & 
Robbins, Inc. Background of the display is 
held to light colors in order to feature the 
dark-hued Shav-ami Cartons. 


LENTHERIC’S new “‘Men’s Deodorant Pow- 
der’’ comes in a container of ivory and black 
metal and contains approximately 50 grams. 
The properties of the powder are described 
as ‘A soothing, antiseptic powder intended 
for daily masculine use in preventing or 
neutralizing body odors.” 





A molded dispenser for dentist's offices 
which delivers an anesthesia ampoule at the 
touch of a lever, has been announced by 
COOK LABORATORIES INC., New York. 
The dispenser is included in a special assort- 
ment of ampoules, or ‘‘Carpules,”’ as they are 
called. Photo courtesy General Plastics. 


CHAS. PFIZER & CO., INC., New York 
and Chicago, have adopted a new pack- 
aging line. The Word ‘‘Pfizer’’ is embossed 
on a blue plastic cap matching the attractive 
label. Chemical inertness, tight seal, moist- 
ure resistance, and ease of opening, are 
claimed for this type of package. Photo 
courtesy General Plastics. 


ALLEN B. WRISLEY CO. presents an at- 
tractive blue and white package, the cover of 
which is laced with white ribbon, containing 
a large box of dusting powder, bath crystals 
and sachet, in blue bags. 


MARY DUNHILL is now offering Frou 
Frou du Gardenia perfume in a two-dram 
bottle. This small bottle is an exact replica 
of the larger sizes and comes packaged in the 
same type box as the larger bottles. 
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PARFUMS CHARBERT’S newest addition to 
the line is an attractive compact for loose 
powder. The compact is thin and delicate 
and comes in four colors—white, ivory, 
black and red, with the usual Charbert 
“drum” design on the lid. 


MARIE GERVAIS beauty preparations, of 
the Milmon Co., St. Louis and Hollywood, 
are put out in an attractively designed pack- 
age with a delicate blue molded stopper. 
Photo courtesy Armstrong Cork Products Co. 


HOUBIGANT’S Quelques Fleurs and Le 
Parfum Ideal perfumes are now available in a 
complete range of sizes in the distinctive 
packaging of the ‘“Modele Originals’’ with 
the addition of the new “‘Little Original” 
models. These last presentations (in double 
dram sizes) are exact replicas in box as well 
as bottle. 


NORTHAM WARREN presents a brittle 
nail cream which helps to restore natural oils 
to the nails and keep them healthy. The new 
Cutex Brittle Nail Cream will be marketed in 
an attractive jar. 





KOOL Lotion for sunburn is a product of the 
Chapin Medica! Supply Co. located at 
Cambridge, Mass. It is packaged with a 
molded plastic shaker type top. Photo 
courtesy Armstrong Cork Products Co. 


MIAMI skin preparations are put out by the 
Hampden Sales Association, New York 
City. They include Sun Oil, Medicated 
Skin Cream, Olive Oil, Scented and un- 
scented, and Skin Balm. Photo courtesy 
Armstrong Cork Products Co. 


ToN, a product of WM. F. MYLES, INC., 
was originally used by the hairdressing in- 
dustry as a rinse. It has now been packaged 
for the retail market, and is equally efficacious 
for bath, hands, complexion or hair. The 
new retail package is a frosted glass bottle 
with a black cap and silver label. 


VANTINE’S ensemble of three items con- 
sists of toilet water, bath oil and dusting 
powder, attractively packaged in a large 
blue and silver box. 


YARDLEY OF LONDON, with the addi 

tion of two new cream rouge shades, now 
has five shades. The rouge colors match the 
respective li pstick shades as is shown in the 
Make-up Guide included in every pamphlet 
which accompanies each package. The new 


shades: Vivid and Poppy. 










































LOUISE ROGERS, Larchmont, N. Y., is mar- 
keting a new vitamin cream under the name, 
“ANGEL SKIN.’ Vitamin F is an important 
ingredient and the label on the back bears a 
certification from Pacini Laboratories. 


SUNCLYME HOUSE is introducing a line of 
four liquid preparations said to be made 
from whole fruits: Sunclyme Lime and Lemon 
Cleansing Emollient—to cleanse; Sunclyme 
Avocado Night Emollient—to lubricate; Sun- 
clyme Papaya Skin Tone—to tone, and Sun- 
clyme Persian Lime Foundation Emollient—to 
protect. 


PARFUMERIE DE RAYMOND presents 
Mimzy eau de cologne in an unusual three- 
ounce imported bottle of polish glass, with 
sprinkler top and gold-plated cap. 


The new DUBARRY Tan Powder Palette con- 
tains four new salon shades called Tropical, 
Rose Beige, Special Rachel, and Riviera. It 
was created with a view to taking care of 
changing tans as well as tans that begin to 
fade in the fall, and also gives an opportunity 
to try several shades. 

































PARFUMS WEIL now presents the Cassan- 
dra Lipstick which has been designed pri- 
marily as a lipstick for dressy daytime wear. 
It is a copy of a Greek fluted column in gold 
and white enamel, with the name Cassandra 
across the top of the green-gold capital. 
Available in four shades. 


THE MECCA SALES CO. offers Pine Bath 
Oil in an attractive “Little Brown Jug.”” The 
dark brown glazed jug is set off with green 
rayon-silk tassels in contrast. Distributed in 
New York by Braude & Braude. 


YODORA, a cosmetic deodorant, built upon 
a pleasant perfumed cosmetic base, prepared 
by McKesson & Robbins, Inc., Bridgeport, 
Conn., has been repackaged in tubes for 
convenient week end use, to match the re- 
cently introduced jar. 


SHULTON has assembled Eau de Cologne 
from three of its lines in one package. The 
fragrances of the eau de cologne are Gar- 
denia, Carnation and Parma Violet. 

















@ Some packages stay forever on the shelf while 
others keep the cash register ringing. Some are just 
packages—but those that move into consumers’ hands 
in an unending stream are SALESpackages. 

« Make sure your product has a SALESpackage. Place 
the whole packaging problem with one competent, 
coordinating source of supply. Let Owens-Illinois 
Complete Packaging Service make one unit job of the 
selection or design of the container, the design of 
labels, cartons, caps and cases. Our laboratory techni- 
cians will assist at every step to see that technical de- 
tails are correct. You will have a real SALESpackage 
for your product. 
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The Duo Oval 
Design Pat. No. 90023 






PACKAGES 





When you deal with Owens-Illinois diversity of 
operation and twenty-four plants, you are assured also 
of another service—prompt delivery. This is especially 
important in times such as these when sudden re- 
quirements are creating need for emergency action. 

Call the nearest Owens-Illinois branch office and 
you will quickly have ample proof that this is the 
right move. 


Owens-Illinois Glass Company ... Toledo, Ohio. 


OWENS-ILLINOIS 


CONTAINERS ¢ CLOSURES + CASES 
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Applying the Patman Bill 


(Continued from page 173) 


would be furnished. The reason for this interpretation 
of the act is that there is no way of splitting up a demon- 
strator and it is not good business to furnish a demon- 
strator for part time. Further, if a manufacturer 
offered to pay part of the salary of a demonstrator, then 
the retailer would probably get another manufacturer 
or two to pay the balance of the demonstrator’s salary 
with the result that no manufacturer would be employ- 
ing her. Under the bill the manufacturer cannot pos- 
sibly select the stores in which he can place demon- 
strators. The prestige of the store has nothing to do 
with it. Therefore, if a large chain store unit or a low 
grade department store sells the required quota of 
goods to entitle it to a demonstrator, then the manu- 
facturer must furnish one. The net result of this might 
be that demonstrators might be discontinued because of 
the possibility that the number of demonstrators might 
be increased too sharply, and then if the quota of sales 
is raised to bring the number of demonstrators back to 
normal, the manufacturers might find that a very large 
portion of the demonstrators are in stores in which the 
manufacturers do not care to have them. 

In order to determine what practices are right and 
what practices are wrong, it is well to consider that the 
basic purpose of the bill is to equalize prices between 
large and small buyers and to allow only such differen- 
tials in prices as can be justified on the differences in 
cost of manufacturing, delivering, and selling the differ- 
ent sized lots. Further than this, price discriminations 
are prohibited only when they tend to create a mono- 
poly, injure, prevent, or destroy competition. For this 
reason wholesalers can be given lower prices than re- 
tailers since the wholesalers are not in competition with 
retailers, and since the lower prices to wholesalers do 
not injure competition between retailers. 

It is only natural that large retailers should see the 
Patman Bill from a different angle than the manufac- 
turers view it. Attorneys for large retailers have ad- 
vised these retailers that manufacturers can do one 
thing in one part of the country and another thing in 
another part of the country since retailers in different 
parts of the country are not in competition with one 
another. It is probably true in many instances that 
retailers in territories remote to one another are not in 
competition with one another, and it has long been the 
practice of manufacturers who introduced combination 
offers to offer them in different territories at different 
times until the whole country was covered for a stated 
period. However, if this viewpoint is adopted by man- 
ufacturers, the quantity limits over which no addi- 
tional discounts could be granted would be lower than 
if all retailers in the country were considered in compe- 
tition with one another. This is for the reason that the 
number of retailers able to buy very large quantities in 
a restricted area, would naturally be lower than the 
number throughout the whole country. So if the large 
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retailers want to be considered as competing only in a 
local territory, then they must accept lower quantity 
limits for their discounts. 

Retailers must knowinglyreceive discriminatory prices 
or else they are not liable under the act. This gives 
them quite a loophole and throws the whole thing back 
upon the manufacturer. For all a retailer has to do is 
to be sure that everything connected with the sale is 
shown on the invoice, and then he cannot be accused of 
obtaining discriminatory prices as he would naturally 
try to keep secret anything that he believed to be dis- 
criminatory. 

It is clearly up to the manufacturer to determine 
what is right or wrong for he is the one who must bear 
the brunt of the fight. Furthermore, if a manufacturer 
is cited under the act, the publicity would do him great 
harm with his other retail customers, while the pub- 
licity would cause no harm whatever to the retailer 
involved in the transaction. 

Manufacturers will probably handle the matter of 
window displays by the method of separate transactions 
in no way connected with the sale of goods. This is 
logical since window displays are a form of advertising 
that should be bought on the basis of its value. Cer- 
tainly there is no connection between the value of a 
window display in a store with very dense sidewalk 
traffic and the quantity of goods sold in the store. Many 
window displays have long been bought on this basis, 
and is thought that this can be continued without 
trouble. 

Cooperative advertising might also be handled on a 
separate basis by manufacturers. One large drug chain 
is understood to have drafted separate contracts which 
would make the chain an agent of manufacturers for 
advertising purposes, and provide for payment of the 
advertising allowances which were formerly given to the 
chain as a price concession. Since these payments 
would be in no way connected with the purchase of 
goods, it is thought by some that they might not come 
within the purview of the Patman Bill. 





Contests 


It is open season for contests again, with Bristol- 
Myers the latest entrant. The idea is to find out 
whether Ingram’s shaving cream is bought for economy 
or coolness. The first prize for the best statement of 
fifty words or less on either “coolness” or ““economy”’ 
will be $2500. There is also a dealer tie-up with the 
dealer also receiving a cash award along with the 
consumer. 

Running a contest is not so easy as would appear at 
first glance and it has a technique all its own, with 
specialists usually required to handle it. The big thing, 
according to these experts, is not just to have a contest 
for a temporary sales stimulant, but have a contest 
which does this and also increases your knowledge of 
your product. That seems to be what Bristol-Myers 
is doing. 
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COZY AND PEACEFUL 


But the Last Place in the World 
You Want YOUR Product to Be 


There’s a spot like this in every store. Usually it’s 
down at the bottom of the show-case or off in a corner. 
A quiet, cozy, peaceful little nook that few people 
see — where few people go — where the products 
that “move too slowly” are kept. 

Let Ritchie help you to keep YOUR product out 
where people can see it — reach for it — out where 
the sales are made. A Ritchie designed package gives 
your product real display value. It helps to secure 
dealer cooperation — prompts consumer demand! 























IMPORTED 


FINE PERFUME BOTTLES 


and VIALS 
we 


A large display of models imported 
from leading perfume bottle 
manufacturers of the world. 
Stock models and special molds. 


* 
THE SUDBURY COMPANY 


309 Fifth Avenue, New York, N. Y. 











Samples from our large display and stock of 
perfume bottles and vials. 
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CREPE WADDING 


KIMPAK is unexcelled for protection of liquids. Meets Postal 
regulations. Comesin rolls, sheets and pads of various thickness. 
Economical. Write on your letterhead for free sample portfolio. 


KIMBERLY-CLARK CORPORATION, Neenah,Wis. 


Sales Offices: 8 South Michigan Avenue, Chicago; 
122 East 42nd St., New York City; 510 West Sixth St., Los Angeles 








WRITE FOR THIS BOOKLET 





It will give you a new appreciation 
of modern packaging, and new 
ideas about point-of-sale merchan- 
dising. It discusses clearly the im- 
portant factors of modern package 
design: and tells you how vou can 
take advantage of Ritchie’s unusual 








designing facilities. 


W. C. RITCHIE ano COMPANY 
8847 BALTIMORE AVENUE, CHICAGO 


New York Philadelphia Detroit Minneapolis 
Cincinnati Los Angeles St. Louis Ft. Wayne 

















NATIONAL 
CollapsibleTube Co. 


PROVIDENCE, R. lI. 
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Check with 


NATIONAL 


L 
for your next 


Collapsible Tubes 


We've made Some Stoppers! 
Let’s be colorful 
Vv 
NEW YORK: H.R. M. Gordon, 331 
Madison Ave., Tel. MUrray Hill 2-0339 
DETROIT: I. D. Bullock, 2600 
22nd St., Tel. Lafayette 4784 
ST.LOUIS: W. W. Hoernlein, 
2105 Pine St., Tel. Central 1261 


ee 
COLLAPSIBLE TUBES 
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, COLLAPSIBLE 
TURES 


“- 
SPRINKLER 
TOPS 












Our experience of more than fifty years in 
designing and manufacturing the collapsible 
tubes used for many famous products 1s at 







your service. We cordially invite you to con- 






sult with us on your tube problems Your in- 





quiries will be given sympathetic consideration 
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METAL MEG. CO. 
NEW JERSEY 


WHITE 
HOBOKEN 


New York Office: 


Chicago Office: 
Charles A. Rindell, Inc. 
64 West Randolph St. 


Detroit Office: 
R. M. Stevenson 
506 Donovan Bids. 


F. L. Butz 
393 Seventh Ave. 











NEW 


Plastic Powder Boxes, Hinged Rouge Boxes 


Here's the news you've been waiting for. Molded plastic 
powder boxes—sleek, appealing and colorful—at prices 
competitive with the better paper boxes! 


Unusual construction makes it possible. Standard paper 
drums fit tightly into a molded base-ring—without cement. 
Filling and sealing bottom done in usual way. Cover 
slips snugly over top of drum. 


Any color in the rainbow, with trade-mark or design 
engraved in cover at small extra cost. Your powder will 
sell better in these new boxes. Write for samples. 


Hinged Cover Rouge Boxes 


More News! Standard plastic containers for cake or paste 
rouge or eye-shadow—with hinged covers. Smart, dis- 
tinctive and extra-convenient. No more unscrewing of 
covers. Take standard-size rouge cakes. Méirrors inside 
cover and plated metal band on top. Your trade-mark 
engraved on cover if desired. 


For samples and further information, write Norton Labor- 
atories, Incorporated, Lockport, N. Y. 


NORTON 
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\C PACKAGES 












The Riegel Mills offer the widest 
range of packaging papers available 
No 


matter what your paper needs may 













from any one source today. 






be, we can either supply them 





efficiently and economically, or 





tell you who can. Write for “Case 






Histories of Packaging.” You will 


find it both interesting and in- 









structive. No charge. 
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RIEGEL PAPER CORPORATION 










MADISON AVE., NEW YORK, N. ¥. 








BOTTLES and JARS 


@A full line of bottles and jars always 
| in stock for immediate delivery. 








@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 





@ Lotion bottles—many very attractive 
designs for your immediate use. 





' @ Bottles and jars with and without 
caps. Let us quote on any size order 
for any type of bottle or jar. 


HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 
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APPLICATORS 


Attractive and prac- 
tical applicators with a 
specially attached 
sponge dauber that 
will not pull out. Fur- 
nished with or without 
bottles. An ideal clo- 
sure and applicator for 
every type of liquid 
preparation. 

Let us fit one to your 
bottle. No obligation 















Glass 
RODUCTS. 
OMPANY y'necane 


New York Atlanta, Ga. Chicago, Ill. 
L. A. Barber * Warren M. E. Marx & Co. * 
43 S. Portland Ave. 2895 Peachtree St. 308 W. Washington St. 
“-Y. St. Louis, Mo. San Francisco, Cals Seattle, Wash. 
L. L. Whitlow Containor Sales Co. 


Brooklyn, N.Y. 
202 S. Main St. * 329 Republic Bldg. 


* 





Geo. Luckenbach 


* 241 Phelan Bldg. 
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PACKAGES THAT IMPLY: Quauiry 


All dressed up and going places—" Sackages by 
Continental.” Glothed in tin, tailored to fit, colorfully 


ithographed; these quality products look the part. And 


they deliver! ontinental’s packaging s service is availa- 


stig izble to-any manufacturer who has a packaging problem. 









THE 10.000 MILE 


ANTI-FREEZE 















SALVAGES GOW 
METAL FROM !! 
OROSS AND SK! 
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Di bottle caps are some of those we have made for 
manufacturers who wanted a distinctive closure—something more 
than the ordinary stock bottle cap. 

Perhaps you, too, are looking for a cap which ts above the ordinary. 
This can be made following your own design or we shall be glad to 
submit suggested designs to you. 


Fabricated of beautiful metal, polished or with enamel decoration. 


We make a complete line of stock metal jar and bottle caps, too, but 


caps such as these are custom-built for discriminating manufacturers. 


They lift your package above the crowd. 


The BRIDGEPORT METAL GOODS MFG. CO. 


BRIDGEPORT ‘PHONE: BRIDGEPORT 3-3125 CONNECTICUT 

= a a ee 
~ VANITY CASES ® , ROUGE CASES. * PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS ( ALL TYPES) © POWDER 
BOX COVERS e EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JAR CAPS @ METAL NOVELTIES TO ORDER 








eR SRR 





ARPT 


ADVERTISEMENT This entire page is a paid advertisement. 


@ ALCOHOL NEWo@ 





Aucust * 


A Monthly Series of Technical Articles for Chemists and Executives 


* 1936 





ETHYL ALCOHOL PRODUCTION 


(moving twelve-month averages, 1935 100) 


ETHYL ALCOHOL 





Production 1936 1935 
1000 Jan.-May 66,310 64,927 
proof May 14,537 say: 
gals. April 11,948 

Withdrawals 
1000 Jan.-May 635,041 57,267 
proof May 15,165 11,723 
gals. April 12,656 10,886 





MAY ALCOHOL FIGURES REACH 
HIGH POINT FOR YEAR 1936 


Increased Withdrawals Reflect: Indus- 
trial Activity 

Production and withdrawals of ethyl 
alcohol increased during May to reach 
high points for 1986. Increased produc- 
tion is, in part, to provide stocks for win- 
ter anti-freeze requirements. Greater 
withdrawals doubtless are a reflection of 
the general increase in industrial activ- 
ity which has taken place throughout the 
country. 

May, 1936, production amounted to 
14,537,000 proof gallons (7,268,500 wine 
gallons). While this figure is high for 
1936, it is somewhat below the figure for 
May, 1935—15,791,000 proof gallons. 

Withdrawals of ethyl aleohol from 
bonded warehouses were in the amount 
of 15,165,000 proot gallons (7.582.500 
wine gallons) in May, 1936, showing a 
good increase over the previous year 
when withdrawals reached only 11,723,- 
000 proof gallons in May. 


NAIL POLISH PLASTICIZERS 


Plasticizers impart the qualities of 
tlexibility and extensibility to nitrocellu- 
lose lacquer nail polishes, and thus con- 
tribute to proper adhesion. Success in 
obtaining a high grade product having 
these desired characteristics depends, 
however, on the proper selection and 
blending of plasticizers. 

Since the plasticizer remains in con- 
tact with the surface of the nail and does 
not evaporate, as do solvents, it must be 
neutral and passive. It must not act 
upon or discolor the nail, and must with- 
stand the materials with which the hands 
normally come in contact. 

The liquid plasticizers, dibutyl phtha- 
late and diamyl phthalate, are in most 
general use, supplemented by solid plas- 
ticizers such as camphor and certain syn- 
thetic resins. 





(Continucd on next page) 








POSSIBILITY OF GREATLY BROADENING THE 
MARKET FOR HAIR TONICS IS FORESEEN 





Continued Improvement in Therapeutic Value and Special Appeal 
to Masculine Tastes Stressed 





Hair tonic is the type of product which can be sold to an extremely broad 
market, providing it meets the needs of consumers and is adequately pro- 
moted through advertising. One authority believes that sales can be increased 


ALCOHOL FOR CERTAIN INDUSTRIAL 
PURPOSES TAXED IN KENTUCKY 


ipplies on Alcohol for Hospitals. Drugs 





A law imposing a tax of $1.04 on each 
wine gallon of spirits recently became 
effective in the State of Kentucky. The 
tax is held toapply to aleoholic beverages 
and may apply to all alcohol for indus- 
trial purposes with the exception of 
methanol and denatured alcohol. Since 
hospitals use large quantities of pure 
aleohol. this law may work particular 
hardship on them: educational institu- 
tions maintaining laboratories may also 
be compelled to pay the tax on purchases 
of alcohol. Furthermore, the cost. of 
many drugs and medicinal preparations 
made with alcohol may be higher if the 
law does apply. 

The law, entitled ““An Act relating to 
revenue and taxation on the sale and dis- 
tribution of alcoholic beverages,” appar- 
ently was not intended to apply to indus- 
trial alcohol. 

It is urged that all users of pure aleo- 
hol for industrial purposes in the State 
of Kentucky protest to the Commissioner 
of Revenue, the Attorney-General and 
their legislators, showing the nature of 
the hardship caused. 


Plastic re-surfacing ‘ evor belt 
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100‘ with properly directed efforts. 
While better tonics for the treatment of 
the common ailments of the scalp and 
hair are being developed and made more 


appealing to users, continued progress 


will unquestionably result in an even 
broader and more profitable market. 


Therapeutic Tonics 

An extension of this market may in- 
volve the development of new formulas 
which will have greater therapeutic 
value than older ones. Tonics can be 
formulated with particular regard to the 
physiological conditions of the body 
which affect hair. Tonics which have 
the combined properties of cleansing and 
stimulating the sealp will probably al- 
Ways deserve their places in the market, 
and those preparations which are used 
for grooming the hair will undoubtedly 
become more popular. Advertising has 
vreatly increased the sale of many prod- 
ucts designed to improve appearance, 
and should continue to do so. 

New preparations and many tonies in 
current use can be utilized to preserve 
the hair and to stimulate its growth, but 
none can restore hair which has fallen 
out. Once the hair follicles are dead, a 
new growth cannot be induced, but when 
they are dormant, a tonic can help to 
stimulate growth. Tonie should be used 
to keep the scalp in good condition, and 
should be considered a preventive appli- 
cation. 

The use of hair tonie has been increas- 
Ing steadily for many years, and con- 


eee te, 
Ay aT 1 Nene 


top tee 
ja] 





2 


an ; 
— a 
* Be eviracis 
a 


Courte: 





y of “The Glass Packer” and the Bristol-Myers Company 


HAIR TONIC is bottled by automatic machinery in this large modern plant. One of the best 
known brands of tonic is prepared for the market here. 


Prepared Monthly by the U, S. Industrial Alcohol Co, 
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NEW 1,0.’s SINCE JUNE 


ll persons concerned with pure ethyl 
alcohol should direct their attention t 
the new Treasury Decisions which have 
been made recently. 

Manufacturing, warehousing. with- 
drawal. sale and use of pure alcohol have 


been affected by the new T. D.’s issued 
since June. All have been promulgated 
under the Liquor Law Enforcement Act 
», 1936, and the 
ation Act, ap- 








of 1936, approved June 
Liquor Tax Administi 
proved June 26, 1936. 


MARKET FOR HAIR TONICS 








sumption now amounts to several hun- 
dreds of thousands of gallons annually. 
Sales promotion and advertising can 
make this volume still larger. It should 
be possible to increase the consumption 
by younger men; boys can use it to a 
greater extent to keep hair in place. 
Hundreds of formulas have been tried. 
and doubtless many improvements have 
resulted from experiments. Although 
most tonics are a combination of a num- 
ber of materials, several principal types 
may be mentioned. Today tonics with 
the following principal components are 
popular: quinine, castor oil, petroleum 
derivatives, bay rum, and cholesterin. 
These materials are often used together 
in varying proportions and with many 
other items such as glycerin, capsicum 
tincture, etc. In practically all formulas 
aleohol is an essential ingredient. 
Importance of {leohol 
Alcohol is a part of most tonic formu- 
Jas because it has multiple advantages 
not met by any other material. Alcohol 
combines well with the other ingredients 
used in the formulation, and has valu- 
; a : é 


able properties in itself. It is a good 


solvent of the excretions of th 
of the scalp, and therefore acts as an 
excellent cleansing agent. At the same 
time, alcohol a marked stimulating 
This is valuable, for it serves to 
invigorate the glands of the scalp. Al- 
cohol is excellent as an antiseptic, is cool- 
ing, and pleasant in effect. Almost all 
tonics are perfumed, and alcohol helps 
here too because the perfume essences 


are dissolved and diffused by the action 


x ‘ 
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action. 


of alcohol. 
Perfuming Tonics 
Hair tonics have been perfumed al- 
most from their “beginning.” and the 
“Barber Shop Rose” is known too well 
by many. Barber supply houses are 
gradually getting away from this odor, 


and are substituting floral bouquets. 


ALCOHOL FOR HAIR TONICS 
OFFERED BY U.S.1. 


The Specially Denatured Alcohol 
used in the preparations of some of 
the best known brands of hair tonic 
is supplied by the U. S. Industrial 
Alcohol Co. 

The S. D. formulas authorized for 
this use are manufactured by U.S. I. 
in rigid conformity with Govern- 
ment specifications, and are made 
with a uniform high grade of ethyl 
alcohol. 

These formulas for ‘‘Barber’s sup- 
ply preparations” are available to 
qualified purchasers. Composition is 
given below : 


S. D. Formula No. 39 
To 100 gallons of ethyl aleohol add: 
% pounds sodium salicylate, U.S.P. 
or 


acid 


ro 






9% pounds salicy 





114 lons fluid extract) quassia, 
P 
1s g 1 of denaturing grade tertiary 


yl alcohol 


S. D. Formula No. 39A 


100 gallons of ethyl alcohol add: 


60 ounces of any one of the following 
.S.P. alkaloids or salts: 

quinine bisulphate, qui- 

nine hydrochloride, cinchonidine, 

‘honidine sulphate 

rallon of denaturing grade tertiary 











butyl] alcohol 


S. D. Formula No. 39B 


To 100 gallons of ethyl aleohol add: 
2? ons diethyl phthalate and 
n of denaturing grade tertiary 


1 alcohol 












Whatever odor is employed, very little of 
it is necessary, for odors are stubbornly 
retained by the hair. 

It has been suggested that the popu- 
larity and sale of tonics can be materially 
increased by the use of mild odors which 
have a definite masculine appeal. 

A more exact adaption of present day 
tonics to the needs of consumers, coupled 
With adequate promotion plans, can per- 
haps tremendously increase the scope of 
the market. 








NAIL POLISH PLASTICIZER 


( weceding page) 


Blending of these two types of plasti- 
cizers is often done to obtain a polish 
which will have sufficient flexibility, good 
adhesive qualities, and will be durable 
enough to withstand reasonable wear. 


TECHNICAL DEVELOPMENTS 


fhis column are gathered 


Thi fois / 
from many varied sources. Further infor- 
mation may be obtained by aweriting toU. Sv. 


A new series of floral essences is being offered 
to the trade. The materials are said to have 
the cooling and refreshing effect of eau de 
cologne, and can be used for perfuming lo- 
tions and creams, as well as for a new and 
different type of cologne. Products intended 
to have masculine appeal can be perfumed 
with the new odors. 


Dispensing of light or viscous liquids or heavy 
oils may be accomplished with pressure 
equipment of improved design. The contain- 
ers are placed under a sealed dome and a de- 
livery hose, a gauge and air and dispensing 
valves are included in the assembly. Several 
sizes are available for various capacity 
drums. ; 

Rotary tablet presses of new design have been 
placed in operation in a number of plants. 
The principal feature is an indicator gradu- 
ated by tablet diameter to facilitate setting 
the machine. An anti-capping device enables 
machine output to be stepped up. 


Intense black can be imparted to mascara. 
lozenges, cough, drops, flavored medicinals, 
etc.. by the use of a new colloidal carbon in- 
tensitied with veyetable and aniline food 
colors. It is claimed that most intense blacks 
are secured and vrittiness and other dith- 
culties are eliminated, 


New dispersing agents, Known as polymerized 
organic salts of sulphonic acids of the alkyl- 
aryl type, have been placed on the market. 
It is claimed that they are true dispersing 
agents whose functions are to disperse and 
keep dispersed in aqueous environment finely 
divided solids or small globules of liquids. 


Single dose packages for medicines or cor- 
metic products are now being marketed. 
These single-application containers, in the 
form of a collapsible tube, are reported to be 
particularly valuable to insure against sub- 
stitution. Containers are unbreakable, mois- 
ture proof, and small enough to be carried 
easily. 

A new adhesive for use on transparent cellu- 
lose wrapping Is available. It is claimed that 
the adhesive is not affected by weather condi- 
tions, and it can be used in labeling or sealing 
machines or can be applied by spraying or 
brushing. Freedom from odor makes it use- 
ful for packaging food products. 


A new cosmetic cream) for softening and 
smoothing the skin has been made by add- 
ing fresh albumen to a solution of ethyl 
alcohol and water. A small amount of aro- 
matic essence is added to the preparation. 
The process for preparing the product. is 
covered by a U.S, Patent. 





U.S. INouSTRIAL ALcouoL Co. 


WORLD’S LARGEST PRODUCERS OF INDUSTRIAL ALCOHOL 


SPECIALLY DENATURED--4// Formulas e 
SOLOX -The General Solvent 


/ VEOCHTTUEC 


ETHYL ALCOHOL 


COMPLETELY DENATURED-A/l Formulas e 
u.S.1. Pyro Brand DENATURED ALCOHOL 
PURE (190 PROOF) TAX PAID—TAX FREE 


U.S. BU. Ss. P.-Ethyl e@ ~WEBB'S-Ethy/ 


ANHYDROUS: Denatured e 


ABSOLUTE: Pure 
© SUPER PYRO Anti-Freeze 


Offices: 00 Fast 42nd Street, New York, N.Y. Branches in all Principal Cities. 














Drug Section Fall Meeting 


A two day Fall Meeting and Golf 
Tournament has been proposed by the 
Drug, Chemical, and Allied Trades Sec- 
tion of the New York Board of Trade. 
The diverse membership of the Section has 
caused many members to believe that such 
a meeting will be profitable from the point 
of view of the social activities of the Sec- 
tion. Therefore, it is proposed to hold the 
meeting on October 23 and 24 at Skytop 
Lodge in the Poconos. 

Registration would take place at nine 
o'clock in the morning of Friday, October 





J. C. CHILCOTT 


23, and the meeting would be called to 
order at ten o’clock. The program would 
consist of greetings by the chairman of the 
Section, followed by a report on legislation, 
and a discussion of the Robinson-Patman 
Bill and State Fair Trade Acts by leading 
sales managers and chain store officials. 
The afternoon session would be given 
round table the 
Scientific Committee, the Merchandising 


over to discussions of 
Committee, and the Foreign Trade Com- 
mittee. Also the qualifying round for the 
golf tournament would take place on Fri- 
day afternoon. 

On the evening of the first day there 
would be held a Get-together Dinner with 
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a speaker and entertainment. Saturday, 
October 24 would be given over to the golf 
tournament. The Skytop Lodge is quot- 
ing a special rate of $8.00 per day; swim- 
ming and tennis are free; green fees are 
$1.00; horseback riding and trapshooting 
are available at nominal fees. 

One of the basic reasons for the Fall 
Meeting is that the annual dinner has 
grown into such a large affair that the 
actual members of the Section do not have 
the proper opportunity to become well 
acquainted although this was the original 
idea of the dinner. At a Fall Meeting of 
the type proposed, it is thought that 
further social contacts between the mem- 
bers themselves could be brought about 
with much benefit to those attending. The 
Section is waiting to hear from its mem- 
bership as to how many would be in- 


terested in attending such a meeting. 


Chicago Golfers 

The Bob’O’Link Country Club was the 
scene on July 8th of the golf tournament 
of the Chicago Perfumery, Soap and Ex- 
and Chemical 
winners were: 


tract and Chicago Drug 
Associations. The prize 
Class A, E. F. Smith, Ist: J. P. Bodevin., 
2nd; T. Morgan, 3rd; Class B, F. Z. 
Woods, Ist; H. A. Baumstart, 2nd; L. B. 
Gordon, 3rd; Class C, J. E. Smith, Ist; 
L. A. Solo, 2nd; C. P. Van Schaack, 3rd; 
Guest prizes won by A. A. Lehman and 
Walter Eden. 
be held August 18 at 
Country Club. 


The next tournament will 
the Glen Oak 


F.W.D.A. Meeting 


The twenty-first annual convention of 
the Federal Wholesale Druggists Associa- 
tion will be held August 31 to September 3 
at the Hotel Nicollet, Minneapolis. The 
president of the association, L. E. Seiber- 
lich of the Northwestern Drug Co., that 
city, is in charge of the arrangements for 
the convention. 
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T.G.A. on Patman Bill 


Interpretation of the Robinson-Patman 
amendment to the Clayton Act through a 
trade practice conference with the Federal 
Trade Commission was unanimously asked 
by eighty-two representatives of manu- 
facturers of cosmetics at a luncheon meet- 
ing held July 30, in the Biltmore Hotel, 
New York, under the auspices of the 
Toilet Goods Association. The toilet goods 
industry requested a trade practice con- 
ference three years ago, but although the 
request was granted at the time the actual 
conference has been repeatedly postponed, 
and it is now the intention of the industry 
to request that a new date be set. 

Hugo Mock, counsel to the association, 
addressed the meeting, stating that it was 
the duty of every manufacturer to obey 
the law and to cancel obligations which 
they have, that are contrary to the purpose 
of the act. 


Public Information Committee 


A committee has been formed which 
will make available to the public informa- 
tion on the scientific resources of the drug 
and cosmetic industries. Lee H. Bristol, 
Bristol-Myers Co., New York, is chairman 
of the committee. Other members are 
Frank A. Blair, president of the Proprie- 
tary Association, and Dwight E. Austin, 
president of the Institute of Medicine 


Manufacturers. 


Pyrethrum Association 

\ new national trade association, the 
Pyrethrum Association has been formed by 
concerns engaged in the milling or process- 
ing of pyrethrum flowers or other botan- 
insecticides for resale to insecticide 
The officers of the asso- 
Me- 


hing 


ical 
manufacturers. 
ciation President, 
Laughlin of MeLaughlin Gormley 
Co., Minneapolis; vice-president, V. L. 
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PRODUCTS 


ORBIS OIL OF 


PEPPER M 


SELECTIVE QUALITY 


IL Peppermint has always been an ORBIS spe- 

cialty---and in offering both NATURAL and RE- 
DISTILLED oils, our years of experience in selection 
and redistilling insures a quality of utmost reliability 
and satisfaction. 


IMPERIALMENTHA---distilled from selected plants, is 
high in natural menthol content, esters, and other 
U.S. P. requirements. 


The aroma and taste of IMPERIALMENTHA, free of 
any weedy contamination, recommends it for high- 
class pharmaceuticals and confections where the 
ultimate in consumer-value is required. 


Testing samples and prices will be promptly supplied 
upon request. 


Orst 





CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 


CHICAGO 
844 Rush St. 


BOSTON 





PHILADELPHIA 
253 Bourse Bldg. 





Thymol 


Aromatics 
Rice Starch 


\ Water Soluble Gums Waxes 


131 State Street 


LOS ANGELES 
742 So. Hill St. 





Stearic Acid Oleo Resins 
Essential Oils Perfume Bases 
Zinc Oxide French Olive Oil 
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Cosmetic Raw Material 


Fruit Flavors 
Food Colors’ | 
Quince Seed ™ \ 


Irish Moss j 
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Roberson of Sherwood Petroleum Co., 
Brooklyn; secretary-manager, R. D. T. 
Hollowell, Chicago. 
Sanders, Childs, Bobb & Wescott, Chicago 
and Washington, was retained as counsel 
for the association. 


Kentucky Cosmetic Tax Fought 

A suit attacking the constitutionality of 
the cosmetics tax bill passed by the 1936 
Kentucky general has been 
filed in Federal district court in Frankfort 
by Frank C. Miller, doing business as the 
Miller Drug Store, Louisville. Mr. Miller, 
who maintains that the tax is in violation 
of the commerce clause of the Federal con- 
stitution because of a section of the act 


assembly 


imposing a tax on transportation costs of 
cosmetics purchased by Kentucky dealers, 
is seeking a declaration on his rights under 
the law and a ruling on its constitution- 
ality. 


Louisiana Chain Tax Upheld 

The constitutionality of 
chain store tax was upheld by the United 
States District Court at New Orleans, 
July 24. was passed in 
1934, levies a tax of $10 to $550 per store 


Louisiana’s 


The law, which 


on chain stores, placing the burden on out- 
of-state chains. The decision of the court, 
dissolved an interlocutory injunction and 
dismissed the complaint filed by the Great 
Atlantic & 

other chains. 


-acific Tea Co. and twelve 


Louisiana Luxury Tax 

The Louisiana cosmetic tax bill failed 
to pass the senate at the last session of the 
legislature but a “luxury” tax of 2% was 
passed. Under the bill toiletries are con- 


sidered as luxuries. 


“Canadian Day” 

“Canadian Day” was the name given by 
the Allied Drug and Cosmetic Association 
to the golf tournament held at Beach 
Grove Golf and Country Club, near 
Windsor, Canada. Together with Presi- 
dent, Ray Vicary, who is a Canadian, the 
Windsor Drug Golf Association acted as 


hosts. Prizes were given to the winning 
golfers. 


Among the Canadians present were Jim 
Wilson, Ric Pearson, Joe McCorkel, Herb 
Todgham, Jack Vicary, ““Shot’’ Well, Lyle 
Lansbury, and President, Ray Vicary. 

Plans for the combined tournaments of 
the two Chicago associations with the 
Allied Drug and 
were discussed at the meeting and the 
date was tentatively set at September 15. 


Cosmetic Association 


Community singing and solos continued 
throughout the evening. 
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People 
J. K. Lilly Travels 


Josiah Kk. Lilly, chairman of the board of 
Eli Lilly & Co., sailed with Mrs. Lilly on 
vacation in 


July 16 for a two months’ 


Europe. 
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H. TODGHAM, R. PEARSON, J. WILSON, 


A. R. VICARY 


Peffer Heads Sylvania Exec. Com. 


H. |. Peffer, chairman of the board of 


Joseph E. Seagram & Sons, Inc., and 
president of Seagram-Distillers’ Corp., 


New York, since the beginning of their 
American operations, has resigned to be- 
come chairman of the executive committee 
of the Sylvania Industrial Corp., that 
city. He has been a director of Sylvania 
for some time and will continue as a di- 
rector of the Seagram organization. 


Colter Resigns from Wadsco 

R. J. Colter who has been purchasing 
agent of the Vadsco Sales Corp., New 
York, since last October has resigned from 
that company. Mr. Colter, who had been 
with Frederick Stearns & Co., Detroit, for 
twenty-five years before going to Vadsco, 
has not yet announced his plans for the 
future. 


Mrs. Taylor Abroad 

Emma Beecham Taylor, president of 
Beecham’s Laboratory, Oscawanna-on- 
Hudson, N. Y., sailed July 25 for London 
and Paris, on an extended eight weeks’ 
business trip. Mrs. Taylor expects to 
study the cosmetic market abroad. 


Rellant Back 


J. Rellant, treasurer of Pinaud, Inc., has 
returned from a two months’ trip abroad. 
During his stay Mr. Rellant visited Brit- 
tany where he was born, and also con- 
ferred with the president of Pinaud at the 
Paris office, discussing plans for the com- 
ing year. Besides being a business trip for 
Mr. Rellant, it was also a honeymoon trip. 


Spilker Joins Wirz 


Announcement has been made_ that 
A. G. Spilker, formerly vice-president and 
director of sales in the middle-western ter- 
ritory for New England Collapsible Tube 
Co., Chicago, is now Pacific Coast repre- 
sentative for A. H. Wirz, Inc., Chester, 
Pa. W. IL. Frost, who has been the western 
representative for A. H. Wirz, Inc., has 
resigned as of October 1. In the meantime, 
he and Mr. Spilker will work together. 
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RMSTRONG’S Metal Caps 
£\ add the necessary element of 
stylish closure design to these at- 
tractive Nadinola packages. As 
well as supplying a smart note of 
glossy black color that contrasts 
well with the labels and jars, they 
also emphasize the family resem- 
blance of this group. 

Many exceptionally pleasing ef- 
fects that add eye-appeal to the 
modern package can be achieved 
with Armstrong’s Metal Caps. They 
are available in a wide range of 
standard designs and colors . . . or 
they may be individualized by 
having your private trade-mark or 
design lithographed in bright colors 
on the top of each cap. 

In addition to their eye-appeal, 
Armstrong’s Metal Caps provide a 
safe, dependable seal to safeguard 
the contents of your package. And 
their threads are so accurately 
formed that they can be readily 
removed and replaced. Even the 
most delicate feminine fingers can 
turn them quickly and easily. 

Give your packages additional 
eye-appeal and security with Arm- 
strong’s Metal Caps. Write today, 
for full information, samples, and 
prices. Armstrong Cork Products 
Company, Closure Divi- 
sion, 913 Arch Street, Lan- 
caster, Pennsylvania. 





CLOSURE BEAUTY AND 
SECURITY 
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Searle Advanced by Continental 

F. Gladden Searle has been appointed 
general sales manager of the Continental 
Can Co., Inc., New York, to succeed his 
brother, the late Thaddeus G. Searle. He 
has been with the company since 1919, 
serving as a representative district sales 
manager and later as assistant manager of 


sales. 


Miss Wall to Give Course 

Miss Florence E. Wall, well-known cos- 
metic consultant who had_ several 
years of experience in the scientific and 
technical branches of this industry as well 
as in writing and lecturing on the educa- 
tional background of all branches of pro- 
fessional cosmetology, will be an instructor 
in the School of Education of New York 
University during the Fall term, giving a 
course in ‘Cosmetic Hygiene.” 

According to the university, this course 
is “designed to meet the steadily increasing 
demand for sound, constructive informa- 
tion on cosmetic preparations and treat- 
ment—ingredients, methods of manufac- 
ture, manner of application and the effect 
of various types on the skin and hair’’ and 
“should make a strong appeal not only to 
teachers of beauty culture in the many 
public and private industrial and trade 
schools but also for teachers of physical 
education, home making, physiology, per- 
sonal hygiene and general science as well 


has 


as to directors of personnel agencies and 
vocational counselors who often have to 
advise applicants about their personal ap- 
pearance and good grooming. Instructors 
of sales people, advertising copy writers 
and those who are engaged in the promo- 
tion of cosmetic products will also find this 


” 


course of value. 


Armour and Weckman Abroad 

George R. Armour, president, and F. 
William Weckman, secretary, Heyden 
Chemical Corp., New York, sailed July 29 
on the steamship “Washington,” bound 
for Europe and a period of negotiations 
with British and German chemical pro- 
ducers. 


Marion Lewis Rejoins Belmay 

Marion Lewis, who left Belmay, Inc., 
New York, about a year ago to take a 
position in the experimental department of 
Albert Verley, Inc., has resigned and is 
now again associated with Belmay, Inc. 


Dr. Baekeland Honored 

The Royal Society of Edinburgh, 
Scotland, made Dr. Leo Hendrik Baeke- 
land, president and founder of the Bake- 
lite Corp., Bound Brook, N. J., an honor- 
ary member on July 10. 
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Dr. Massengill Tours Abroad 

Dr. S. E. Massengill, of the S. E. Mas- 
sengill Co., Bristol, Tenn., is making an 
automobile trip through Great Britain and 
Europe with a party of friends. He will 
return late this summer. 


Dyke Resigns from Colgate 

The resignation of Ken R. Dyke who has 
been the advertising manager for Colgate- 
Palmolive-Peet, Jersey City, for the past 
three years, has been announced. 


Chris Nelson with Studio 

Chris Nelson, formerly with Albek- 
Felton, Hollywood, has been made gen- 
eral manager of the Studio Cosmetic Co., 
that city, private label manufacturer. 


Firmenichs Sail in Olympics 

Fred and Andre Firmenich of the firm 
of Chuit Naef & Cie, Geneva, Switzer- 
land, were officially designated by the 
National Yachting Authority to carry the 
flag of Switzerland in the 6-Meter Yacht 
Race of the Olympic Regatta at Kiel, 


FRED AND ANDRE FIRMENICH 


Germany, August 4 to 14. They sailed the 
“Yiliam III,”’ built in Stockholm, Sweden, 
in 1935 for the purpose. The yacht left 
for Kiel on July 1 to give its crew a 
month’s training on the waters of the 
course. Andre Firmenich and his father, 
Fred Firmenich, head of the house of 
Chuit Naef, joined the crew later and took 
part in the actual race. The house of 
Chuit Naef is represented in the United 
States by Firmenich & Co., Inc., New 


York. 


Miss Shepherd on Trip 

Mary Imogene Shepherd, chief chemist 
and managing director of the Powder Box, 
Charles A. Stevens & Co., Chicago, left 
August | for a trip throughout the West. 
On the trip which will take her to Denver, 
Seattle, Portland, Francisco, Los 
Angeles and Dallas she will visit the lead- 
ing department stores and beauty salons. 


San 
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Merck on Landon Committee 

George W. Merck, head of Merck & Co., 
Rahway, N. J., has been named a member 
of the New Landon campaign 


committee. 


Jersey 


Webber Joins Mennen 

C. R. Webber, formerly with the Packer 
Manufacturing Co., has joined the Men- 
nen Co., Newark, N. J., as sales super- 
visor. Dr. Helgo W. Culemann, graduate . 
of Heidelberg and the Sorbonne, and for- 
merly consultant for the Erwin Wasey Co. 
and Arthur Kudner, Inc., will be director 
of medical research. S. Earl Sams and 
B. W. Richter, both of whom were former- 
ly with Luxor, Inc., will cover the south- 
eastern and midwestern territories re- 
spectively. 


DeLaney—Vivaudou V.P. 


Election of Robert DeLaney 
president of V. Vivaudou, Inc., has been 
announced by Samuel L. Antonow, presi- 
dent. Mr. DeLaney has been with the 
company for many years, serving as 
Pacific Coast representative and as sales 


as vice- 


manager. 


Gale Joins Vick 

Ellsworth Gale who recently resigned as 
director of the Red Cross division of 
Johnson & Johnson, New Brunswick, N. J., 
has joined the export department of the 
Vick Chemical Co., New York. He will 
have charge of advertising, merchandising 
and sales to the Australian, New Zealand 
and South African markets. 


Dr. Schuberd Joins Hoffmann- 
LaRoche 

Dr. Michael Schuberd has been ap- 
pointed to the medical staff of Hoffmann- 
La Roche Corp., Nutley, N. J. Before 
making this new connection, he main- 
tained a private practice in Illinois. 


Companies 


Industrial Advances Hassler 

At the annual convention of the Indus- 
trial Chemical Sales Co., Inc., Tyrone, 
Pa., it was announced that John W. 
Hassler, superintendent of the plant at 
Tyrone, has been made director of re- 
search. He will make his headquarters at 
Tyrone. Thomas W. Strohm of Piedmont, 
W. Va., will succeed him as superintendent. 


Upjohn Executive Changes 

Promotions recently put into effect by 
the Upjohn Co., Kalamazoo, Mich., have 
made Malcolm Galbraith vice-president in 
charge of sales; Dr. Frederick W. Heyl, 
director of research, and Donald S. Gil- 
more, vice-president and general manager. 
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is uniformly fine, smooth, permanent and indelible 













the result of thorough research and painstaking laboratory 
technique . . . over 40 shades . . . will hold 
up in warm weather. A high quality product that builds a 


steady re-sale business. 
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Merck Administration Building 

Merck & Co. are now occupying their 
new administration building recently com- 
pleted at Rahway, N. J. The building is 
located at the head of Lawrence st., at 
the main entrance to the company’s man- 
ufacturing plant. 

Architecturally the 
Georgian type, structurally consisting of a 
steel frame with limestone and brick ex- 
terior walls and plastered interior walls 
and ceilings. The building has three floors 
and basement and penthouse fourth floor. 
The main section measures 212 x 47 feet, 
there being a 47 x 60 feet wing at the west 
end, and a 45 x 50 feet wing at the center. 

The center wing contains an elevator 


building is of a 


which runs from the basement to the 
fourth floor. An automatic dial telephone 
system supplies inter-oflice and plant 


communication. The building is so de- 
signed that an air conditioning system can 
be readily installed. 

Construction of the new building was 
necessitated by requirement for addi- 
tional operating space. All departments of 
the administrative, sales, and operating 
divisions of the company are located in 
the new building. While open offices are 
generally employed throughout the build- 
ing, private offices for division and depart- 
ment heads are provided on all floors. 
Administrative offices for the executive 
oflicers of the company, as well as a large 
meeting room are available on the fourth 


floor. 


Bourjois Moves Offices 

Bourjois, Inc., recently transferred its 
accounting office from Rochester, N. Y., 
consolidating it with the Bourjois general 
executive offices located at 35 West 34th 
st., New York. 
staff from Rochester moved also and re- 
tain their positions with the company. 


A large number of the 
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NEW MERCK ADM 


Searle Executive Changes 

Harry M. Smith has been appointed 
general sales manager of G. D. Searle & 
Co., Chicago. He was formerly assistant 
to Robert F. Spalding, vice-president in 
charge of sales and general sales manager. 
Increased activities, owing to the addition 
of new products to the Searle line, have 
made it necessary for Mr. Spalding to 
relinquish his title of general sales man- 
ager. I. U. (Jack) Kauffman has been 
transferred to the Chicago office and made 
Robert E. Wil- 


son, who formerly handled the northern 


assistant sales manager. 


Wisconsin territory, is now creating a new 


division on the eastern seaboard. 


Wyeth Enters Biologics 

John Wyeth & Brother, Philadelphia, 
has taken over the biologic license of the 
Wyatt 
Arizona. 
Wyeth company into the biologic field and 
brings commercial Dr. 
Bernard Langdon Wyatt, whose modern 
clinic and laboratory on the edge of the 


Research Foundation, Tucson, 


This marks the entrance of the 


recognition to 


Arizona desert has long been considered a 
model. 


Wildroot Joins A.N.A. 
The Wildroot Buffalo, 
elected to membership in the Association 
of National Advertisers. 
will be represented in the association by 
H. R. Shehan, vice-president and general 


Co., has’ been 


The company 


manager. 


Persian Toiletries Organized 


A new company, Persian Toiletries, 


Inc., is being formed at Malone, N. Y., 
for the manufacture of a complete line of 
cosmetics, perfumes and toilet soaps. 





“atin 
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INISTRATION BUILDING 


Abbott Sales Conference 


\ conference of the eastern salesmen of 


the Abbott Laboratories, Ine., North 
Chicago, Ill., was held at the Hotel 


Roosevelt, New York, July 17 and 18. 
The conference which was presided over 
by R. E. Horn, general sales manager, was 
attended by salesmen covering the terri- 
Maine to Florida and as far 
Executives from the 


tory from 
west as Pittsburgh. 
North Chicago oflice who attended were: 
S. DeWitt Clough, president; R. M. Cain,: 
vice-president; J. F. Stiles, treasurer; 
Dr. J. F. Biehn, director of clinical 
partment; H. S. Drake, 
manager; D. D. Stiles and A. D. Brush of 
the sales department; Charles Lanwer- 


de- 


assistant sales 


meyer of the research department; and 
KE. M. Schriner of the advertising depart- 
ment. Sales and advertising promotion 
plans for the second half of 1936 were 


discussed. 


Abbott Expands Plant 
Abbott Laboratories, North 

Ill., has added about 37,000 square feet to 

the completion of a new 


Chicago, 


its plant by 
manufacturing unit. 


Monsanto Buys TVA Power 
The Monsanto Chemical Co., St. 
has contracted with the Tennessee Valley 


Authority for electric energy for use in the 


Louis, 


production of phosphoric acid. The com- 
pany is considering the expansion of the 
Swann Chemical Co. plant at Anniston, 
Ala., where it first started the production 
of phosphoric acid in electric furnaces. Re- 


cently the company purchased land con- 


taining phosphate deposits south of 
Columbia, Tenn. and preparation for 


operations are now under way. 














Coty Sues for Taxes 

Coty, Inc., of Delaware, a holding con- 
cern for Coty Products Corp. and for nine 
other corporations, has filed suit in Federal 
court to restrain Joseph T. Higgins, Col- 
lector of Internal Revenue, from collecting 
taxes and penalties of $1,436,744 for the 
period between June, 1932, and October 
1935. 

The collector levied the assessment 
under Section 603 of the Revenue Act of 
1932, which provides for the collection of 
a 10 per cent. tax on the sale by manufac- 
turers of cosmetics and perfume and 5 per 
cent. on soap. 

The plaintiff asserts that it is not a man- 
ufacturer and that the taxes should be 
paid only by its manufacturing subsidiary. 
It is denied in the complaint that its 
ownership of all the stock of the producing 
company makes it a producer or man- 
ufacturer. 

Coty, Inc., of Delaware is listed on the 
New York Stock Exchange and is capital- 
ized at 2,500,000 shares of stock of no par 
value, of which 1,537,435 shares are out- 
standing and owned by 7,362 stockholders. 


Allied Alcohol Names Schwarz 
Allied Industrial Alcohol Corp., New 
York, has announced the appointment of 
J. E. Schwarz as sales manager in charge 
of the sales of all of the company’s prod- 
ucts. Mr. Schwarz who will make his 
headquarters in Brooklyn has had many 
years’ experience in the alcohol business, 
having been associated with the Jefferson 
Distilling & Denaturing Co., New Or- 
leans, then with the General Industrial 
Alcohol Co., New Orleans, as its vice- 
president and later with the Empire Dis- 


tilling Co., Philadelphia. 


Elmo Buys Buildings 

Elmo, Inc., Philadelphia, has pur- 
chased factory buildings from the Signa- 
ture Hosiery Co., Inc., consisting of a 
three-story steel and concrete building, 
a chemical laboratory, power house and 
garage. These buildings which contain 
about 67,000 square feet of floor space are 
located at Rhawn, Tulip and Decatur 


streets, that city. 


Tetlow in Chicago 

Henry Tetlow & Co. Philadelphia, has 
opened an office at 205 W. Wacker Drive, 
Chicago, better to serve their Western ac- 
counts. This office is under the direction 
of Herbert Spitzer. 


Bennett Doubles Plant 

Arthur E. Bennett & Co., Chicago, has 
recently doubled the size of its plant. The 
additional space will be used for the manu- 
facture of aromatics and flavors. 
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Anchor Baseball Team 





The Anchor Cap & Closure baseball 
team, which is a member of the Commer- 
cial & Industrial League of Long Island 


City, is having a very successful season 
and to date is the only undefeated team in 
the league, having won eight games and 
lost none. The players are: Caliendo, 


Duhne, Schwalley, Rocklein, Detke, Fa- 
bian, B. Garske, C. Garske, Merolla, 
Nuza, Mayo, O’Rourke, Hayden, Naugh- 
ton, Spadaro, Potts and Camera. A. 
Arens, scorer; T. Malcom, assistant man- 


ager: J. R. Fleisch, manager. 





Wyeth Creates New Department 
John Wyeth & Bro., Philadelphia, has 
created a separate departmental unit to be 
known as the Wyeth division of tests and 
standards, under the direction of Dr. 
James C. Munch, Professor of Physiology 
and Pharmacology and director of re- 
search at Temple University College of 
Pharmacy, according to Alfred Barol, di- 
rector of the Wyeth laboratories. The 
division, in addition to exercising control 
over the quality of raw materials and 
finished products, will act in co-opera- 
tion with the research department, in 
charge of Ambrose Hunsberger, jr., in 
the development of new products and im- 


provement of old. 


Temple Appointed by Los Angeles 
oap 
Robert Temple has been made assistant 
advertising director of the Los Angeles 
Soap Co., Los Angeles. He was previously 
an executive in the educational depart- 
ment of the company. The company also 


controls Cosray Products Co. 


Owens Merges Closure Company 
The Owens-Illinois Closure Co., Toledo, 
a subsidiary of Owens-Illinois Glass Co., 
that city, has been dissolved. In the 
future it will be operated as a division of 
the glass company. The change was made 
in order to simplify the corporate structure 
of the company and no changes in per- 
sonnel or methods of operation will be 


made. 
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Tebault’s New Product 

Hugh Tebault & Co.. Inc., New York, 
is introducing *“Trofose,” a liquid, vita- 
min, calcium, phosphorus preparation, 
along strictly ethical lines. 

Hugh Tebault—an experienced detailist 
—well-known to all the leading pediatri- 
cians in the U. S. A. and England is presi- 
dent. D. C. Nale—an experienced drug 
salesman and executive—is secretary and 
treasury. According to the company, 


‘“Trofose” has been produced to afford the 
physician a pleasant and reliable means 


for supplementing essential accessory food 
factors. 

Each fluid dram represents not less than: 
2220 Units of Vitamin A—(US.P.); 
314 Units Vitamin D—(U.S.P.); 10 Units 
Vitamin B—(International); 2 Units Vita- 
min By (G)—(Sherman); Minim Wheat 
Germ Oil; 6 Grains Calcium (organic 
salt); Aromatic and Neutral Base q.s.; 
in a pleasingly palatable menstruum. 


Pinkham Sales $3,255,723 

During a hearing in the suit of the Pink- 
ham Medicine Co. vs. Aroline P. Gove, 
Lydia E. Gove and Rae E. Renehan, it 
was brought out that during 1935 the com- 
pany’s gross sales totaled $3,255,723.01. 
In the struggle for control of the company, 
the Pinkham faction is now seeking an in- 
junction to restrain the Goves from inter- 
fering in the company’s business. The 
Goves, on the other hand, are trying to 
invalidate a contract made by Arthur W. 
Pinkham, president of the company, with 
Erwin, Wasey & Co., to handle an exten- 


sive advertising campaign. 
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BOTH PRECIOUS / 


degree with which they are nourished and safeguarded. 
* * * 
For over 30 years, the products of the house of Baker have helped to safeguard 


the precious trademarks of their customers. In the laboratories of industry every- 
where you will find Baker's C. P. Analyzed Reagents accurately measuring, to the 
decimal, quality and achievement. 
* * * 

More recently, manufacturers of well-known pharmaceutical products have also 
come to look to Baker for their Fine Chemical requirements. They, too, wanted, 
measured purity, the finest their money would buy. 

To these manufacturers of pharmaceutical and medicinal products, we wish to 
say “Thank you, and we re-pledge our research skill and control methods that 


your quality trademarks may be fully protected.” 
x x x 
To those manufacturers who have yet to discover the full significance of the name 


Baker and Baker's Fine Chemicals, we make this suggestion: talk over your fine 
chemical requirements with the Baker representative. Ask him for a test sample on 
one or more items to meet your specific manufacturing requirements. If history 
repeats itself, we venture to predict you, too, will buy from Baker. 


J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South l6th Street 624 South Michigan Blvd. 


RADEMARKS, like children, are precious. They grow in stature according to the 








A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 
Alkali Bromides 
Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 
Salicylates 


Baker's fine chemicals 


for Pharmaceutical Manufacturers 









ACETANILID U.S.P. 


ACETPHENETIDIN U.S. P. 


(PHENACETIN) 
AMMONIUM BENZOATE U.S. P. 
ASPIR GRAN 


ASPIRIN 


(Acetyl Salicylic Acid U.S. P.) 


ASPIRIN STARCH 
GRANULATIONS 


10%, 16% and 20%. 
Also pink and green 10%. 


BENZOIC ACID U.S.P. 
CAFFEINE U.S.P. 
CHLORAL HYDRATE U.S.P. 


CHLORAMINE U.S.P. 





GLYCEROPHOSPHATES 
METHYL SALICYLATE U.S. P. 


PHENOL U.S.P. 


(CARBOLIC ACID) 





PHENOLPHTHALEIN U.S. P. 
PHOSPHATES 


SACCHARIN MONSANTO U.S.P. 
Monsanto Chemical Lompany 


Sr. Louis,U.S.A. 


SODIUM SALICYLATE U.S.P. NEW YORK “CHICAGO BOSTON “BIRMINGHAM” 


SALICYLIC ACID U.S.P. 


Johnston Building Midland Building 373 Brannan Street 378 St. Paul St., West 
CHARLOTTE CLEVELAND SAN FRANCISCO MONTREAL 
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Plaskon and Unyte Merge 

Merging of the business of the Unyte 
Corporation with that of the Plaskon 
Company, Inc., was announced today. 
The new company, which will be far the 
world’s largest producer of urea formalde- 
hyde resins, will be known as the Plaskon 
Company, Inc. Its officers will be those 
of the Plaskon Company: James L. Rod- 
gers, Jr., President; Horton Spitzer, and 
R. B. Harrison, Vice-Presidents; C. O. 
Marshall, Secretary: W. R. Feldtmann, 
Treasurer. Directors will be H. D. Ben- 
nett, President of the Toledo Scale Com- 
pany; W. P. Pickhardt, former President of 
Unyte; and J. L. Rodgers, Jr. 

The new concern takes over all processes 
and patent rights formerly held by Unyte 
Corporation. Head_ offices will be in 
Toledo, Ohio. The New York office of 
Unyte will be transferred to 41 East 42nd 
Street. For the present, Unyte will be 
manufactured and sold under its own 


name. 


Southwestern Drug Reelects 

Stockholders of the Southwestern Drug 
Corp. re-elected all officers and directors 
for the ensuing year. 

Officers are: J. M. Penland, president; 
J. T. Coulson, Dallas, vice-president; 
C. M. Penland, Waco, vice-president; 
L. R. May, Houston, vice-president; E. C. 
Scott, Forth Worth, vice-president; R. H. 
Epperson, Amarillo, vice-president; F. P. 
Marsh, Dallas, secretary; James L. Free- 
man, Dallas, treasurer. 

Directors: Neal Ainsworth, Oklahoma 
City; James A. Baker, Houston; J. T. 
Coulson, Dallas; J. G. Davis. Irving: 
Charles C. Hulf, Dallas; Stanton Brown, 
Waco: H. R. Moore, Houston; C. M. 
Penland, Waco; J. M. Penland, Dallas; 
B. H. Stephens, Dallas; H. W. Williams, 
Fort Worth; E. C. Scott, Fort Worth: 
R. H. Epperson, Amarillo; L. R. May, 
Houston, and Dr. L. P. MeCuistion, Paris. 


Parke Davis Earns Less 

Parke Davis & Co. and Subsidiaries re- 
port for the three months ended June 30: 
Net profit, $1,747,071, after depreciation, 
amortization of patents and Federal in- 
come taxes, equal to 36 cents a share on 
4,891,169 capital shares. No provision has 
been made for the surtax on undivided 
profits, inasmuch as it is the intention of 
the company to pay out all its earnings in 
dividends. This compares with a_ net 
profit of $4,059,765, after charges and 
taxes, or 83 cents a share on the stock, in 
the same period of 1935. Twelve months 
ended June 30: Net profit, 58,608,498, 
after charges and taxes, equal to $1.76 a 
share, compared with $8,733,757, or $1.78 
a share, for the twelve months ended 
June 30, 1935. 


Chain Drug Sales Up 


Sales of chain drug stores for the month 
of June, 1936, registered an increase in 
comparison with the sales for the cor- 
responding month of last year, according 
to a Department of Commerce report 
issued in a monthly series. Average daily 
sales during the month were 5.1 per cent 
higher than in June, 1935. Compared 
with the same month a year ago, tobacco 
sales increased 1.4 per cent.; fountain sales 
increased 13.7 per cent., and all other 
sales increased 2.9 per cent. 

Without allowances for seasonal vari- 
ation, June sales were 1.5 per cent. higher 
than the sales of May of this year. Tobacco 
sales increased 2.9 per cent. from May to 
June; fountain sales increased 4.0 per cent. 
from May to June and all other sales de- 
creased 0.2 per cent. Total net sales in- 
creased 1.5 per cent. from May to June, 
1936, and increased 5.1 per cent. over the 
total net sales for the corresponding period 
of a year ago. 

The figures were computed from reports 
received from 49 companies reporting sales 
in identical stores for the three periods 


compared. The store units were located 
in 45 states and the District of Columbia, 
and represented about 55 per cent. of total 
chain store units. Sales were reduced to a 
daily average basis before the percentage 
changes were calculated. Equal weight 
was given to each day of the calendar 
months involved. 


Vick Chemical Dividend 

The Vick Chemical Company declared 
the usual quarterly dividend of 50 cents a 
share and an extra dividend of 10 cents a 
share on the outstanding capital stock, 
payable on Sept. 1 to stockholders of 
record of Aug. 15. 


Baseball Dates Wanted 

The baseball team of the New York 
Quinine & Chemical Works, Brooklyn, is 
looking for games with teams representing 
other companies in the chemical and re- 
lated industries. The N. Y. Q. team has a 
diamond available on Tuesday and Thurs- 
day evenings. It is willing to travel to 
other fields. Other organizations — in- 
terested in developing baseball activities in 
the chemical and related field are invited 
to communicate with H. F. Hein, of the 
New York Quinine & Chemical Works, 99 
North Eleventh St., Brooklyn. 


Less lodine Produced 

Sales of domestically produced iodine in 
the United States in 1935 totaled 245,696 
pounds valued at $248,654, compared with 
284,604 pounds valued at $342,957 in the 
previous year, according to a report of the 
United States Bureau of Mines. Imports 
of crude iodine amounted to 375,819 
pounds valued at $420,793 in 1935, com- 
pared with 1,481,123 pounds valued at 
$2,134,979 in the previous year. All the 
iodine imported was from Chile where it 
was obtained as a byproduct of nitrate 


plants. 


Mrs. Dodge Entertains 


Lillian S. Dodge, president of Harriet 





Hubbard Ayer, entertained her salesmen 
at luncheon as part of the program of her 
last sales conference. Photograph shows 
the group gathered around Mrs. Dodge in 
one of the Temples in her Sun Dial Garden 
at Sefton Manor, in an atmosphere of 
pools, water lilies, spouting bronze frogs 
and beds of petunias. 
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THERE ARE MANY 
points of Superiority in New Perfection Dropping 
Parts, none of which any Manufacturer 


can Afford to Sacrifice 
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Regular depth bakelite 
cap; synthetic rubber 
part; semi blunt glass. 


Fancy Durez cap: midget 
rubber part; regular 
straight glass. 





Modernistic Flint Bottle 
Non-rolling, extra depth, bakelite cap. Bottles can be 
furnished in 14, 15, 1 and 2 ounce capacity in either amber, 
blue, flint or green glass. 
Patented in United States. Canada and other Countries 








\ 
\ 


\\ 1 








od 
Non-rolling, extra depth, | Single Shell metal cap; 
bakelite cap; oil-resistant clutch rubber part; tooled 
rubber parts; Saftee ball t blunt glass. 
glass. Double shell metal 


cap; special thin 
flange rubber part; 
special bent glass. AN 


Write for samples 
and quotations 


 ] 


We will be glad to suggest the style of dropping part which we believe would be best suited for your needs. 


PENNSYLVANIA GLASS PRODUCTS CO. | 


°**GLASS GOODS OF THE BETTER KIND”’’ 





410-412 NORTH CRAIG STREET , ‘ ; ° PITTSBURGH, PA. 
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Coty Elects Board 

At a special election held July 2, which 
was the first election conducted since 
May. 1933, a new board of directors for 
Coty. Inc., was chosen. Members of the 
new board are B. E. Levy, Paul Fuller, 
Robert Young, H. J. Egan and H. L. 
Brooks, New York; Roland Coty, Mme. 
L. Cotnareau, widow of Francois Coty, 
and J. Gardon, Paris. 


Tampax in New Brunswick 

The Tampax Corp., New York, has 
leased about 30,000 square feet in the 
building formerly occupied by the Arm- 
strong Cork Corp., in New Brunswick, 
N. J. As soon as production is going for- 
ward in quantity, the present manufac- 
turing equipment will be moved to the 
new plant from Denver. 


McKesson Leases in Newark 
Mckesson & Robbins, has leased the 
four buildings formerly occupied by the 
Osborne Co. at Summer Ave. and Hal- 
leck st., Newark, N. J. The new plant 
which contains about 100,000 square feet 
of floor space will give the company about 
three times as much space as it had at its 
former location, 368-70 Plane st., Newark. 


J. Frank Moves 


J. Frank, set-up boxes and displays, an- 
nounces the removal of the main office and 
factory formerly located at 2961 Atlantic 
Ave. to 2516 Atlantic Ave., Brooklyn, 
N. Y., Telephone Dickens 6-8540. This 
move to considerably larger quarters and 
the installation of additional equipment 
was necessitated by increased business. 


Abbott Increases Stock 

The Stockholders of Abbott Labora- 
tories, North Chicago, IIl., have approved 
the plan of increasing the capital stock 
from 200,000 to 1,000,000 shares and 
issuing to stockholders of record July 21, 
1936, two additional shares for each one 
now held. The balance of 400,000 shares 
held in the treasury will be used for 
further expansion and other purposes as 
the directors may decide will be in the 
interests of the stockholders. 

At the directors’ meeting immediately 
following the stockholders’ meeting it was 
stated that two new branches in Boston 
and Havana, Cuba, will be opened on 
September Ist. 


Bond Penn Tube Co. 

The Bond Manufacturing Co., Wil- 
mington, Del. and the Pennsylvania Col- 
lapsible Tube Co., Williamsport, Pa., have 
merged their interests. The new com- 
pany will be known as the Bond Penn 
Tube Co. 
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Imperial Formula Expansion 

Grand Duchess Marie, artistic and tech- 
nical advisor of Imperial Salons, Ltd., and 
James E. Madding, president, are con- 
ferring on a greatly increased advertising 
and manufacturing program for the com- 
ing season. 

Mr. Madding, for many years president 
of the Pan American Sugar Refining Co., 
has just returned from the Coast after 
making a personal survey of more than a 
dozen trade centers. He will complete his 
survey of class markets during another 
trip on which he left July 27. 

The Grand Duchess, whose radio series 
for women over the Columbia Broadcast- 
ing System proved so successful, is now 
summering at her estate at Oyster Bay. 
She and Mr. Madding will advise the trade 
of the new, extended campaign for Im- 
during the month of 


perial Formula 


August. 


Amer. Com. Alcohol Earning Record 


Russell R. Brown, president of the 
American Commercial Alcohol 
New York, has announced that the earn- 
ings of the company for the six months 
ending June 30, were the largest in the 
The net profit 


Corp., 


history of the company. 
was $675,025 as compared to $495,167 for 
the first half of 1935. 


Peoples Drug Earns More 

The Peoples Drug Stores, Inc., and sub- 
sidiaries report a net profit of $532,376 for 
the first half of 1936 as compared to 


$375,372 for the same period last year. 


Jamieson Dividend 

C. E. Jamieson & Co., Detroit, declared 
a quarterly dividend of 15 cents a share on 
preferred stock, payable July 1, to stock- 


holders of record on June 15, 1936. 


Grove Profit Up 28.2% 


At the annual meeting of the Grove 
Laboratories, St. Louis, a profit increase 
of 28.2 per cent. and a sales gain of over 
$300,000 were announced by Harry B. 
Goldsmith, president and general manager 
of the company. 


Noxzema Dividend 

The Noxzema Chemical Co., Baltimore, 
paid dividends at the rate of 30 cents a 
share to stockholders of record June 30. 
A year ago the stock was split up at the 
rate of ten shares of new for one share of 
old. The dividend just paid is, therefore, 
equivalent to a $3 dividend on the old 
stock. Last year the company paid $2 a 


share. 
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Dan Nealon Says---- 


Friday, July 10th, Miss Nova 
Sparks was honoree at a birthday 
party celebrating her thirty years of 
service with the National Toilet 
Company. Light refreshments were 
served the forty guests who assem- 
bled in the newly decorated cream 


packaging department. The Na- 
tional Toilet Company proudly 


hangs her picture in its “Hall of 
Fame,” looks forward with great 
expectations to 1940 when three 
more employees will celebrate thirti- 
eth birthdays. 
ese 

At a recent meeting of the Board 
of Directors of Golden Peacock, 
Inc., Mitchum Warren was elected 
to the position of Executive Vice- 
President. Mitch brings to his new 
position a world of experience in ad- 
vertising and selling. His many 
friends in the trade congratulate 
him on this well deserved promo- 
tion. 

ees 

Dennison’s T. L. Stocking post 
cards us from all over the west in- 
cluding California, Lake 
Tahoe, and way stations—the lucky 
stiff! 


Lower 


see 
Nadinola’s adman, F. M. Allen is 
calling on the New York Trade this 
week. 
ees 
C. O. Pitt is giving the Paris girls 
a treat for a few days before going 
down to Memphis to open a branch 
office for Arthur Henriksen & 
Company. 
ees 
Bert Fisk reports that things are 
moving along nicely in the New 
York plant of his newly organized 
Federal Pharmacal Company. M.M. 
McAuley, manager of his Jackson, 
Mississippi branch says the same 
thing. Things ought to boom in 
Mississippi if the rumor of fifteen 
cent cotton comes to pass. 
eee 
Had a swell time at breakfast 
with Mr. & Mrs. W. F. (Richard- 
son-Taylor-Globe) Deveneau and 
Albert (Wurzburg) Glazer in Mem- 
phis last month. It’s just like Old 
Uncle Zeke says—‘‘When de quality 
meets de compliments pass.” 
ses 
C. O. (Call me Hamp) Hampton, 
Tyson & Company’s genial Vice- 
President spent the 28th in Mem- 
phis, calling on his many friends in 
the trade. 


{ugust 1, 1936. 


Paris, Tenn. 
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FOR TOILETRIES * COSMETICS * PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U.S. P., N. F. or Government requirements, usually 
by a substantial mavgin. Each article assures you 100% maximum, unadul- 
&. terated strength, tested, true-to-name and quality. Our complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 


decided economy. 





Deolated Almond HenasoapShampoo HOPKINS’ FACTOLAC 


Meal Indian Gum 
—— = . — aya) @ For the preparation of permanent 
Chalk (Precip eee emulsions of both fixed and volatile oils. Quality .is remembered 
Chinese Shavings Lavender Flowers Insures complete homogeneous mixture long after price is forgotten” 
Cuttle Fish Bone Olibanum of oils and water without trituration or 





Gum Arabic Orris Root special apparatus. An ideal emulsifier. 
Gum Tragacanth etc., etc. 


HOPKINS’ NEUTRAL WHITE EGYPTIAN HENNA FREE ON REQUEST 








SOAP @ Consists solely of choice Egyptian SAMPLES, PRICES AND PRICE 
@ Powdered, granulated. Contains no leaves. Laboratory tested, absolutely LIST OF HOPKINS’ CRUDE 
soap bark, free alkali, free acid or heavy unadulterated. Milled on slow-stone BOTANICAL DRUGS AND LAB- 
metals. Totally free of rosin, sugar and grinders assuring intactness of full color- ORATORY BASIC SPECIALTIES. 








foreign matter. Snow white. ing content. Purely vegetable. 














J.L.LHOPKINS & COMPANY 220 Broadway new YorRK 


...106,500 square feet 
of SUPERFINE BEESWAX! ! 














Visit our plant and convince yourself that we do produce a 100% sun-bleached beeswax. Our 
facilities include 142 bleaching racks, each 150 x 5 feet, enabling us to produce 70,000 pounds 


of K. K. pure beeswax per month. 


e SUN-BLEACHED AND YELLOW BEESWAX 


S2A.2Y Velek Lae 
KOSTER KEUNEN £33" 
NEW YO RK 


IN THE MIDDLE WEST: WALTER H. JELLY & CO., , 412-420 N. WESTERN AVENUE, CHICAGO, ILL. 
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To Check Cod Liver Oil 


A recent notice from the Department of 
Agriculture calls attention to the fact that 
the Food and Drug Administration are 
going to sample and test poultry cod liver 
oil for its vitamin D content before re- 
leasing it for import. This means that a 
delay of about six weeks will be encoun- 
tered by importers between the time that 
a shipment arrives from abroad and the 
time that it will be released. Since the 
biological laboratories for vitamin assay 
are located in Washington, samples of oil 
will have to be sent from the stations at 
the point of import to Washington for 
assay. It is likely that the Administration 
will follow its usual course with respect to 
this problem in that they will probably 
test every lot of oil for a period of time 
until the lots offered for import are of 
uniform good quality. The notice from 
the Administration reads: 

“It has come to the attention of the 
Food and Drug Administration that some 
cod-liver oil on the domestic market, par- 
ticularly that intended for poultry feeding, 
is deficient in vitamin D and therefore fails 
to meet the United States Pharmacopeia 
requirements for vitamin D content. Such 
vitamin D deficient cod liver oil is con- 
sidered adulterated within the meaning of 
the Food and Drugs Act. 

“The value of cod liver oil, whether in- 
tended for animal or human use, depends 
for the major part on its vitamin D con- 
tent. We believe the vitamin D deficiency 
of the cod liver oil being found on the mar- 
ket is mainly due to the substitution in 
whole or in part of fish oils deficient in 
vitamin D, and that at least in many cases 
this back to the oil as 
imported. 

“Tt is the intent of the Department to 
institute at once comprehensive sampling 
of cod liver oil offered for entry into this 


can be traced 


country with a view to determining not 
only chemical composition but also vita- 
min D assay. Biological assays are some- 
what time-consuming and importers of 
cod liver oil, when samples have been 
taken, therefore, must be prepared to hold 
their goods until such time as a vitamin 
assay can be made. This will cause a 
greater delay in release or detention of 
shipments than is customary. However, 
if goods found to be adulterated or sub- 
standard in vitamin potency have not been 
held but have been distributed by the 
importer, he will be subject to action 
under his redelivery bond given at the 
time of entry.” 


Bristol-Myers Earnings Up 

Tentative consolidated profit and loss 
statement of Bristol-Myers Co. and sub- 
sidiaries, after all charges, including pro- 
vision for Federal income taxes, for the 
three months ended June 30, 1936, shows 
net income of $519,463.90, or 76 cents per 
share on 687,053 shares of $5 par capital 
stock. For same period last year earnings 
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amounted to $456,781.35, or 66 cents per 
share on 689,098 shares. 
ended June 30, 1936 consolidated net earn- 
ings were $1,179,349.82 compared with 
$1,007,731.13 for same period of 1935. 
Earnings for twelve months ended June 
30, 1936 amounted to $2,404,191.49 com- 
pared with $1,951,848.06 for 
months ended June 30, 1935. 
Bristol-Myers Co. declared the regular 
quarterly dividend of 50 cents per share on 
common stock and an extra dividend of 
10 cents per share, both payable Septem- 
ber 1 to stockholders of record August 14. 


For six months 


twelve 


Penick Pyrethrum Book 

S. B. Penick & Co., have published a 
book on Pyrethrum Flowers and the Con- 
centrated Extract—Pyrefume. The book 
contains much information of interest to 
users of pyrethrum and extracts of py- 
rethrum, giving a great deal of data con- 
cerning recent developments in pyrethrum 
and its concentrates. A copy of the book 
will be sent to subscribers who address 
S. B. Penick & Co. 


West Coast News 


Luthaker Forms House of Fairfax 

Monroe B. Luthaker 
national merchandising circles, has just 
established his own line of cosmetics under 
the “House of Fairfax.” The 
manufacturing facilities have been opened 
in Hollywood and the executive offices and 


well known in 


name of 


show-rooms in downtown Los Angeles. 


Houck Completes Fishing Trip 

Byron S. Houck of the Paper Box Man- 
ufacturers, The Hersee Co. of Los Angeles, 
has just returned from a successful fishing 
trip in the lakes of northern California. 


Associated Oil Men Back 

Fred Stolle of the Associated Oil Co. of 
Los Angeles who has been vacationing in 
Oregon, is home again. Verden Stromm 
of the San Francisco office of the same Co. 
has completed a business trip in southern 
California. 


Nassour Returns 

William Nassour of Castilian Products 
Corp. returned recently from a business 
trip to Seattle, Wash. 


Cowling Takes Gene Palmer 

The well-known perfume house of Gene 
2almer Ltd. of Los Angeles has been taken 
over by D. S. Cowling, a nationally known 
figure in the perfume and cosmetic trade. 


Howe Visits Los Angeles 

Phil Howe of the Howe Co., Seattle, 
Wash., recently spent several weeks at the 
Los Angeles office of his Company, 


The Drug and Cosmetic Industry 


Groves to Alaska 

“Doc” H. S. Grove and Mrs. Grove of 
Los Angeles are planning an extended trip 
which will take them to the far points in 
Alaska, and on their return to the States, 
will motor to New York, returning to Los 
Angeles, late in the fall. 


A Girl at Lewis’ 


Arnold Lewis of the Howe Co. of Los 
Angeles has been passing out the Corona- 


Coronas. (It’s a girl!) 


Obituaries 


Sir Henry Wellcome 

Sir Henry Wellcome, president of Bur- 
roughs, Wellcome & Co., died in London, 
July 25, at the age of eighty-three. He 
was born in a frontier settlement 125 miles 
from Milwaukee and British 
subject during the World War. In 1932, 
he was knighted by King George V for his 


became a 


service to and support of medical research. 

When he was a clerk in a drug store in 
Rochester, Minn., from 1868 to 1871, Dr. 
William Worrall Mayo, father of Dr. Wil- 
liam J. Mayo and Dr. Charles H. Mayo, 
took an interest in him and taught him 
medicine after hours. Later Dr. Mayo 
arranged for him to attend the Philadel- 
phia School of Pharmacy and Chemistry 





SIR HENRY WELLCOME 


from which he was graduated in 1874. A 
few years later, when his business took 
him to London, he was one of the founders 
of Burroughs, Wellcome & Co., which now 
has branches in the United States, Italy, 
Canada, Australia, India, China and other 


countries. 
Sir Henry was the founder and director 
of the Wellcome Historical Medical 


Museum in London in 1913 and in the same 
year he founded the Wellcome Bureau of 
Scientific Research in London. The fol- 
lowing institutions, all founded by him, 
were ultimately affiliated with the bureau: 
The Museum of Medical Science, London, 
1914; the Physiological Research Labora- 
tories, Kent, 1894; the Chemical Research 
Laboratories, London, 1896, and the En- 
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KIEFER/ ing 


MACHINES 
will pack your product 


Nomtiy... . AMecuretely .... 
Speedily . . . Economically .. . 





Quickly cleaned. 
Easily adjusted for 
different size bottles. 





The “Cinati Junior’ Filling Machine—illus- 
trated—insures you 15-30 gross production daily 
on light or heavy fluids. 


I¢ this production doesn’t meet your require- 
ments, write for Catalog listing many other 
types and sizes of Kiefer filling machines, used 
everywhere and known as the best! 


The KARL KIEFER 
MACHINE CO. 


CINCINNATI 
A. J. STERLING M. C. FINN T. C. KELLY P. JORGENSEN 
225 Broadway 10 High St. 222 W. Adams St. 311 California St. 
Room 1209 Boston Chicago San Francisco 


New York City 











Reduce 
Mixing Costs 





HY-SPEED 
', H.P. geared 
type mixer for 
free flowing 


- liquids up _ to 

0 200 gals. Other 
models for the 

lab. or the 50,- 


000 gal. batch. 


Hy-Speed MIXERS 














There’s a HY-SPEED Mixer of the 
exact type, propeller size, pitch and 
area to perform any mixing job you 
may have with maximum speed 
and economy. Perfectly balanced, 
rugged, thoroughly dependable. 


Write for NEW catalogue 


¢ ALSOP - 
ENGINEERING CORP. 





Glass-Lined 





Mixing and Mfrs. Filters, Filter Discs, Mixers, Bottle Fillers, 
pega Tanks Glass-Lined Tanks, Cappers, Labelers 

up to 200 gals. 

capacity. 39 West 60th St. New York, N.Y. 




































MEMO 


Stock America’s 
Fastest Selling 
Rubbing Alcohol 


A DDE 


Addé is now America’s foremost producer of 
genuine Rubbing Alcohol. The formula is 
approved by, and the manufacture is super- 
vised by the U. S. Treasury Dept. Unquestion- 
ably the best-selling, lowest-priced quality 
aleohol money can buy. Make us prove it. 
Order now. Your own imprint—at no extra 
cost—if ordered in quantities of at least 5 
gross. You can sell lots of Addé throughout 
Summer and Fall! 


ADDE, Inc. 


526-30 Light St., Baltimore, Md. 
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tomological Field Research Laboratories, 
Surrey, 1915. 

In 1901 Sir Henry conducted archeolog- 
ical and ethnological explorations along 
the upper Nile, resuming them in 1910. 
After the War he became a pioneer in the 
use of aerial photography for archeological 
research. In 1900 he founded the Well- 
come Tropical Research Laboratories at 
Khartoum, Sudan, and in 1906 he estab- 
lished an auxiliary floating research lab- 
oratory on the Nile and its upper tribu- 
taries. 

Sir Henry always took an active interest 
in American affairs. He was a director of 
the Gorgas Memorial Institute of Tropical 
and Preventive Medicine at Washington, 
a life member of the National Geographic 
Society, a member of the Minnesota His- 
torical Society, honorary president in 1931 
of the American Pharmaceutical Associa- 
tion, a member of the American Oriental 
Society, an honorary member of the Amer- 
ican Society for Tropical Medicine and an 
honorary member of the Association of 
Military Surgeons. 

He held the Cross of Chevalier of Legion 
of Honor and was a Freeman of the 
Ancient Worshipful Society of Apothe- 
caries of the City of London. In 1928 he 
received the honorary degree of Doctor of 
Laws from Edinburgh University and in 
1934 he was awarded the Remington honor 
medal of the American Pharmaceutical 
Association. 


Albert B. Hall 


Albert B. Hall died July 11 at the age of 


seventy-nine in the City Hospital, In- 
dianapolis, after an illness of several 
weeks. He had been associated with Eli 
Lilly & Co.; MeCoy, Howe Co.; Pittman- 
Moore Co.; and the Swan-lyers Co. 


Mrs. Lillian Schenck Mennen 

Mrs. William G. Mennen, wife of the 
president of the Mennen Co., Newark, 
N. J., died July 13 in Stockholm, Sweden. 
Mr. and Mrs. Mennen had sailed on June 
27th with their family for a tour of 
northern Europe. Although Mrs. Mennen 
had not been in good health, her condition 
was not considered serious. 


James Edward Davis 


James Edward Davis, president of the 
National Wholesale Druggists Association 
in 1892-93, died at his home in Detroit 
July 11, at the age of eighty-eight. He was 
a brother of the late George S. Davis, one 
of the founders of Parke, Davis & Co. 


Otto Paul Amend 


Otto Paul Amend, formerly president of 


Eimer and Amend, New York, died July 4 
at the age of seventy-seven, after a long 
illness. Eimer and Amend was founded in 
1851 by Mr. Amend’s father, whom he 
succeeded as president. 


W. Bruce Philip 

Dr. Waldemar Bruce Philip died at his 
home in Oakland, Calif., on July 13, after 
an illness of many weeks. He was the 
owner and operator of a drug store in 
Oakland and for several years was secre- 
tary of the Alameda County Retail Drug- 
gists’ Association. He was active in the 
National Association of Retail Druggists, 
having been vice-president of the organ- 
ization and later its Washington represen- 
tative. He was also a former president of 
the American Pharmaceutical Association. 


Elie Maunier 


Elie Maunier, honorary director of 
Etablissements Chiris, Grasse, France, 
died recently at the age of eighty. In 1886 
he started working for the Jeancard Per- 
fume Co. at Cannes as director of manu- 
facturing. In 1896 he assumed the same 
position in the Chiris factory at Grasse. 
Upon retiring in 1926, he was named 
honorary director. 


Mrs. Caroline Alexander Buck 

Mrs. Caroline Alexander Buck, mother 
of J. Mahlon Buck, president of Smith, 
Kline and French, Inc., died June 25 at 
her home in Haverford, Pa. She was the 
wife of J. Clifford Buck, an active member 


of the drug trade for many years. 
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Books 


OF IMPORTANCE TO 
DRUG AND COSMETIC 
MANUFACTURERS 


<a 
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Modern Cosmetics—Chilson, 396 pp 

Potter's Therapeutics, Materia Medica and Pharmacy 
—Scott, 997 pp 

Properties and Uses of Drugs—Rusby, 823 pp... .. 

Synopsis of U. S. Pharmacopoeia and wom 

Formulary Preparations—Fuller, 247 pp.. 

Pocket Pronouncing Medical Dictionsry—Gould... 
Thumb Index 

Cyclopedia of Perfumery—Parry (2 vols.), 840 pp... 

The Theory of Emulsions and Their Technical Treat- 
ment—Clayton, 458 pp 

Modern Method of Birth Control—W/elton, 168 pp. 

The Biochemistry of The Lipids—Bul!, 127 pp..... 

Constructive Anatomy—Bridgeman, 143 pp....... 

Our Vanishing Hair—Nessler, 140 pp 

The Successful Hairdresser—W/ilson, 416 pp...... 

Handbook of Chemistry and Physics—20th Edition 

Recent Advances In Dermatology—Goldsmith, 


Commercial Organic Analysis—Allen, 10 vols., 
7405 pp., each vol. sold separately, per vol. 


A Treatise On Medical Juriepradence—Oppen- 
heimer, 290 p 

Why Bring That Up—NMontague, 130 pp. 

Inorganic and Theoretical Ceuta Tatoc, 832 f pp 

The Exporters’ Encyclopedia, 1936—1780 pp, net 
with Bulletin Service 

Manufacturers’ Practical Recipes—Jameson, 597 pp. 

Exporters’ Encyclopedia—1780 pp 

Rex Cole on Salesmanship—Rex Cole, 253 pp.... 

Dollar Makers—Eager, 197 pp 

Retail Selling and The New Order—Collins, 203 pp. 

The Road to Good Advertising—Collins, 217 pp... 

Henley's Twentieth Century Book of Formulas and 
Processes—809 pp 

Perfumes and Cosmetics—Askinson, 392 pp 

Modern Drug Encyclopedia and Therapeutic Guide 


How To Run Better Sales nenlaniae 299 
pp.. ; LOR 

Help Yourself Se Neciecoke: 281 pp 

Forensic Medicine—Kerr, 311 pp 

Diet and Die—Malmberg, 149 pp 

Inorganic and Theoretical Chemistry—T aylor, 832 pp. 

Organic Chemistry—Taylor, 587 pp 

A Short Organic Chemistry—Taylor, 375 pp 

United States Dispensatory—Wood-LaWall, 1792 


Remington's Practice of Pharmacy 
Pharmaceutical Recipe Book—454 pp............ 
U. S. Pharmacopoeia XI—676 pp 
The Medical Formulary & Prescription Manual 





National Formulary VI—556 pp 5.00 
Prescription Writing and Formulary—Solomon 4.15 
"9999" Retailing Ideas—Lyons, 336 pp 3.00 
A Text Book of Pharmacology and Therapeutics... . 6.50 
Cosmetics and Your Skin—Dr. Goodman, 90 pp..... 1.50 
Rational Pharmaceutical Treatment of Common Skin 

Diseases—Dr. Goodman, 345 pp 5.00 
Care of The Skin in Health—Dr. Goodman, 99 pp... 2.00 
Introduction to Dermatology—Sutton, 566 pp 5.00 
Essentials of Pharmacy 7.50 
Handbook of Pharmacognosy 5.00 
Pharmaceutical Chemistry 3.50 
The Arithmetic of Pharmacy 2.00 
Textbook of Physiology—Zoethout, 694 pp 4.75 
Psyllium Seed—Montague, 170 pp 2.00 
Physiology in Modern Medicine—Macleod, 1154 . 

.50 
What Makes People Buy—Laird, 237 pp.. . 2.50 
Wholesale Accounting and Cotmabenbleceact & 

Stone, 234 pp 3.00 
Pyrethrum Flowers—Gnadinger, 269 pp 3.50 
Treatise on Permanent Wave Burns—Eberhart 2.00 
Flavoring Materials Natural and Synthetic—Clarke, 
3.00 
Practical Pharmaceutical Chemistry—Cooper 

Appleyard, 136 pp 1.75 
Modern Beauty Culture—Verni, 434 pp......... 10.00 
The Beauty Culture Handbook—Hanckel, 177 pp.. 1.50 
Modern Beauty Culture—Smith & Rockwood, 290 


British Pharmacopoeia 

French Pharmacopoeia | In stock for Immediate Delivery. 

German’Pharmacopoeia | Quotations on Request. 

SwissPharmacopoeia | 

A Manual of Pharmacology—Sollman, 1237 pp... 

Scientific American Cyclopedia of Formulas—Hop- 
kins, 1077 pp 

Moderne Parfumerie—Mann. (German), 516 pp... . 

Leitfaden Der Modernen Parfumerie—Burger 
(German) 

Chemistry of Essential Oils and Artificial Perfumes— 
Parry, 549 pp., Vol. |, $12.00; 365 pp., Vol. Il... 

Cosmetics—Koller, 262 pp 

Preparation of Perfumes and Cosmetics—Durvelle, 


Chemical Formulary—Bennett, Vol. 
Vol. Il, 570 pp., Vol. Ill, 566 pp.....per vol. 


Counterfeit—Kallet, 95 pp 
The Law of Drugs and Druggists—Arthur, 487 pp... 
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Any book reviewed in this section can be pur- 


chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher’s price. 


Produits de Beaute, by R. M. Gattefosse, 306 pages, 

Giradot et Cie., Paris. 

This book (in French), presumably covers contem- 
porary French practise in the formulation of cosmetics. 
A list of chapter headings will give the best possible 
view of the field covered; Treatment of the face and of 
the skin; vitamin and hormone creams; beauty milks; 
astringents; miscellaneous products; antiseptics; pow- 
ders; radioactive products; make-up; lip rouge; the care 
of the body; treatment of hair; treatment of teeth; 
treatment of the beard; treatment of the breasts; treat- 
ment of the hands; treatment of the feet; baths. 

Complete though the book is, it is nevertheless some- 
what disappointing to the American reader, since 
Gattefosse becomes excited over the use of materials 
which are already standard practise in this country. 
On the other hand, the discussion of the skin itself and 
its treatment seems to be authoritative and for this 
reason the book should be owned by cosmetic chemists 
wishing to have a full knowledge of their subject. 


Ultra Short Wave Therapy, William H. Dieffenbach, 
M.D., B. Westermann Company, New York, 87 
pages. Price $3.00. 

This is probably the first book devoted entirely to the 
new method used to combat focal infections and acute 
inflammatory processes by ultra short waves. Chap- 
ters deal with History and Physics; Differential Table; 
Uses of Ultra Short Waves; Clinical Reports; Gynecol- 
ogy: Thoracic Diseases; Technic; Summary; Case His- 
tories; Therapeutic Conclusions; Dosage; Technic; 
Review of Physical and Therapeutic Effects. 


Chemistry in Therapeutics, by Walter Bryant Guy, 
M.D., published by W. Roy Huntsman, Philadelphia, 
182 pages. Price $3.00. 

This book is a continuation of the authors previous 
work on Hydrochloric Acid and Mineral Therapy and 
deals with the scientific application of chemistry in the 
prevention and cure of hitherto intractable and degen- 
erative diseases. Included in this work is the explana- 
tion of the pH scale of acid and alkaline values, and its 
relationship, not only to therapy, but to the fundamen- 
tals of human life. 
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Three Years of HCL Therapy, W. Roy Huntsman, 
Philadelphia. 

This is a compilation of original articles which ap- 
peared in the Medical World on the subject of hydro- 
chloric acid therapy. This volume covers contributions 
by various contributors on this most interesting de- 
velopment in therapeutic procedure for the three year 
period ending early in the summer of 1935. 

Retail Advertising And Sales Promotion, by 
Charles M. Edwards, Jr., and William H. Howard, 
Prentice-Hall, Inc., New York, 764 pages price $5.50. 
The authors of this work are decidedly well qualified 

to cover this rather difficult subject. Charles M. 

Kdwards, Jr., was formerly Sales and Advertising 

Planner, Frederick Loeser Company, and was previ- 

ously with James McCreery & Co. He is now a member 

of the faculty of New York University’s School of Re- 
tailing. William H. Howard is Director of Retail Ad- 
vertising, Montgomery Ward & Co., and was formerly 

Publicity Manager, Gimbel Brothers, and Advertising 

Manager of R. H. Macy & Co. This book includes 

many vitally important subjects such as the advertising 

plan, the advertising budget, radio advertising, adver- 
tising research and direct mail advertising. Through 
the medium of an independent survey of retailing prac- 
tice was learned the methods practiced by stores other 
than in the line of the authors direct experience, so that 
this book is a well organized picture of advertising and 
sales promotion as conducted today by the leading 


stores of the country. 


The Medical Voodoo, by Annie Riley Hale, Gotham 

House, New York, 338 pages, price $2.50. 

This work is of a controversal nature and is edited 
primarily for general public consumption. It is an 
attack and a challenge to so-called scientific immunol- 
ogy. Its direct purpose is to bring direct to the public 
attention the fact that a controversy does exist in 
imminent medical circles relative to the value of the 
vaccine-serum method of disease prevention. 
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Competition in the Olympics may be 
stiff, but it hasn’t anything on the com- 
petition in the package goods field... . 
And, like the Olympic victors, the pack- 
ages that come out ahead are those that 
have “what it takes’”—what it takes to 


make sales. 


You can secure new sales advantages 
for your package without changing its 
well-known characteristics. There are 
numerous ways of giving a package a 
finer appearance, greater convenience to 
the user, better protection for the prod- 


uct, without altering its basic design. 


- 
_e—s) 


PACKA 


a PNB | 





A large percentage of our machines are 
bought to carry out package improve- 
ments. The great versatility of these ma- 
chines—the wide variety of materials they 
can handle, and the many styles of wrap- 
ping they can make—offers unlimited 
possibilities for creating new and out- 
standing packages. 
We will be glad to offer suggestions. 
Get in touch with our nearest office. 
PACKAGE MACHINERY COMPANY 


SPRINGFIELD, MASS. 


NEW YORK e CHICAGO e CLEVELAND e LOS ANGELES 
MEXICO, D. F., Apartado 2303 
Melbourne, Australia: Baker Perkins, Pty., Ltd. 
Peterborough, England: Baker Perkins, Ltd. 


ANY 


Over 200 Million Packages per day are wrapped on our Machines 
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PRODUCTION MEN MEET 


As we mentioned to you last month we 
attended a meeting of production men at 
Cincinnati. The meeting was sponsored 
by Alvey-Ferguson Co., Anchor Cap and 
Closure, -ackaging Ma- 
chinery Co., Economic Machinery Co., 
R. A. Jones Co., Karl Kiefer Co., Pfaudler 
Co., Reynolds Metals Co., Taylor In- 
Co., U. S. Printing & Litho- 
graphing Co., Vulcan Works. 
The meeting may be definitely credited to 
the initiative of Ernie Finch of The Karl 
Kiefer Co.. who long has been interested 


Consolidated 


Strument 
Copper 


in the promotion of an organization of pro- 
duction managers. About sixty or seventy 
men turned up and all were the guests of 
the sponsors during their two day stay. 
We must say we were treated royally. 
Everything went off smoothly excepting 
the weather, which was hotter than hell 
owing to the fact that there was no manu- 
facturer of air conditioning equipment 
among the sponsors. 

Visits were made to the plants of Kiefer, 
Jones, U. S. and Vulcan, and the evening 
was spent eating a very good dinner and 
listening to talks by the sponsors, Bill 
Bristol and ourselves. It was a hell of a 
hot night for speech-making. Inasmuch as 
we came on at the tail-end when all the 
boys were over-heated and exhausted, we 
are sure none will ever want to see our 


We 


talked much too long and too loudly and 


mug again, much less to listen to us. 


we must confess we came away with the 


feeling we had been barking up the 


wrong tree. 

We outlined a highly idealistic program 
of what an association of production 
managers could do if they really made up 
their minds to work together. Since we 
first discussed the idea of such an associa- 
tion in these columns about six years ago, 
we have constantly had in mind an associa- 
tion limited to those industries whose 
production as well as whose packaging 
similar. This of 


problems are course 
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would limit it to the industries intimately 
related to the drug trade, and it would, 
perforce, eliminate the beverage and dis- 
tillery industries as well as virtually all 
We had in 
mind also a membership limited to those 


branches of the food trades. 


who by reason of experience and training 
have a lot to give, a procedure which 
automatically would limit membership to 
two or three hundred. We have had in 
mind very high membership dues which 
also would eliminate unqualified appli- 
cants automatically and still provide a 
sizable fund for extensive production re- 
search. We had in mind the creation of an 
equipment library and a process research 
center that would be unsurpassed any- 
where in the world. We had in mind the 
elimination of equipment supply 
companies from membership altogether, 
so that production 
equipment without embarassment. 


and 


men could discuss 

Having outlined such a program we 
were presently disillusioned. Many pro- 
duction men will come to take but not to 
give. Many there are who have and would 
give if they could, but will be restrained 
by medieval company policies or stuffed 
shirt managements. There will be many 
who lacking the training, experience and 
ability to contribute much, will simply be 
dead wood. 

Apparently our idealism ran away with 
our judgment. We got the feeling that 
many of those present favored a very gen- 
eral membership that will include foremen 
as well as executives, and will embrace 
industries that have nothing in common 
excepting packaging problems. It is ap- 
parent to us that dues will be compara- 
tively low, that equipment and supply 
people will be admitted at least as asso- 
that the 
activities of the association will necessa- 


ciate members, scope of the 


rily be restricted. 
Notwithstanding this and even if the 
services of such an 


activities and the 


association are less broad than we had 


hoped they might be, it will serve a very 
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useful purpose and will be highly bene- 
ficial to all its members. As McConnell of 
Eli Lilly pointed out, the burden of the 
constructive work of the association will 
be borne by a relatively few very in- 
terested and active members, regardless of 
how general membership is. We think on 
the whole he is right. It occurs to us 
moreover that a broad association might 
well serve as a means to bringing the best 
men within each trade closer together and, 
hence, make possible the formation of 
unofficial groups within each industry 
which could go farther than it would be 
possible for the parent association to go. 
At all events if production consultants as 
well as production employees are ad- 
mitted to active membership, we shall be 
very glad to help all we can. 


NEW LABELING MACHINE 

The Alsop Engineering Corporation, 
39 W. 60th St., New York announces a 
new low priced label paster, model 37, 
which puts glue on labels at a speed of 





1/10 second for a 2” label, 1/6 second for a 
3” label, and 1/3 second for a 6” label. 
Just a glance at photos will show its 


simplicity with not a moving part visible 


when running. The rubber mounted 
motor has a built-in, fully enclosed, two- 
speed reduction gear drive, which is 


silent, running in liquid grease. 
A unique feature is that all removable 
parts are held firmly in place when motor 
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There Must Be Good Reasons Why 








Leading Manufacturers 


New Stokes “B-2” Rotary Tablet Machine, one of sev- 
eral installed by the Norwich Pharmacal Company. 
This machine is direct motor driven through a special 
variable speed change which permits operation at 
speeds of from 300 to 600 tablets per minute. 





are standardizing on 


Stokes 


New Rotary 
Tablet 
Machines 








AMONG THE REASONS: 


1. Anti-Capping Device—New Cam 
Arrangement (patents pending) makes 
possible operation at higher speeds by 
minimizing “capping” with granula- 
tions which would otherwise cause 
serious operating difficulties. Also 
insures smooth ejection of tablets and 
lengthens life of punches and dies. 


2. Automatic Excess Pressure Re- 
lease and Pressure Equalizer — 
(Patented) with calibrated adjustment. 
Prevents jamming and undue strain in 
the event of a part of a tablet being 
recompressed. Easily reset to pre- 
determined pressure. 


3. Modernized Design and Construc- 
tion—Steel and semi-steel construction; 
completely enclosed but accessible 
working parts and twin-disc clutch; 
modern V-Belt drive; stainless steel 
hopper; rust-resisting, easily cleaned 
chromium-plated fittings and surfaces. 


Not only do these reasons apply to the ''B-2” 
machine but also to the ‘'BB-2,’’ with its 
larger production of 1000 to 1500 per minute, 
and the heavy-duty "‘D-3’’ for lozenges 
and making granulations by the pre- 
compressing method of “‘slugging.’’ 


Ask for new folder describing our complet? line of Tablet Machines and Auxiliary Equipment 


FJS§rokes MACHINE COMPANY 


Pharmaceutical Equipment Since 1895 


5932 Tabor Road Olney P. O. 


Philadelphia, Pa. 
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is running, but lift off freely for cleaning 
when motor stops. 

The thickness of the glue applied to the 
labels can be controlled to less than 
1 /1000th of an inch by simply adjusting a 
convenient thumb screw which has auto- 
matic compensating springs to control 
different consistencies of glue. 

4 thumb screw is also used to adjust 
guides which hold labels in line for rapid 
feeding through machine. 

Oilless bearings are used on all shafts, 
all parts are interchangeable and those 
touching glue are of rustless metals such as 
stainless steel, aluminum and bronze. The 
machine operates from any light socket. It 
is mounted on rubber feet which hold it 


firmly in place. 


JONES ADJUSTABLE 
CARTONER 

While we were in Cincinnati we visited 
the plant of R. A. Jones Co., Covington, 
Ky., and saw a very interesting develop- 
ment of the adjustable cartoning machine 
idea. Hitherto it has been possible to 
obtain adjustable cartoning equipment 
that would give a fairly wide adjustment 
insofar as thickness and length of carton 
were concerned. But width adjustment 
was strictly limited. This obstacle ap- 
pears to have been hurdled in the new 
Jones cartoning machine, which provides 
for width adjustment by means of a very 
ingenious means of adjusting the width of 
the buckets. The buckets are made in two 
parts, each of which is fastened to separate 
elements of what might be called a tele- 
scopic link chain. By simply turning a 
wheel the buckets may be increased or de- 
creased in width as desired, an operation 
that only takes a second. We’ve forgotten 
what Doc Jones told us about the width 
adjustment range of these buckets, but it 
seems to us it was two inches. Thus, it is 
possible for you to obtain a considerable 
range of adjustment in all three dimen- 
sions. This feature certainly looks like a 
good bet to us and is a long step forward 
in the march toward complete adjust- 
ability. Another improvement in Jones’ 
equipment lies in the fact that all eccen- 


trics have been replaced with cams. 


LAYOUT OF MELTING TANKS 


The layout of melting tanks for cream, 
shaving cream and ointment units is 
something of a problem in cases where the 
whole melting and mixing operation must 
be carried out on one floor. The usual 
practice is to suspend the melting tanks 
about the mixers, which means jackassing 
waxes and fats up in the air to a mezza- 
nine. If done by hand this requires a lot 
of labor or a hoisting mechanism if done 
otherwise. The only virtue of the over- 
head layouts in single floor installations 
lies in the fact that the gravity flow of the 
melted fats or hot alkali solution may be 
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regulated easily. But it seems to us that 
this does not justify the labor involved. 
Heavy materials like fats and waxes 
ought not be lifted any more than is 
necessary. It appears to us a_ better 
practice is to use shallow tanks or melting 
troughs, not above two feet high, mounted 
on the floor next to the mixers, and to 
transfer the heated materials by pumping. 
Still a better method is to sink kettle into 
the floor, if it is possible to do so, so that 
the top comes flush with the floor. Such 
kettles would have to have gratings over 
them to keep operators from sliding into 
them and covers to keep dust out. Pumps 
can be regulated by means of by-passes 
and variable speed controls to deliver the 
melted product to the mixers at the de- 
sired rate. The transfer can also be 
effected through the use of compressed air; 
by means of steam or air siphons; and by 
vacuum. If the mixer has a vacuum cover 
the transfer is very simple. But unfor- 
tunately vacuum construction usually is 
out of the question for mixers of this class 
and it is necessary to resort to an inter- 
mediate vacuum tank. By _ pulling a 
vacuum on a cylindrical tank, mounted 
above the mixer, the melted material will 
flow up into the tank provided the lift is 
not too great—ten or twelve feet is all 
right—and then the melted material can 
be run into the mixer by gravity at the 
desired rate of flow. The advantage of 
such a layout lies in the elimination of 
lifting and hoisting. On multi-floor lay- 
outs the melting tanks can be sunk into 
the floor above and such a set-up works 


beautifully. 


PROCTER & SCHWARTZ DRYER 
Procter & Schwartz Inc., Philadelphia, 
calls your attention to their new laboratory 
dryer shown in the adjacent photograph. 
The unit is heavily insulated and may be 








fitted with automatic temperature con- 
trols. Circulation of air is provided by a 
small motor driven fan. This little sample 
dryer conforms in principle to the large 
units built by this company for tablet 
granulation, rouge and chemical drying. 
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MACHINE GLUING 


Our old buddy, Walter Weeden, of 
Pneumatic Scale Corp. has a sound word 
or two to say about handling glue in 
machine labeling. We think information 
of this sort is certainly worth repeating, 
because machine labeling is still far from 
the perfect performance it could be with a 
little more intelligent handling of glue. In 
the first place, says Walter, always use a 
thin film of glue. It is a mistaken notion to 
believe a heavy film of glue will strengthen 
the bond between label and container. 
The thicker the film the more readily will 
it crystallize and cause the label to blister 
or break away entirely from the container. 
Be sure your containers are perfectly dry 
and free from oily films that might arise 
from overflowing or spilling the contents 
while containers are being filled. Use a 
quick drying glue and store it in a cool 
humid place. Keep the glue in the pots 
heavy enough to produce a hissing sound 
when the glue roll is revolving. But the 
glue should not be heavy enough so that it 
will string excessively when the glue pad 
pulls away from the jar. Never add water 
to glue in the pots. When it becomes too 
thick due to evaporation, always thin it 
down with a thin solution of the same 
glue. Never mix two kinds of adhesive to- 
gether as one may be incompatible with 
the other, and the mixture will not have 
proper adhering qualities. That about 


sums it up. 


HANDLING MATERIALS 


An extraordinary amount of attention is 
being given to handling materials, but so 
far as we have been able to observe 
handling systems are still far from perfect. 
You get one advantage in one system and 
pay for it by losing another advantage, 
which is inherent in a different type of 
system. For handling cased materials you 
generally have to choose between wheel 
trucks, skids and lift trucks, and conveyors. 
For any extensive amount of handling, 
wheel trucks appear to be too expensive. 
They represent a great investment if you 
must employ a number of them. They 
must be loaded with incoming materials 
at the receiving point; unloaded again at 
the stacks; loaded again when the ma- 
terials are required for packaging or 
manufacture. Still, they are easily handled 
and provide a very flexible means of 
handling materials without regard to the 
shape or size of the case or package. The 
skid and lift truck idead is a good one, 
since it is based upon the principle of 
handling materials in units without re- 
handling. They are supposed to be loaded 
at the incoming point. Then the load is 
transported to storage and left there as a 
unit. When the materials are required in 
production the unit load is picked up again 
and drawn to the place where required. This 


ideal condition is rarely ever met in this 
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For Filling 


Semi-Liquids 


and 
Semi- 
Solids 


. Automatic Twin Piston Filler 





Salves 





A sturdy, efficient, speedy and economically operated filling machine with 
a capacity of 30 to 50 containers per minute. 

Can be furnished with multiple pistons for filling a greater number of 
small containers at one time. 130-3 4 ounce containers per minute are 
being filled with Face Cream on a four piston machine. 

Also with Vacuum Cleaning Heads and vacuum unit working automat- 
ically in conjunction with the machine for vacuum cleaning of containers 
immediately preceding the filling. 

Can be furnished with an Agitator Hopper for keeping product constantly 
mixed before filling, or Chest type Manifold so that product can be drawn 
from floor above. 

Contact parts made of nickel, alloy or acid resisting bronze. Monel, pure 
nickel, stainless steel or special alloy contact parts can be had when desired. 


4 


Bottling and Packaging Engineers 





Manufacturers of a complete line of bottling 
machinery for automatic, semi-automatic and 
hand operation. 


Such as 
Ointments 


Cold Creams 
Emulsions 
Heavy Oils 
Lotions, etc. 


UL. 8. BOTTLERS MACHINERY CO. 


4009-4027 No. Rockwell Street 


Offices in all principal cities Chicago, Illinois 
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trade. When skids have to be unloaded in 
the warehouse and re-loaded again for 
transport to manufacturing departments, 
the skids offer no advantages over wheel 
trucks, besides being rather clumsy to 
handle. Even when they are to be handled 
as unit loads without intermediate hand- 
ling, a vast amount of space is required for 
storage, together with a means of tiering 
the skids one above the other. Conveyors 
probably offer the most economical means 
of handling materials, but are limited to 
large production of relatively small cases, 
because of the expense involved in in- 
stalling them. You can get conveyors that 
will handle anything, regardless of shape, 
weight or size, but such installations are 
impracticable in an industry such as ours, 
received in cases, 
A small, 


compact case will travel well on the usual 


where materials are 


drums, bags, barrels, crates, ete. 


type of conveyor, but a huge case of col- 
lapsible tubes or a crate of powder boxes 
will not. So in view of deficiencies in each 
system the practical thing to do is to com- 
bine the various types of handling sys- 
tems to give you what you want. Con- 
veyor systems can represent an un- 
economical investment, when you try to 
accomplish too much with them. To 
make them pay you’ve got to keep them 
busy all the time. If for instance you have 
a line of packaging equipment that runs 
only once a month, it may seem very nice 
to handle the materials required by it on 
conveyors, but it isn’t practical to try to 
do so, because conveyors are not only 
fixed installations but are fixed invest- 
ments too. Like every other equipment 
investment, labor saving must be measured 
against depreciation and maintenance costs 
and interest on investment. It really is 
a tough job to develop a handling system 
that is flexible, economical, practical and 
cheap. We certainly could devise some 
beautiful and workable handling systems 
if one didn’t always have to match pennies 


spent against pennies saved. 


THINGS WE'D LIKE TO SEE 
We'd like to see packaging machinery 
manufacturers get together and do a little 
bit of collective standardization. We'd 
like to see them all adopt a uniform con- 
veyor height. so that you could make a 
layout without having to block up some 
machines and set others into pits cut into 
the floor. We'd like to see them all adopt 
the same kind of transfer conveyor and to 
design it in such a way that a single line of 
conveyor belt could be run through all the 
equipment, thus eliminating dead plates. 
We'd like to see them all adopt a left-to- 
right construction so that all the machines 
in a line can be set on one side of the con- 
veyor (most of them are so designed but 
there are still a few that do not conform). 
We'd like to see all the reputable firms 
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work out agreements that would permit 
them to use each other’s patented gadgets 
when the need arises. 

This seems to us to be most important. 
Standard machines are designed for 
standard packages and there are no stand- 
ard packages. Consequently the work of 
putting a line together is one of adap- 
tation. You will find that Bill’s machine 
would be perfect if only it had Sam’s 
clamping mechanism. But Sam has a 
patent on that particular method of grip- 
ping packages and therefore you can go to 
hell and get along the best way you can. 
It seems to us that the start already made 
in this direction should be generally ex- 
tended to all honest and reputable manu- 
facturers, eliminating the chiselers. After 
all, it should be the general object of 
equipment people to subordinate their im- 
mediate competitive interests to the larger 
interests of the trades they serve. They 
We call to 


mind the case of a production man who 


cannot get along without us. 


wanted a packaging machine to do a 
certain job in a certain way. Certain 
equipment people who handle that class 
of work said it could not be done (by 
which they meant of course that they 
didn’t want to do it because they could 
not think of a market for another machine 
like it, and could see no way of getting 
their development cost back again, so 
this production man, being a stubborn cuss 
designed his own machine. Now he is 
faced with a suit because he infringed 
certain patents in getting what he wanted. 
Wouldn’t it have been better for the equip- 
ment people to have said to him, “We can 
give you the machine you want, but our 
development overhead is necessarily high 
and we know damn well you wouldn't 
Since you've got an idea go 
ahead and develop it We'll 
give you the right to use any of our 


patents for a small sum, provided you give 


pay for it, 


yourself. 


us the right to sell the machine generally 
if it should prove successful and we can 
find a market for it.””. There are very few 
occasions when it is necessary to develop 
special machines, but there are thousands 
of cases where it is necessary to develop 
gadgets to improve the operation of stand- 


ard machines. 


FACE POWDER MILL 


Among the things we would like to see 
developed is a high speed, combination 
mixer and mill for face powder. We believe 
one could be made, as we pointed out not 
long ago, by using a revolving butter 
churn as a basis. With a central shaft in 
the drum fitted with hammers and driven 
at very high speed it should be possible to 
finish a batch without transfer. The 
hammers need not be long; they couldn’t 
be, because the shaft and the hammers 
would have to be above the load in the 
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drum. By equipping the interior of the 
drum with battles, a small portion of the 
load would be carried up and dumped on 
the rapidly rotating hammers. Suppose 
you had a McClellan batch mixer with a 
set of beaters on a horizontal shaft, you 
can see what a beating the powder would 
get as it fell from one section to another. 
We have a feeling that this will be worked 
out very soon because mixers and pebble 
mills generally are too slow and_ pul- 
verizers require premixing and offer some 
difficulties due to the variation of coloring 
materials. Given a constant weight of 
color or constant strength in a batch of 
face powder materials of constant weight 
and formula, the shade produced will 
match exactly in every successive batch. 
But colors of such uniformity are not 
obtainable in consequence of which there 
are minute variations of shade from batch 
to batch. This doesn’t worry many manu- 
facturers because they don’t take the 
trouble to match shades perfectly. When 
they do, it becomes necessary to adjust 
which means re- 


the milled powder 


handling it. 

Now if the mixer and pulverizer were 
one self-contained, high speed machine, 
you would be able to stop it and take 
samples for checking purposes, and you 
would be able to match shades exactly 
before the batch was discharged from the 


unit. 


FILLING TABLET TINS 

To fill tablet tins is easy enough. To 
line them with paper, put the tablets in, 
insert a circular and close them automatic- 
ally is not an easy matter. But automatic 
machines for this purpose are now avail- 
able from one source and will shortly be 
available from another. Packaging Ma- 
chinery Co., 123 N. Hazel St., Danville, 
Ill. has an automatic tablet tin filler which 
lines the box. inserts the tablets, puts in 
the top liner and the circular and closes it. 
Models are available to deliver from 14 to 
10 thousand tins per day of eight hours. 
The machine requires two operators. 

Cartoning Machinery Corporation, 
Newport, R. Ll. are working on a similar 
machine which will be announced shortly. 
We had a long talk with the president of 
the firm about this machine and judging 
from the number of ingenious and difficult 
packaging jobs already mechanized by his 
outfit, we have no doubt but that this new 


machine will be interesting to you. 


KUX-LOHNER PRESS 


In describing the new heavy duty Kux 
Lohner tablet press to you last month, we 
exhibited the photograph of the machine 
but inadvertently neglected to state the 
name of the manufacturer. This machine 
is made by Kux Lohner Machine Co., 
Chicago, Hl. 
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Day Force Feed Day Hunter 
Ointment Mill Sifter and Mixer 


GRINDING, SIFTING, 
MIXING, DISSOLVING 








The J. H. DAY COMPANY 


Day Paragon Day Cincinnatus 
Liquid Mixer Double Arm Mixer 








EQUIPMENT 


For processing ointments, lipsticks, 
rouge-masses, tooth pastes and pow- 
ders, bath salts, drug-extracts, tablet- 
granulations, heavy cosmetic pastes, 
clay packs, extraction of crude drugs 











under vacuum, heating or cooking 
during mixing, etc. 


Descriptive material on processing 
equipment for these purposes will be 
mailed on request. Or if you have a 
specialized problem in processing, 
our engineering department will be 
glad to work with you in determining 
what equipment is best suited to your 
needs. 


Factories and Principal Offices 


CINCINNATI : : : OHIO 





























pendability. 5. Economy. 


by its ready portability. 


124 EAST 16TH STREET e 








ONSIDER separately each of these five advantages: 
1. Speed. 2. Accuracy. 3.Convenience. 4. De- 


Can be moved anywhere about the plant... wherever 


there is an electric outlet. Can be used for any type 
of bottle. Can handle 2 gallons per minute. 


Cuts costs by its positive, sure-fire action. 


ENGINEERING 
ERTEL corporation 
NEW YORK, N. Y. 


ii PROFITABLE REBUILT 








EQUIPMENT 





num Diaphragm Pump. 
Colton Ball and Pill Machines. 


Stokes D Rotary Tablet Machines. 
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and 2000 Ibs. 


nn 


-_ 


—_— 
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Day and Stokes Powder Packers. 


Stokes, Colton, Rodgers Tube 
Crimpers. 


Cuts time 
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FEATURING: 


24” x 24” Shriver Aluminum Filter Press with alumi- 












Stokes and Colton single punch Tablet Machines. 
Colton No. 2 and No. 3 Rotary Tablet Machines. 
Stokes and Kiefer 72-spout Bottle Washers. 


Day motor driven Dry Powder Mixers, 200, 600, 1000 


Pony Mixers, 8, 15, 40 gallon, belt and motor driven. 
Dough Mixers, 1 to 5 bbls. jacketed and plain. 
Giant motor driven Cream Mixers, 30 and 80 qt. 
-Ointment Mills, 1 qt. to 10 gallons. 

Copper Jacketed Kettles, 10 to 200 gallons. 

Kiefer and Stokes multiple Filters. 


U. S. Bottlers 8-spout Vacuum Filler. 


Also a complete line of Kettles, Copper and Glass- 
lined Tanks, Mixers, Pumps, Filters, Percolators, etc. 


OUR WAREHOUSE IS ACCESSIBLY 
LOCATED IN NEW YORK CITY 


‘We buy from single items to complete plants.”’ 


CORPORATION 






Agent fer George G. Rodgers Co. 


187 Varick St. New York, N. Y. 
Cable Address: —Bristen Tel. WAlker 5-6892-3-4 











Something NEW in Tablet Coating Pans! 


The new electric direct drive stand for copper or galvan- 
ized iron tablet coating and polishing pans is the first im- 
portant departure in the design of such pans in many years. 

The new Colton Direct Drive Coating Pan is a complete 
self contained unit having its own direct drive mechanism 
mounted on the base, thus eliminating all belts and shaftings 
and making a pan much quieter in operation and very much 
easier to operate. The shape of these pans and the angle 
at which they are set are correct to give finest results in 
coating and polishing and are based on Arthur Colton’s many 
years of experience of building such equipment for the drug 
industry. 

These pans are made of copper or galvanized iron in a com- 
plete range of sizes and capacities to suit your requirements. 
Polishing pans can be lined with canvas at a small extra cost. 






Send for our new circular 


THE NEW ELECTRIC DIRECT 
DRIVE STAND 


ARTHUR COLTON 
COMPANY 


Detroit, Michigan 





2620 East Jefferson Ave. 


GALVANIZED IRON PAN 


No. 4 STAND WITH COPPER PAN 


THE PATENTED 








MODERNIZE with 
MANTON -GAULIN 
Two-Stage Homogenizer 


No plant is completely equipped without one of 
our homogenizers. They eliminate compounding 


"DOUBLE ACTION 









" MIXERS SOLVE MANY 
SPECIAL PROBLEMS 


There are more than 2500 mixing 
combinations possible with Lightnin” 
Double Action Mixers 
nearly every problem that can arise. 
Forty different standard types and 
seventy different propeller combina- 
Shafts and Propellers of any 
material—any type motor you specify. 


to meet 
“Lightnin” Geared Drive 
Heavy Duty Portable Mix- 
ers. 4 to 10 H. P.: Mw 
R.P.M. to 800 R.P.M 


tions. 


Tell us your mixing problem. Perhaps 
we can solve it with standard equip- 
ment and save you the cost of a special 
job. Write today. 





“Lightnin” Angu- 
lar Off-Center Mix- 
ers for fixed in- 
Stallations on large 
size tanks. Sizes 2 
to 50 H.P. and 
larger. 


Representatives in all principal cities 
New York Office —368 Broadway 








troubles and vastly improve the quality and ap- 
pearance of your products. Many oils and medi- 
cines are made more effective therapeutically and 
much more palatable by homogenization. 


Creams, ointments and liquid and semi-solid 
emulsions of all kinds are made more stable and 
more appealing in appearance. Suspensions such 
as milk of magnesia are made more stable. Medi- 
cines, solutions and other liquids are made clearer 
and more uniform. 


If you want to make fine products, 
make them with an M-G Two-Stage 
Homogenizer. Many sizes available. 





The Manton-Gaulin | 
Manufacturing Co., inc. 














ct) 

NIDAINKCHE <e1U V4, haa oe EVERETT :: MASS. “. us | 

INCORPORATED " 

1042 GARSON AVE., ROCHESTER,N. Y. — 
Aug. ’36: 39, 2 The Drug and Cosmetic Industry 233 











For finer and more uniform 
Pharmaceuticals 


The New, Dustless 


KRO-PULVERIZE 





REG. U. S. PAT. OFF. 


The proper particle size is of great importance in 
chemicals and pharmaceuticals, as it affects chemical 
reactions, solubility, weight, color, volume, appearance, 
strength, etc. 

MIKRO-PULVERIZING produces the degree of 
fineness desired with absolute and constant control of 
particle size. 

The MIKRO-PULVERIZER is the simplest, fastest, 
most efficient pulverizer; dustless in operation and pro- 
ducing the finest grinds without the use of bolting, 
screening or separating devices, fans or collectors. 

Many nationally known products are MIKRO- 
PULVERIZED. 


Our fully equipped laboratory is at your disposal. What is 
your problem? No obligation, of course. 


PULVERIZING MACHINERY Co. 


107 Valley Road Roselle Park, N. J 








Many different fine Chemicals for hypodermic use 
are ground in this one completely stainless steel oO 
ISH Mikro-Pulverizer. Extreme care is taken to insure 
absolute purity of the products. The pipe leading downto 
the mill housing carries filtered air. Rubber connection is 
used between the mill discharge and the receiving box 








EQUIPMENT IN STOCK 


—Ready for Immediate Shipment 





2—150 gal. steam jacketed Glass-lined Kettles with 
agitators. 

1—15A Stokes Powder Filler, motor driven. 

2—Stokes & Smith Powder Fillers, motor driven, with 
and without conveyors. 

1—Day 8 gal. Ointment Mill with force feed and 
automatic attachment. 

5—Pebble Mills—various sizes. 

8—100 gal. Aluminum steam jacketed Kettles. 

1—Kiefer 12” plate and frame bronze Filter Press. 

1—U. S. combination drum filter, siphon filler, pump 
and motor. 

4—Allsop internal pressure Filters. 

1—Colton worm type Tube Filling Machine. 

5—Collapsible tube Closing Machines. 

5—Day Rapid Sifters No. 1 to 3 belt and motor drive. 

1—Schultz-O'Neill Gyrator Sifter 36x48”. 

1—Day Rotex Sifter. 

1—Combs Gyratory Sifter with motor. 

2—16” and 20” Schultz-O'Neill Pulverizers. 

4—Hobart 80 qt. 3-speed Mixers. 

3—80 qt. Read 3-speed Mixers, motor drive. 

2—Kent and Ross 12x30” 3-roll water cooled Mills. 

1—Day D-10 Powder Mixer and Sifter. 

2—U. S. and Kiefer rotary Bottle Rinsers. 

1—Precision 2-4 gal. steam Water Still. 

1—Day 20 gal. Brighton Mixer. 

1—Elyria 300 gal. glass-lined jacketed agitated Kettle. 

1—Stokes Eureka Tablet Machine. 


A complete line of used, rebuilt and guaranteed 
Process Equipment. Send us your inquiry. 


Wanted: IDLE EQUIPMENT—Send us your list 


LOEB EQUIPMENT SUPPLY CoO. 
620 W. Lake St. (Tel. Monroe 5602) Chicago, Ill. 




















HOW IT OPERATES 


The Drum is charged in 
an upright position, as it 
revolves the material is 
divided by the separators 
in six lots, when the 
Drum reaches 45 Deg. 
the material is dis- 
charged from Pockets 1 
and 2 and mixed into 
the other end of the 
Drum. At 60 Deg. pockets 
3 and 4 discharge and at 
80 Deg. pockets 5 and 6 
discharge making 12 
complete separations 
and mixes every revolu- 
tion, or 60 in five revolu- 
tions. Time:—ONE 
MINUTE. 





A SEVERE TEST 


“In the manufacture of my product we use a 200-pound MacLellan 
Batch Mixer. It is in constant use. Its mixing principle is unbeat- 
able, and it is an indispensable item of equipment, where thorough 
dry mixing is involved. The smallest proportion of one ingredient 
used in our mix at this time is 4!4 ounces of strychrine arsenate in 
a 180-pound batch, which is a ratio of | to 640. This must be very 
evenly distributed throughout the batch. Our satisfaction with 
your product when we have such a difficult mixing problem is a 


suitable recommendation for your mixer.” 


ANGLO AMERICAN MILL CORP. 


INCORPORATED 


OWENSBORO, KENTUCKY 
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Here’s the Way to Real Sifting Profits 


ABBE BLUTERGESS 
TURBINE SIFTERS 


offer you 


@ Three to Five Times Faster Operation 
than with any Other Machines. Much 
Greater Production 


@ 30% to 50% Lower Operating Costs. 


@ More ‘‘Fines’’—More Uniform Powder 
—Better Color Dispersion. 


@ Less Dust—Less Loss—Less Power Con- 
sumption. 


@ Reduced Floor Space Requirement. 


@ Screens Easily Changed for Sifting Dif- 
ficult Powders. 


@ There’s a Type and Size to Meet Your 
Needs. 


Remarkably successful on face, toilet, baby and 
tooth powders, zine oxide or stearate, kaolin, mag- 
nesium carbonate, rice starch, oatmeal, talc,Yex- 
tracts, tablet granulations, drugs, sugars, etc. ge 






































This installation of 4 sifters in a prominent cosmetic 
plant is typical of many similar successful units used 
extensively for sifting face, talcum and baby powders. 
Without exception they report three to four times faster 
sifting and about 50°%% reduction in operating costs. 


y Write for Descriptive Bulletin 
ABBE ENGINEERING CO. 
Manufacturers of Mills, Mixers, Sifters 


56 CHURCH ST. NEW YORK, N. Y. 


Branches in Principal Cities 














Economic Machinery Company 
WORCESTER, MASS. 


Makers of complete line of automatic and 
semi-automatic labelers. 





“MODEL-S:- IMPROVED 
&:- e 
The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 
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REBUILT 
EQUIPMENT 


PARTIAL LIST 


1—J. L. Ferguson ‘‘Packomatic’’ Model MG Bond Filler & Weigher 
with Sealer and Conveyor. 
5—Day, Stokes & American single and double unit Powder Fillers. 
3—Colton No. 2 Rotary 16 punch Tablet Machines, motor driven, 
up to 54'' diameter. 
2—Stokes Rotary ‘‘D’’ Tablet Machines, motor driven, up to 1" 
diameter. 
5—Colton, Stokes and Mulford single punch Tablet Machines, up 
to 1!4"' diameter. 
1—Colton No. 10 worm type Paste Filler. 
1—Urie Universal piston type Tube and Jar Filler. 
2—Colton No. 2 combination, Tube Closers & Clippers, each with 
clipless closure device, A.C. motors. 
1—Colton No. 3 Tablet Stacker & Boxer. 
1—Package Machinery Co. Tablet Filler. 
Dry Powder Mixers, several with sifters, lab. size to 4000 lb. capacity 
1—Patterson double Jar Mill, 2 gals. cap. 
10—175 gal. Copper & Aluminum Jacketed Kettles. 
5—Day Pony Mixer, 8, 15, and 40 gals. capacity. 
1—U. S. Bottlers 22-spout Rotary Vacuum Bottle Filler, monel 
fitted, with conveyor. 
2—Alsop Portable Vacuum Bottle Fillers. 
2—McDonald ‘‘Weeks’’ Automatic Labelers. 
5—Ermold, World and National semi-auto. Labelers. 
1—Alsop Portable Pressure Filter. 
1—Karl Kiefer No. 1 Disc Filter, 10 plates, 6'' diameter. 
1—Star 10 plate Filter, 12'' diameter, pump and motor. 
MISCELLANEOUS~—Kettles, Drug Mills, Ointment Mills, Pul- 
verizers, Grinders, Sifters, Screens, Colloid Mills, Filters, Filter 
Presses, Coating Pans, Tanks, Stills, Agitators, Pumps, Boilers, etc. 
Send for complete bulletin. 


What have you for sale? Send us a list. 


Consolidated Products Company, Inc. 
20-21 Park Row Telephone: Barclay 7-0600 New York, N. Y. 
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Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 
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Perfume Notes 





G 


ROSAMEN 


The problem of fixation is always interesting. 

No perfume is any better than its condition at the time it reaches the ultimate consumer 
and during the life of its use by the consumer. 

Most perfumes are judged by the manufacturer at the time they are placed in the 
finished product—cream, powder, etc.—in the laboratory, whereas an entirely different im- 
pression is experienced by the customer when the product is purchased several months later. 





Rosamen is a crystalline chemical body which has remarkable fixative qualities. 


It blends well with the artificial Wusks—50°% Musk Ambrette and 50°% Rosamen making 
a very interesting combination. 


It will take up other odors even when added in small quantities and intensify them; i.e., 
2°% Rose Otto added to Rosamen makes a remarkable Rose fixative. 


It is economical to use and enjoys considerable popularity among the large number of 
present users. It deserves much greater popularity. 


Price and samples on request. 


FACE POWDER BASE Z EXTRA 
FACE POWDER BASE Z SPECIAL 


have the following properties: 
(1) a wonderful slip, which means an easy and pleasant application to the skin, 
2) an excellent adherence, an addition of from 5°% to 15% being sufficient to make | 
face powder as adherent as desired, 
(3) great absorbent power—thus overcoming shine due to perspiration, 
(4) good covering power without being obtrusive, giving the skin a velvety, natural 
appearance. 
In face powders containing a high percentage of mineral powders, such as Talc etc., 
Face Powder Base Z Extra and Face Powder Base Z Special prove to be even more efficient. 
Face Powder Base Z is pure white in color and absolutely harmless to the skin. 


Agfa Aromatics Division 


GENERAL DRUG COMPANY 
170 Varick Street, New York City 
1220 W. Madison Street . . . Chicago, Ill. 907 Elliott Street . . . . Windsor, Ont. 
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Importance of Perfume Ingredients 

Many years ago, the perfumer was not 
the creator he has become in recent times. 
Then perfume compositions were made up 
mainly of essential oils, balsams and other 
odorous products furnished by nature her- 
self. He had only to divide the composi- 
tion in such a way as to produce a well 
blended, harmonious scent, but his diffi- 
culty lay in the fact that to copy some of 
nature’s own flower scents was beyond the 
realm of possibility 
because of the lack of 
those materials necessary 
to produce a_ similar 
flowery odor. Neverthe- 
less, it is to this com- 
plexity that we owe the 
impressive progress of 
perfumery during recent 
years. It is perfume 
chemistry alone that 
makes it possible to vary 
certain definite perfume 
compositions by the use 
of new materials such as 
aromatic chemicals, nat- 
ural derivatives, etc. 
Every day new dis- 
coveries are giving to the 
perfume maker a wider 
horizon to look upon, 
and it would naturally 
seem that the develop- 
ment of new types would 
be unlimited. 

This, however, is not the case, since to- 
day the average layman, by blending sev- 
eral oils and aromatic chemicals together, 
would produce a perfume odor, but it would 
be a very rare exception if it resulted in a 
properly blended one, and this character- 
istic is absolutely necessary in producing 
a salable product. 

Experience is the one great teacher in 
this regard and can only be obtained 
through years of experimentation. It can 
well be seen, therefore, that in order to 
compose a finished perfume with the 
elements provided by modern science, it is 
necessary only to imitate nature in the 
elaboration of her finest flower perfumes. 
This method is the one generally followed 
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by master perfumers, guided by years of 
experience in the use of the available ma- 
terials together with a certain artistic 
intuition and a quality to judge a good 
product when developed. 


The use of fixatives alone is an im- 
portant study by itself, as is the discre- 
tionary use of the higher aliphatic alde- 
hydes and alcohols, due to their intensity. 
Volumes could be written about these 
procedures, but one of the most im- 





portant basic considerations is that of the 
selection of raw materials. This is a very 
simple experiment to make, by making a 
comparison of some aromatic chemical 
No doubt they 
will give you a guarantee that this ma- 


from various suppliers. 


terial is pure, but it is safe to say that 


although not always the case, procedure of 


manufacture is a different one. 

This will not apply to some of the ordi- 
nary products such as terpineol and benzyl 
acetate, but on the other hand, it would be 
very difficult to obtain two geraniols in 
this market that would have the identical 
odor characteristics. It is well, therefore, 
to examine each raw material to be used 
carefully, and be sure that it is not only 
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the best obtainable, but also adapted 
to the type of product. 

It is well known today that the foreign 
makers of specialty products buy the ordi- 
nary grades of materials and either by 
distillation or some other method, purify 
them to the type desired. Manufacturers 
of cosmetics, who having their own per- 
fume formulas, have changed their sources 
of supply and given the formula to another 
house, only to find in many instances, that 
although made by the 
use of the same raw 
materials in the exact 
amounts, the resultant 
product differed widely. 

Not only is the selec- 
tion of the raw ma- 
terials used in the com- 
position of the perfume 
oil important, but also 
the other products which 
are to enter the combi- 
nation. Should it be a 
perfume, the alcohol 
should be of the best 
quality and the period 
and type of aging should 
be considered. The tech- 
nique also of storage and 
bottling is a vitally im- 
portant factor, as is the 
deodorization of the al- 
cohol by the use of such 
products as gum benzoin 
or some other perfume 
materials. Should it be a tale, cream, 
lipstick or other cosmetic, the raw 
materials should be examined for bi-odors 
of any kind, since oftentimes the per- 
fume itself is greatly affected by the 
use of odorous raw materials. 

This rapid advance in the development 
of perfume chemistry resulting in new raw 
materials, has of course, added a wider 
field of development of new perfume ma- 
terials, but on the other hand, there are 
many lessons to be learned from the 
technique used by the perfumer years ago 
which will be a valuable help to anyone 


developing a modern product. 
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CREAM and OINTMENT BASES 


For Soapless, Neutral and Acid Emulsions 





—-PROTEGIN X—- 


Protegin X is a cholesterinized base, | Vanishing Creams and Brushless | 


more commonly referred to as a 
lanolin absorption base. 


Most ointments and all of the so- | 


called tissue creams contain the ingre- 


dients which have the property of | 
being absorbed by the skin, namely, | 
cholesterols. The principal source of | 


cholesterols is lanolin, of which they 
are the active ingredients. 

Protegin X contains cholesterols 
without the objectionable features of 
lanolin; they are in a form which 
makes them more desirable to use in 
ointments and cosmetic creams. 


ADVANTAGES 


Unaffected by ordinary electrolytes. 
Rancidity does not occur. 


| Cold and All Purpose Cream: 


Does not have the goaty odor and | 


pitchy tenacity of lanolin. 
Its creams do not dry out. 
Acid or alkaline solutions may be 


added. 


| 


Can be activated by ultra violet | 


light. 
FORMULAE 
Lubricating (Tissue) Cream: 

No. 3364 
PI A Pek. eee BR 
Mineral us ca ewobe ces 6 
ES ET ie een 3 
Glycerin STAR Rone elect eA ee 5 
SS Pe ae ee 


To make this a balanced Skin 
Food we recommend the addition 
of 3% Vitamin F Oil and 1% 
Lecithin in place of like amounts of 


Mineral Oil. When the 
ingredients are added, 0.2% of our 
preservative Tegosept P should be 
used. 


latter ! 


| 


haves: | 
Protegin X cannot be used as the | 
base for this type of cream. How- | 
ever, 2% of it will retard drying | 
out of the Stearic Acid creams and 
act as a lubricant in them. In brush- 
less creams it assures a smoother 
shave when used in place of 
lanolin. 


Lemon Cream : 
Add 0.5% Citric Acid plus a 
lemon odor to any Protegin X 
cream. | 


No. N-905 | 
Protegin X.............. 20% | 
NS nn reir ae :- 
eee aera 4 | 
eS eS eee ee 10 
Nimeral (Oil... s cece claws 10 
ee ee reer 5 
MN crane Bia ici eal 48 


Cleansing Cold Creams: 


732 70 71 


Protegin X. 299% 5.0% 5.0% 
Lanolin... 3 — — 
Beeswax... 5 90.0 — 
lso-Beeswax — —- 9.0 
Ceresine. . = 4.5 
Mineral Oil 97 45.0 47.0 | 
Water.... 43 29.5 33.75 | 
Borax..... - 5 LS. 


No. 732 gives the modern type of 


neutral cream. 


No. 70 is an old type beeswax | 


cream improved through the addition 


of Protegin X 
No. 71 is the new type of soft | 
beeswax cream improved with Pro- 


tegin X. 


Sun Tan Cream 2997: 


To lubricating Cream 3364 add 
3% of Quinine Bisulphate by dis- 
solving it in 10° of alcohol and re- 
ducing the water to 51%. 


before emulsification. 


PROCEDURE 


Melt the Protegin X on a4 
water bath, together with 
the fats, oils, waxes and 
oil-soluble additions. Keep the tem- 
perature as low as possible and when 
at 40°-45°C. slowly add the water 
(also at the same temperature) in small 
amounts. Each addition of water 
should be stirred in completely before 
further additions are made. The per- 
fume is then gradually added and the 
stirring continued until the tempera- 
ture has fallen to 28°C. When stirring 
at a lower temperature, air is usually 
worked into the cream; this should 


MIXING 





generally be avoided. The important 
| thing to remember is that the mixing 


should be thorough. 


Fats and Oils to be used in the cream 


| should be melted with the Protegin X 


Soluble sub- 
stances should be dissolved in the 


water to be used. Insoluble sub- 


| stances and many pharmaceuticals may 


be added to the finished emulsions. 
Substances which tend to form emul- 


sions of the oil-in-water type, e.g., 


| Tegin or soaps, should not be added 


to Protegin X Creams. For the same 
reason the addition of alkalies should 
also be avoided in the presence of 
saponifiable substances, such as wax, 
lanolin or fatty oils. 

For making experimental quantities, 
we recommend the Goldschmidt Hand 
Mixer. 

Protegin X creams should not be 


poured into jars while stil] hot; they 
must be filled after cooling. 








Th. Goldschmidt Corporation 


147-153 WAVERLY PLACE, NEW YORK 
9960 E. 15th St., Los Angeles @ 245 Union Blvd., St. Louis @ 80 Boylston St., Boston @ 325 W. Huron St., Chicago 





238 


The Drug and Cosmetic Industry 


Aug. ’36: 39, 2 











‘COMPOUNDERS CORNER 


Glycerine in Cosmetics 

The use of glycerine in cosmetics has 
been subject. to much 
cluding a deal of unfavorable comment. 
Yet its use continues and it has been 
found to be practically irreplaceable for 
many purposes. For instance, glycerine is 


discussion, in- 


said to reduce lathering power when it is 
included in shaving creams. The fact re- 
mains, however, that commercial lather- 
ing creams contain, on the average, from 
10 to 11 per cent of this compound. Be- 
cause it is a non-volatile liquid and because 
it attracts and holds moisture, glycerine 
assists markedly in keeping shaving prep- 
arations free from graininess and lumps 
and in their original smooth, lubricating 
condition. The main point to be observed 
is the keeping of total glycerine between 
the limits of 5 to 10°7, a smaller amount 
being useless and a larger quantity making 
the lather too watery. 

Glycerine is considered to be irritating 
to the skin, mainly because of its property 
of taking up water. Yet a vanishing cream 
containing up to 10°% of glycerine still 
contains a soap and excess stearic acid as 
its major constituents. Since no claims 
are made for soap as a skin protector, but 
it is used primarily as a detergent and an 
emulsifying agent, glycerine may be ab- 
solved from a large part of the guilt’ in 
skin irritation. Mineral oil is used to a 
certain extent as a substitute for glycerine 
in stearate creams to keep them soft, but 
an excess will make a sticky cream and 
totally cream 
made entirely without glycerine will be 


suppress pearliness. = A 


very drying. 

Diluted glycerine has a long history of 
satisfactory use in the care of the skin, 
particularly in the form of lotions. — [In 
properly compounded form, a glycerine 
preparation will draw moisture from the 
air and help keep the skin soft and smooth. 
Naturally, a too concentrated mixture 
may cause trouble, so that the glycerine 
content should not exceed a maximum of 


10 per cent, 30 to 35 per cent being prefera- 


ble. These figures refer to hand lotions 
and should be even lower for facial 
lotions. Again, the amount of glycerine 


present should not be so low as to be 


worthless. 
39, 2 


’ 


Aug. 736: 


In hair preparations, particularly wave 
sets made with certain gums, glycerine is 
valuable. If the gum is allowed to dry on 
hair by itself it may leave a dusty or 
flaky deposit. A amount of 
glycerine will, however, prevent the gum 


certain 


from becoming so dry as to become dusty. 

Glycerine has been accused of softening 
gums when it is used in dentifrices. Never- 
theless, a paste made with silica gel and 





containing up to 20 per cent of glycerine 
was found to be perfectly safe even with 
gums that bleed readily. And of course 
the glycerine is very useful in keeping the 
paste in good condition and for some 
flavoring purposes. 

Glycerine should be excluded from an- 
hydrous preparations containing active 
oxygen. Water assists in liberating the gas 
and glycerine attracts moisture. D. P. Z. 


“Evervthing | give to my public—but my reducing formula.” 
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LABORATORY | LABORATORY CONTROLLED | 





Fe U.S. i N 


A Prescription to 


Dentifrice Manufacturers 


There are many kinds of Neutral Soaps but no 
one kind can possibly work in all formulas. 
The slightest variance in the Physical or Chem- 
ical make up may spoil your batch and result in 
expensive disaster to your product and busi- 
ness. That is why you, as a dentifrice man- 
ufacturer must be positive that the neutral soap 
you use is the correct one. 


POWCO BRAND NEUTRAL SOAPS are 
made for your particular use. Regardless of your 
formula it is our job to see that the soap reacts 
perfectly to your needs and that it will con- 
tinue its unvarying helpfulness in making your 
product a success. 


In the manufacture of POWCO BRAND 
NEUTRAL SOAPS we make your problem 
our problem. We work with you in developing 
your specific requirements. We diagnose your 
difficulties. We know by long experience the 
many pitfalls encountered. The result is that 
there are several types of POWCO BRAND 
NEUTRAL SOAPS—not just one. Our long 
and successful “back log’’ in the manufacture 
of neutral soaps has made us unofficially the 
“Doctor of the Industry” and our prescription is: 


use a POWCO BRAND NEUTRAL SOAP. 


John Powell & Co., Inc. 


New York City 


114 East 32nd Street 
Tested Quince Seed 





Concentrated Shaving Cream Base 
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FOR FACE POWDERS & CREAMS. 


ADHESIVE 
NON-TOXIC 
NON-IRRITATING 
MILDLY ASTRINGENT 
ANTISEPTIC 


PREVENTS PENETRATION 
of Ultra-violet Rays Which 
Cause Sunburn 


UNIFORM HIGH PURITY 
THE NEW JERSEY ZINC COMPANY 


160 FRONT STREET, NEW YORK 
ew Jersey | 
Chicago Boston VAL ale 
San Francisco hs = | 


Cleveland 
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Vanishing Creams 

Despite the assertions often heard that 
yanishing creams are no longer made with 
ammonia or alkalies, large manufacturers 
stil] use these materials. In the first place, 
creams can be made ata lower cost; in 
addition, the creams are very popular be- 
cause of their appearance and general 
properties. Ammonia creams, for example, 
have a fine consistency and are dazzling 
white in color. It is true that these creams 
will turn brown after they are exposed to 
the air for a while and for this reason they 
are preferably sold in tubes. Care should 
be taken to assure the complete absence of 
free ammonia from the finished product, 
since even small amounts have a large 
effect upon the odor. 

Creams are prepared most simply by 
means of potassium hydroxide. Heat to- 
gether 24 parts of potassium hydroxide, 8 
parts of borax, 100 parts of glycerin and 
1972 parts of distilled water until the solid 
ingredients are completely dissolved. Fil- 
ter, heat to boiling and add 180 parts of 
the best quality stearic acid. Boil until a 
sample solidifies when applied to the finger 
nail and rubs out white on the skin. Ten 
minutes’ boiling is generally sufficient for a 
2000 gram batch. Heat is then turned off 
and the batch stirred until cold. About 
20° of the water is lost in boiling. Be- 
cause of its simplicity and certainty, sev- 
eral manufacturers have adopted this pro- 
cedure instead of the one using potassium 
carbonate. 

The potassium carbonate method is oc- 
because of the 
These lumps 


casionally troublesome 
lumps formed in the cream. 
cannot be rubbed out of the finished cream 
and are probably due to incomplete saponi- 
fication. Nevertheless, a batch which con- 
tains these lumps can be reworked into a 
completely satisfactory cream. Dissolve 
18 parts of purified potassium carbonate, 
100 parts of glycerin and 8 parts of borax 
in 1700 parts of warm, distilled water. 
Filter, boil and add 180 parts of best qual- 
ity stearic acid in small portions. Boil 
until carbon dioxide is no longer evolved. 
This last point is important, since sapon- 
ification is not complete until the last of 
the carbonate has been decomposed. Boil 
and stir until the cream is satisfactory ac- 
cording to the test described above. Should 
the cream contain lumps, it must be di- 
luted with enough water to make a liquid 
cream and then evaporated down to a 
weight of 1700. The product is completely 
smooth. 

Perfuming presents no particular diffi- 
culty. Enough odor must be imparted to 
the mass to prevent stearic acid odor from 
coming through, and perfume should be 
added when the cream is cold enough to 
avoid losses by evaporation. D. P. Z. 
Menthyl Salicylate Patent 

A U. S. Patent, numbered 2,041,874 
Was issued on May 26 to Frits E. Stockel- 
bach (Fries Brothers) covering the use of 
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menthyl salicylate in compositions for 
preventing sunburn. The vehicle may be 


alcohol, an oil or a cosmetic cream. 


Sun Screen 

“*29-32”’ is offered as an effective base 
for oils and creams to protect the skin 
from sunburn. It is a soft, crystalline 
paste at 20° C. which melts to a thin oil at 
32° C. It is quite odorless and non-toxic. 
Tests have demonstrated that the product 
does not irritate the skin. 

A series of spectographic studies proved 
that “29-32” effectively filters out those 
rays of the sun which burn the skin. The 
use of 7-8 per ceat is sufficient to give the 
desired protective effect. Field studies 
show that the use of a sunburn pre- 
ventative oil made with 8 per cent of 
“29-32” gave ample protection from burn 
and at the same time permitted the skin to 
develop a deep tan. Heyden Chemical 
Corp. 


Antiseptic Product 

The sodium salt of dichlorosulfamino- 
benoic acid is being suggested for use as an 
antiseptic and germicide for various toilet 
preparations. It is a white powder with 
a slight chlorine odor and has a chlorine 
content of 20%. It dissolves easily in 
water and is stable both as the powder and 
in solution. The phenol coefficient of this 
compound is said to be 3 times as great as 
that of chloramine, making it an extremely 
powerful antiseptic. The antiseptic is said 
to be harmless, neutral, non-poisonous, 
non-corrosive and non-irritating and is 
suggested for use in mouth washes, dental 
creams, foot preparations, as a deodorant, 
etc. A femine hygeine effervescent tablet 
weighing 1.20 grams contains antiseptic 
.03, tartaric acid .12, sodium bicarbonate 
.14, starch .10, lactose .75, tale .06 and 


perfume. 


Preventing Rancidity 

Antioxidants are useful materials to add 
to fats and oils to prolong the induction 
period and retard the development of 
rancidity. Among these are hydroquinone, 
alpha and beta naphthol and guaiacol as 
Hydroxydiphenyls and 
action 


well as tannins. 
dinaphthyls have a 
when they are present in concentrations 
as low as 0.001 to 0.1 per cent. The pro- 
tective action is also exhibited by com- 
pounds in which the aryl groups are not 
directly connected but are separated by a 
Transi- 


protective 


methyl, amino or oxygen group. 


tion products of phenol with formalde- 
hyde or amines are also useful as anti- 
oxidants. the unsaturated 


polybasic acids, such as maleic, fumaric, 


Several of 


aconitic, citraconic and itaconic acids 


have been found useful. Of the amino 
derivatives used for the 
aromatic amines or aminophenols such as 


stabilization, 


para-aminophenol are effective in concen- 
trations of 0.01-0.5 per cent. Allg. Oel und 
Fett-Zte. 
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Measuring Properties of Creams 

J. U. 
Hans Erbring, in a recent article in the 
Journal of the American Pharmaceutical 
Association, describe apparatus for meas- 
uring certain physical properties of cos- 


Lloyd, Wolfgang Ostwald and 


metic materials and results obtained with 
their equipment. Their apparatus, fully 
described in the original, is a pendulum 
arrangement by which the lubricating and 
sliding quality of the medium determines 
the number of swings before the pendulum 
comes to rest. Pure substances were first 
investigated, lubricating ability declining 
from oleic acid, through glycerine, mineral 
oil, petrolatum to lanolin which was the 
stickiest. These grades represent lubrica- 
tion, not viscosity, since the glycerine had 
a higher viscosity but a higher lubri- 
cating power than the oil. With water- 
in-oil creams, it was discovered that lub- 
rication increased with rubbing until a 
constant value was reached. This may 
be due either to breaking of the emulsion 
or to increased dispersion of the emulsified 
water. With stearate 
creams, the effect was directly opposite, 
the imposing greater resistance 
the more it was rubbed until a constant 
value was reached. Gum-glycerine lotions 
showed the most interesting reactions of 
all. Sliding ability first increased slightly, 
then decreased considerably and _ finally 


oil-in-water or 


cream 


increased again to a constant value. This 
corresponds to the well-known action of 
hand lotions in which the first sensation is 
merely the wetting action of water, fol- 
lowed by a sudden change to stickiness 
and a final change to smoothness. A flax 
seed lotion alone first showed increasing, 
then decreasing lubricating power. The 
addition of glycerine, however, resulted in 
a final rise in sliding ability. 


Reducing Action of Triethanolamine 
Ethanolamines have recently been found 
to be fair reducing agents. This property 
gives a clue to the occasional darkening of 
creams which follows the use of these 
organic bases. Although the experimental 
work was done by heating the mixture 
with a number of organic compounds 
which can undergo reduction, similar 
effects might follow prolonged action at 
ordinary temperatures, particularly after 
the mixture had been heated during manu- 
facture. Thus any perfume or oil that can 
be reduced, or is unsaturated, may be a 
potential source of trouble. J. A. C.S. 


Accurate Laboratory Balance 

The Bennett Balance is an inexpensive 
but very useful piece of equipment that 
will serve a definite purpose in the lab- 
oratory. It consists of a black plastic cup 
arm and_ its 
The particular 


counterbalanced on = an 
capacity is 101 grams. 

virtue of the balance is the ease and ac- 
curacy with which it will weigh to 0.05 
gram. It thus supplements an analytical 
balance which is too delicate for ordinary 
use and the usual laboratory balance. 


241 























Also Headquarters for 


ARABIC GUM 
KARAYA GUM 
QUINCE SEED 
ORRIS ROOT 
IRISH MOSS 
(Select) 
BENZOIN 
(Sumatra-Siam) 
HENNA 
MENTHOL 
LYCOPODIUM 
and 


MORE THAN 1000 
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Both the parachute and the life preserver have their own special uses. 
Excellent though the quality of these devices may be, one is worthless 


where the other may save a life. Likewise, one 


TRAGACANTH 


may be an excellent grade and yet be entirely out of place for your par- 
ticular purpose. Everything depends on where and how you want to use it. 
Since there are so many seemingly similar tragacanths, it is best, in 
selecting the type you need, to consult an expert—one, of course, in 
whose knowledge you can have full confidence. 
Our stocks of Tragacanths not only carry our guarantee of quality and 
dependability—they include every conceivable variety of Aleppo and 


Persian — Ribbon, Flakes, Crystals, Powder and Special Millings. 





Needless to say, our facilities — expert chemists, complete milling 
equipment, long practical experience — are always at your disposal to assist 


you in selecting the ideal type of Tragacanth for your individual purpose. 
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ADVANCING THERAPY 


Preventing Tooth Decay—Dr. J. M. 
Prime, in the Journal of the American 
Dental Association (and also in Dental 
Cosmos) discusses tooth decay and decries 
dental technic which has so far only been 
able to “restore” decayed teeth. He uses 
a_ solution, ammoniacal silver 
nitrate, which is applied to the tooth sur- 
face. The original intention was to bring 
into prominence spots on the teeth in 
which incipient decay was otherwise invis- 
ible. Surfaces free from etching, and with 
no stains showing, to which the solution 
was applied continued immune from decay. 


Howe’s 


Dr. Prime treated 405 proximal surfaces 
of upper incisors and cuspids, the solution 
being applied from one to four times a 
year. Most of the patients are children 
from 10 to 16 years, in whom caries is most 
active, and some have been under observa- 
tion for five years. Without exception, 
decay has stopped on all surfaces where an 
actual cavity had not developed. Results 
were not as definite, because the surfaces 
were wider, in the treatment of 282 
proximal surfaces of bicuspids and molars. 
The most positive results were obtained in 
the case of the front upper teeth, and it is 
there that the treatment is most needed. 
Further, extensive investigation is sug- 
gested. 

Apiol Poisoning—Apiol poisoning has 
fairly 
France and the United States. 


Germany, 
When it is 
effective as an abortifacient, it acts only 
Two 


become common in 


by virtue of its general toxicity. 
varieties of poisoning may be caused by 
the green extract—peripheral neuritis, de- 
veloping after about ten days, and degen- 

The 
of the 
action of crystalline apiol but of an im- 


eration of the liver and kidneys. 
neuritis, which is not the result 


purity, tri-ortho-cresyl phosphate, in- 
volves, foot drop and a symmetrical wast- 
ing and weakness of the muscles of the 
hand and forearm. The liver and kidney 
lesions are due to apiol itself and fre- 
quently cause death. Jaundice, hematuria, 
albuminuria, dermatoses and psychoses 
may occur. A. and G. Patoir, Paris Med. 
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Treatment of Migraine—Solt and his 
associates give the results of the treatment 
of a group of migrainous patients with oral 
ergotamine tartrate, oral amniotin and 
phenobarbital. Certain types of patients 
respond to certain forms of therapy. On 
the other hand, it has not been shown that 
any of these types are resistant to other 
forms of treatment. Oral ergotamine tar- 
trate is effective in male adults with either 
simple or ophthalmic migraine and in 
children of either sex. All but one of the 
children in the series represented the 
ophthalmic type of migraine. It is effec- 
tive in women who suffer from the simple 











type of migraine; no definite statement 
can be made as to its value in ophthalmic 
migraine occurring in women. It is useful 
in women who are in the menopause. 
Negro women respond well to oral ergot- 
amine tartrate therapy. Oral amniotin is 
frequently useful in women who suffer from 
either the simple or the ophthalmic type 
With both forms of treat- 


ment, women who have never been preg- 


of migraine. 


nant respond better than other women. 
Phenobarbital has been helpful in a small 
group of patients. Among these the 


ophthalmic type of attack predominates. 





We Ia 2 


A vitamin expert's nightmare. 
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UNIFORMITY 








makes these materials 


better for you 
o 


You can depend upon it—always—that 
the ISCO Products you order today or to- 
morrow will be uniform with the same 
materials purchased six months, or a year, 
or still longer ago @ ISCO Uniformity is 
an added safeguard of the quality of every 
product in which these materials are used 
@ Specialties for the Cosmetic and Toilet 


Goods Industry include: 


LANOLIN 
Cosmetic grade; high absorbing qualities. 
& 
BEESWAX 
Sunbleached, superior white and refined. 
e 
STEARIC ACID 
Triple pressed; low iodine number. 
e 
ZINC OXIDE 


French process, from Societe des Mines et Founderies 
de Zinc de la Vieille Montagne. 


e 
AQUAPHIL 


The Lanolin absorption base. Total Cholesterin con- 
tent of 8-9°%. Balance composed entirely of other 
derivatives of Adeps Lanae. 


a 
OZOKERITE 
Pure White and Yellow. 


Your inquiries will receive prompt attention. 
q 


INNIS, SPEIDEN & CO. 


117 Liberty Street New York 
Manufacturers and Importers 


BOSTON @ PHILADELPHIA @ CHICAGO 
























































SIREN 


In the preparation of Bath Crystals, is all 
your perfuming and dyeing serving only to 
lift an inferior base into the ‘‘passing’’ 
class? Or is it imparting the final sales- 
witchery to a base that comes into your 


plant possessing all the elements of success? 


Bath Crystals that women buy start with a 
base that puts selling punch in the finished 
product. The unique successes of certain 
Bath Crystal producers indicate that SOL- 
VAY Snowflake is just that kind of base. 


A note to Department B-4 will bring you, 
in detail, the whys and wherefores of 
Snowflake’s amenability to perfuming and 
tinting processes... and its winning ways 


with women. 


O 


TRADE MARK REG. U.S. PAT. OFF. 


SNOWFLAKE CRYSTALS 


TRADE MARK REG.US. PAT. OFF, 


SOLVAY SALES CORPORATION 
Alkali 
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and Chemical Products Manufactured by 
CLEVELAND @ GLOVERSVILLE, N. Y. The Solvay Process Company 
Factories: Jersey City, N. J., Niagara Falls, N.Y. AO Rector Street New York 
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Controlling Hemorrhage—Hemophi- 
lia is a blood disorder in which the blood is 
not able to clot, with the result that even a 
small cut in the skin may cause severe 
hemorrhage lasting for days. Sufferers 
from this disease, called “‘bleeders,’’ would 
almost certainly bleed to death after a sur- 
gical operation or tooth extraction if 
prompt measures were not taken to con- 
trol the bleeding. Hemophilia is confined 
entirely to males, but is inherited only 
from females. 

It has been known for many years that 
the venom of certain snakes causes the 
clotting of blood. An investigation into 
the possibility of using snake venom for 
the control of bleeding was carried out and 
reported in The Lancet. The venom was 
collected by causing the snakes to bite 
through an oiled silk membrane stretched 
over a glass container, and then it was 
spread on glass plates to dry. The best 
results were obtained with the venom of 
an Indian snake, a 1:1000 dilution clotting 
hemophilic blood in 17 seconds, whereas 
blood from the same patient clotted spon- 
taneously in 35 minutes. A 1:10,000 or 
1:100,000 solution is usually used. Solu- 
tions of the venom deteriorate rather 
rapidly, but activity is retained for several 
months in the dried state. Pharm. J. 

Blood Coagulant—Eley and his col- 
laborators have observed a striking differ- 
ence in the results from tissue protein ex- 
tract prepared from the human placenta 
and those reported from the use of animal 
tissue preparations in the treatment of 
patients with hemophilia. Animal tissue 
extracts have shortened the coagulation 
time of the blood of patients with hemo- 
philia for very brief periods, whereas 
human placental extracts have reduced 
the clotting time of both venous and 
capillary blood for periods varying from 
forty-eight hours as to long as nine days. 
In the fifteen cases of hemophilia reported, 
the blood coagulant extract has been well- 
tolerated by oral administration or by 
intramuscular injection. Intravenous in- 
jection must be avoided. Eleven of the 
fifteen children have shown a satisfactory 
response to either the oral or the intra- 
muscular administration of the extract, 
coagulation time having been brought 
down to ten minutes. In the other cases, 
coagulation time was also reduced, but not 
sufficiently. 

Vitamin D and Dental Caries—D. H. 
Shelling and G. M. Anderson studied 276 
children with respect to tooth decay and 
vitamin D Administration. Of this group, 
126 showed X-ray evidence of rickets while 
150 had received vitamin D as a prophylac- 
tic and showed no signs of rickets. Dental 
caries was not more frequent in the rachitic 
group than among the children receiving 
vitamin D. The incidence was greater 
among white than in the colored children 
regardless of the presence or absence of 
rickets during infancy. J. A.D. A. 
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Treatment of Boils—Prey and Foster 
have found an ideal method of treating 
furunculosis by combining the local appli- 
sation of contractile collodion to the boil 
and intravenous injection of colloidal 
animal charcoal. The charcoal prepara- 
tion comes in 3 and 5 cc. ampoules and 
3 cc. has been ample in milder infections. 
The local application of contractile col- 
lodion is carried out as suggested by Rob- 
bins. This form of local therapy relieves 
the pain instantly, protects the surround- 
ing skin, permits the application of a small 
dry dressing and is not incompatible with 
other methods of treatment. The col- 
lodion must be of the contractile quality, 
not the flexible, and is applied by means of 
a saturated swab. As the collodion dries, 
the pain is relieved within 30 seconds and 
wrinkles will appear, extending on to the 
surrounding skin, demonstrating con- 
tractility. Colorado Medicine, Denver. 

Treatment of Acne and Furuncu- 
losis. Goodman studied the effect of 
intravenous and local injection of physio- 
logic solution of sodium chloride for the 
relief of pustular acne and furunculosis, 
treating several hundred patients. The 
pustular elements have always receded 
under this type of treatment. The large 
pus pockets of the condition sometimes 
called cystic acne have cleared and re- 
mained clear. Furuncles likewise are 
amenable to this form of therapy. It 
seems to make no difference whether the 
furuncle is in the frank pustular phase or in 
the stage before ripening. The first injec- 
tion was 100 cc., which was increased by 
50 cc. until a maximum of 250 cc. was 
reached. A few patients were given 300 cc. 
There were no ill effects. 

Synthetic Male Sex Hormones—The 
Ciba Company and the Schering Corpora- 
tion announce the commercial synthesis of 
the male sex hormones. 

Ruzicka and his collaborators in 1934 
described a method for preparing syn- 
thetically the male sex hormone andro- 
sterone that hitherto had been obtained 
exclusively from male urine. In the fol- 
lowing year Ruzicka and Wettstein an- 
nounced the synthesis of an even more 
effective unsaturated compound _ testo- 
sterone and its acetate. The international 
conference for the standardization of sex 
hormones has defined the International 
Unit as the activity of 0.1 mg. of andros- 
terone. This daily dose given subcu- 
taneously in oily solution to healthy 
capons produces in 6 days an increase of 
more than 20 per cent. in the surface of the 
comb. Testosterone is much more active, 
0.013-0.015 mg. producing the same effect 
as 0.1 mg. of androsterone. 

The Schering products are Oreton, 
crystalline testosterone, and Oreton-B, 
crystalline dihydroandrosterone benzoate, 
while Ciba is offering testosterone acetate 
under the name of Perandren. 
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New Medicines 

Doryl is carbaminoyl! choline chloride. 
It is stable both in the dry state and in 
solution and aqueous solutions are not 
affected by heat. Like acetylcholine it 
stimulates the parasympathetic nervous 
system, and affects the vagus nerve and 
its associated organs. It is said to have 
stronger activity than other choline com- 
pounds. Doryl has a higher resistance to 
ferments, and so remains active when 
absorbed by the digestive canal. It is a 
vasodilator and causes a fall in the blood 
pressure. In the alimentary canal it in- 
creases the tonicity of the smooth muscles, 
strengthening the contraction of the 
stomach and large and small intestines. 
Cre 

Pavemal is papaverine phenylethyl 
barbiturate. To prepare this substance 
23.2 g. of phenobarbitone are mixed with 
100 ce. of 95% alcohol and a solution of 
33.9 g. of papaverine in 150 cc. of 95% 
alcohol is added. Heat the mixture on the 
water bath under a reflux condenser for a 
few minutes until a clear solution is ob- 
tained, filter and allow to crystallize. The 
product is papaverine phenylethyl bar- 
biturate and crystallizes in small, white 
shining needles melting at 145-146° C. 
The crystals are practically insoluble in 
cold water, partly decomposed in hot 
water, soluble in benzene, hot alcohol, 
light petroleum, cold acetone and chloro- 
form, insoluble in ether. The fusion curves 
of mixtures of phenobarbitone and papa- 
verine show that the product of mixing 
one molecule of each corresponds to a true 
combination and the elementary analysis 
shows proportions of carbon, hydrogen and 
nitrogen corresponding to the theoretical 
formula C,2H,;203N2C29H2:NO 4. A Mos- 
sini and G. Recordati, Boll. Chim. Pharm. 

Aklorep tablets contain betain hydro- 
chloride 8 grains (equivalent to 20 minims 
of dilute hydrochloric acid B. P.) and 
pepsin 2/3 grain. They are indicated for 
the treatment of gastric disorders due to 
achlorhydria, and especially in cases of 
asthma and other allergic conditions. The 
dose is one tablet swallowed with a wine- 
glassful of water three times a day before 
meals. 

Lactinium Tablets contain aluminum 
lactate and sodium bicarbonate and are 
packed in packages of 20 tablets. Chem. 
Fabr. Byk-Guldenwerke, A.G., Berlin. 

Larostidin Ampoules. Each 1 cc. am- 
poules contains 0.4g. histidine hydro- 
chloride. Packages of 6 ampoules. Hoff- 
mann La Roche, Basel. 

Purgier Tablets. Each contains 0.05, 
0.10 or 0.20 g. phenolphthalein in packages 
of 25 tablets. Dr. F. Stohr, Wien III. 

Tonophosan Tablets contain 0.10 g. 
Tonophosan (sodium salt of dimethyl- 
aminomethylphenylphosphorous acid ). 
Packages contain 30 tablets. I. G. Farben 
A.G., Leverkusen. 
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ENTERIC COATING FOR TABLETS 


1 customer wishes an enteric coating on his tablets. Because of 
its unreliability keratin must not be used; no salol is to be used. War 
cannot be used as a coating for this tablet which should not disin- 
tegrate in the acid of the stomach regardless of time, but which will 
react with the alkali in the lower intestines. Los Angeles. 

The problem that you pose has not yet been satisfactorily 
solved. Nevertheless, in the proceedings of the American Phar- 
maceutical Manufacturers’ Association for 1933, a table is given 
concerning the relative effectiveness of enteric coatings. Ap- 
parently a tablet coated with shellac and stearic acid will answer 


your purpose. 


HAIR TONIC INCOMPATIBILITIES 


We are thinking of using potassium arsenite as an ingredient in a 
hair tonic which is also to contain resorein, castor oil, quinine, 
cantharides, ete. Are there any incompatibilities in this mirture? 
Philadelphia. 

Potassium arsenite forms a precipitate with alkaloids and 
resorcin is also incompatible with quinine, so that it seems un- 
likely that you will be able to obtain a clear solution. 


RINGWORM TREATMENT 


In arecent issue of your valuable magazine, vou referred to the use 
of paranitrophenol as used in the treatment of ringworm in animals. 
Has this material been tested on human beings and is it effective for 
athlete’s foot? Harrisburg. 

In the article describing paranitrophenol, we specifically men- 
tioned that the material has been shown to be harmless to 
animals but has not yet been tested on human beings. However, 
in our June issue, page 843, we mentioned the use of dihydroxyan- 
thranol for the same purpose, and it should be effective if used 


properly in the treatment of athlete’s foot. 


WATERY VANISHING CREAM 


IT am sending you a formula for a vanishing cream which is causing 
trouble. It makes a beautiful cream and samples which we have 
carried in stock for several months unopened, still look good and are 
of the correct consistency at the top of the yar. Nevertheless, when 
about half of the jar has been used the remaining cream becomes 
watery and continues to become more fluid until the last portion of 
the cream can actually be poured out of the jar. Can you suggest any 
reason why this cream should become so thin while being used by the 
consumer? Toledo. 

The probable reason for the breakdown of your cream appears 
when the proportions are reduced to percentages. You have over 
80 per cent. of water, only 15 per cent. of stearic acid, and a com- 
bined total of 0.6 per cent. of emulsifying alkali. Your alkali and 
stearic acid content are too low, the water too high to give a 
stable cream. Adjust proportions so that you have approx- 
imately 20 per cent. of stearic acid and 1 per cent. of potassium 
hydroxide or 1.2 per cent. of potassium carbonate. A little more 


glycerine would also help the formula. 


BOTTLE SEAL 


As an appreciative reader of THE DRUG AND COSMETIC 
INDUSTRY, I would like to know whether you can inform me 
what efficient seal may be used for perfume bottles in the form of a 

rwar to be applied in a fluid condition that will dry around the 
stopper of the bottle without separating? The war should be remov- 
able without breaking. San Francisco. 

The best suggestion we have to offer in this line is sealing wax, 
softened by the addition of a certain amount of petrolatum or 
glycerine. Viscose caps would probably be a better solution to 
your problem. 


FOAM BATHS 


Can you please give me the formula for a “foam solution” used in 


foam therapy with carbon dioride and orygen gas? I understand 


that this solution is put into a tub of water and the desired gas is 
passed into the mixture to produce a foaming liquid. Appleton, Wis. 
Sorry, but we have not had any occasion to work with foam 
baths and do not know how they are made. There seems to be no 
reason why a strong soap solution should not do the trick. 


TURBIDITY IN A PRESCRIPTION 


We have been having trouble compounding a mirture containing 
guaiacol, creosote, ether, iodoform, olive oil, the mirture being turbid. 
Can you give us any pointers that will help in getting a clear solution. 
New York. 

We are not familiar with the solution you mention and cannot 
give you direct help in this matter. However, if you will make a 
mixture of olive oil and ether according to the proportions of your 
formula, and try dissolving the proper amount of guaiacol, 
creosote and iodoform, singly and together in this solvent you 
should be able to isolate the compound or compounds causing 


turbidity and modify proportions accordingly. 


INSECT REPELLENT 


Could you recommend or suggest some combination of different 
ouls or other materials that can be used as an effective insect repellent 
instead of oil of citronella or oil of pennyroyal, which are sometimes 
irritating? Miami. 

We understand that oil of cedar is effective for your purpose, 
but its odor is not particularly pleasant. Diethyl phthalate is the 


basis of a patented preparation. 


REDUCING MASSAGE PREPARATIONS 


We wish to manufacture a cream to be used as a reducing agent 
with massage in connection with a new so-called beauty baths or 
turkish baths. We also wish to make a lotion to be used for the same 
purpose. Most of our erperience has been with epsom salt com- 
pounds and we would welcome any information as to other com- 
pounds in use for this purpose. Worcester. 

The only type of product we can recommend for reducing pur- 
poses is a massage cream, oil or lotion. Those containing ingre- 
dients with actual reducing effect are almost always harmful in 
one way or another. Lotions can be either aqueous mixtures con- 
taining high proportions of glycerine, or mineral oil. A cream 
used for the purpose is preferably an oily cold cream type or may 
merely consist of a mixture of petrolatum and mineral oil. 
Should these be too greasy, you can use a so-called washable cold 


cream made with triethanolamine. 
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DEODORANT VANISHING CREAM 
Will you please inform us tf there is anything that can be in- 
corporated in a vanishing cream base to make it a good deodorant 
ream? New York. 
If youincorporate from three to four per cent of hexamethylene 


tetramine in vanishing cream, it will make a very good deodorant. 


We have made and tested such creams in our own laboratory and 


they work out very well. 


ODORLESS-TASTELESS COD LIVER OIL 
Can you give us a method or a material that will make plain cod 
Bloomfield, N. J. 


We wish we could. A number of people have tried to do this. 


The more you process cod liver oil, the more likely you are to 


liver oil tasteless and odorless? 


destroy all its vitamins. 


LATHERING OIL SHAMPOO 


We have been trying to make a lathering oil shampoo and have 
tried sulphonated castor oil, sulphonated lauryl alcohol with trithano- 
laime, but without result. We have been readers of your magazine 
for many years and have found it outstanding in its field in supply- 
ing information on merchandising, packaging and production. 
Chicago. 

We don’t quite know how this might be done if at all because 
oil kills lather. 
and try some of the wetting agents described therein. 


You might refer to July Compounder’s Corner 


SOLIDIFIED PERFUMES 


How are solidified perfumes made? Minneapolis, Minn. 

There are two types of solidified perfumes, the first being solid 
In the 
first case solid alcohol is made by heating together soap powder 


(10 per cent.) with alcohol (90 per cent.) until a clear solution is 


alcohol and the second enfleurage fat hardened with wax. 


obtained. After cooling but before solidifying, add from 5 to 10 


per cent. of perfume oil. The fat mixture merely consists of lard 
or similar substance which contains perfume to give the desired 


odor, and wax to increase the consistency. 


NAIL POLISHES 


We have recently had inquiries for formulas for creme and rust 
Since these are primarily color matching and pig- 
We refer 


nail polishes. 
ment jobs, we cannot give specific information on them. 
others who are interested in this subject to an article on nail polish in 
our July issue by William Van Ostrom and R. J. Anderson, and 


to private brand manufacturers. 
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PAPAIN SOLUTION 


Will you kindly tell me how to put papain into solution or extrac 
Richmond, Va. 

According to the British Pharmaceutical Codex, Papain can be 
dispensed in two liquid forms, the first being the Elixir, and the 
second the Glycerine of Papain. The directions for making the 
Elixir are as follows: Macerate 50 grams of Papain with 150cc. of 
90 per cent. alcohol and 450 ce. of distilled water for seven days, 
filter and add Aromatic Elixir to produce 1000 cc. The dose is 
2-4 cc., or 14-1 fluid drachms. The Aromatic Elixir consists of oil 
of orange 2.5 cc., oil of lemon 0.6 cc., oil of coriander 0.25 cc., oil 
of anise 0.06 ce., alcohol (90°) 250 ce., syrup 375 ce., and dis- 
tilled water to 1000 cc. Dissolve the oils in alcohol and add the 
syrup gradually, shaking well after each addition; then add suffi- 
cient distilled water to produce the required volume; add 25 
grams of purified tale or kaolin, shake and filter. 

The Glycerine of Papain consists of Papain, 90 grams, dilute 
hydrochloric acid (10% by weight of HCl) 80 ce., simple Elixir 
50 ce., and glycerine to 1000 cc. Digest the Papain for seven 
days in a mixture of dilute hydrochloric acid and 700 ce. of gly- 
cerine, filter through flannel, add the simple elixir and sufficient 
glycerine to make the required volume. Dose, 2-4 ec. 

Simple elixir consists of tincture of orange, 75 cc., syrup 400 cc., 
and distilled water to 1000 cc. Mix the tincture of orange with 
the syrup and add sufficient distilled water to produce the re- 
quired volume; add 25 grams of purified talc or kaolin, shake well 
and filter. 

The syrup is a 6623 per cent. solution of cane sugar in water. 


STARCH IN FACE POWDER 


In an article in a recent “Compounder’s Corner,” you mention 
the use of starch in face powders. In view of the fact that starch has 
been recently attacked from various sources, I should like to know on 
what basis of reasoning you consider that a satisfactory powder 
should contain starch? I do not disagree on this point, but rather 
agree in part, and should like to have some reasons in this case. 

If vou are interested in my inquiry which is sent to you as my 
personal observation, I should appreciate the courtesy of a reply. 
New Haven, Conn. 

The article describing the use of starch in face powders repre- 
sents Continental practice which does not seem to be followed ex- 
United States. We have tested seventeen 
samples of face powders obtained from a syndicate store, and 
On the other 


tensively in the 


found only two of them to be positive for starch. 
hand we have analytical data which indicates that some of the 
higher priced face powders contain starch, sometimes as much as 
11 per cent. Starches might be responsible for allergic reactions, 
but the greatest offender is orris root which has now been virtu- 
ally eliminated from face powders here and abroad. 

We are very definitely interested in your inquiry and we hope 
that other people in the trade will check and assist us in dis- 


seminating the most up-to-date information available. 


IODINE SOAP 


We have read in one of your issues an interesting article about 
colloidal iodine. Could you give us information if it is possible to 
use colloidal iodine or iodine erystal in toilet soap? Upsala, Sweden. 

We don’t this is feasible because the excess alkali would react 


with the iodine and form inactive salts. 


“LIQUEFYING” CHOLESTERIN 


How can I liquefy cholesterin? Fort Wayne, Ind. 
If you actually mean liquefy, cholesterin can be melted at about 
148°C. Cholesterin is soluble in alcohol, ether, and various 


vegetable oils on heating. 
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IMPORTS 55 ANN STREET | 
AND 
PLYMOUTH ORGANIC LABORATORIES: INC NEW YORK-Ne We U?S* A , 
PLYMOUTH Crystal ''E’* White Oil PLYMOUTH White Cirine Wax 
Water-white, odorless and tasteless and of U.S.P. A special grade of White Ceresin Wax prepared for the 
Acid Test. Used as a standard by the cosmetic industry cosmetic trade. Absolutely white and odorless. 


for 30 years. 


PLYMOUTH Zinc Stearate U.S.P. 
Specially manufactured by us for face powder manu- 
facturers. Absolutely white, odorless. Covering 30 


PLYMOUTH Stearic Acid, Triple-pressed 
Eastern Distributors for Harkness & Cowing. This is the 
finest triple-pressed saponified Stearic Acid available 


years experience this represents the ultimate Zinc from any source. lodine number 1.5 to 1.75. Extremely 
Stearate. Also Magnesium. pure, odorless. 
PLYMOUTH Powder Base No. 7 PLYMOUTH Soapless Shampoo Base 
A new raw material for face powder manufacturers. Low in final cost because it will take up greater amount 
From 5-10% added to your present formula will improve of water and remain perfectly clear and of heavy body. 
your powder, giving it more adhesiveness, greater Easy to odor. A combination of soluble Olive and 
spread and covering power. Cantor be combined with specially treated White 
inera i. 


PLYMOUTH Sun-burn Preventer Oil Concentrate 


High in effectiveness, low in final cost. Simple to com- 


ISO-VITAFOL “F" (Vitamin F) 


bine in sun-burn preventer oils, creams or lotions. We are marketing the Iso-Vitafol “‘F’’ supplied with a 
Scientific data covering its use and effectiveness is biological assay. Also the Plymouth ew Oils 
available. containing guaranteed 1% of Iso-Vitafol * 


A complete line of Cosmetic Raw Materials 











CAMPHOR US.P. 


SYNTHETIC 


Available for the first time IN ALL FORMS 


POWDER 1 oz. TABLETS 
2% |b. SLABS Y oz. TABLETS 


Prompt Shipment from New York Stock 
°@e 


Write for Samples and Prices to 


SHERKA CHEMICAL CO., Inc. 


BLOOMFIELD, NEW JERSEY—Importers 
Or 


GEORGE UHE COMPANY 
80 EIGHTH AVE., NEW YORK—Distributors 
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“Hidden Color!” 


Your Face Powder Is No Better Than Your 
COLOR DISPERSION 


‘‘ Micronized’’ 
Cosmetic Colors 


1—Pre-grinding Unnecessary 


2—Assures 100% Dispersion ‘**Micronized” colors, with no preliminary grind- 
ing, mixed and bolted in the same manner as 
3—Non-bleeding you now use for your face powder, will show no 


undistributed color even under strong magnifica- 
tion. With the use of ‘‘Micronized”’ colors, you 
5—Economical eliminate one of the most costly and trouble- 
some steps in the manufacture of face powder 
and effect continued uniformity of every batch. 


4—Gritless 




















‘“‘Micronized’’ Cosmetic Colors—selected and tested for purity— 
are available in Earth and Lake types to 
match any shade 





WHITTAKER, CLARK & DANIELS, INC. 
Established 1890 
260 West Broadway New York City 











As popular as ever! 


cony Parenti is 


Pleasant e Persistent e Pervasive 





for 
Creams and Lotions 


A LN RRS 


We solicit your inquiries for samples and quotations 


Compagnie Parento, Inc. 
ener ween Executive Offices and Laboratories — 


DETROIT CROTON-ON-H UDSON, N. Y. PORTLAND, ORE. 


LOS ANGELES SAN FRANCISCO 


CHICAGO COLOMBES, FRANCE LONDON, ENGLAND 


COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 
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PURCHASING DEPARTMENT 


JULY MOVEMENTS 





Up 





Arnica flowers le 
Balsam Tolu le 
Bergamot oil 20c 
Buchu leaves 15c 
Carnauba wax No. 1—11!%4e 
Colocynth pulp 5c 
Gentian root 1c 
Glycerin CP Ic 
Golden seal root 30c 
Hemlock oil 20c 
Lemon oil, Calif. 60c 


Lemon oil, Italian 10c 
Lycopodium 55c 
Manna, large 3c 
Small 4c 
Mastic gum 11!4c 
Orange oil Dom. 35c 
Distilled 5c 
W. Indian 25c 
Italian 5c 
Peppermint oil, Nat. 50c 
Redistilled 50c 








Pyrethrum flowers 2c 

Saffron, Spanish $3.00 

Senna, Tinnevelly 2c 

Spearmint oil 35c 

Spruce oil 20c 

Tragacanth gum No. 1—45c 
No. 2—50c 

Wormseed oil 20c 

Wormwood oil 25c 





Down 





Anise oil lc 

Arabic gum, sorts 14c 
Arrowroot 1c 

Balsam Peru 5c 

Benzoin gum, Sumatra Ic 





Buckthorn bark le 
Candelilla wax 1c 
Cassia oil 3c 
Chamomile, Roman 2c 
Citric acid le 


Digitalis leaves 2c 
Ergot 40c 

Ipecac root 13c 
Kamala Ic 
Papain 20c 
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The cosmetic raw material index moved 
up to 73.4 from the previous 72.5. Balsam 
Peru was off 5 cents to $1.05; balsam tolu 
rose one cent to 55; candelilla wax de- 
creased one half cent to 15 cents; glycerine 
increased a full cent to be quoted at 1515 
cents; tragacanth jumped from $1.30 to 
$1.75. Lack of crude glycerine kept pro- 
duction in this item conservative and the 
market had a firm undertone at the higher 
level. 


Botanical prices averaged lower, the in- 
dex declining from 85.0 to 83.8. Balsam 
tolu increased from 54 to 55 cents; buchu 
rose to 75 cents and gentian rose from 9 to 
1014 cents. These changes were more 
than balanced by decreases in digitalis, 
ergot and ipecac. Digitalis declined 2 
cents to 23, ergot declined from $2.10 to 
$1.70 and ipecac dropped from 95 to 82 


cents. 
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The Drug and Cosmetic Industry index of 50 commodity prices was 
equal to 67.2 for August, an increase of 0.2 over the previous month. 

The Civil war now raging in Spain strengthened materially such raw 
materials as Spanish orange oil, ergot, thyme, spike lavender, saffron, 
gentian, uva ursi and many of the spices. Spanish saffron was advanced to 
$14.00 per pound and gentian root went up to 1014c per pound. The picture 
of the market as a whole during the period under review was one of con- 


siderable strength. 


15 Essential Oils—Weighted Price Index. 1926 — 100. 


The essential oil index was higher, in- 

creasing from 51.5 in July to 53.2 in 

| August. Anise registered a decrease, from 
53 to 52 cents; cassia dropped from 95 to 

92 cents. Bergamot was 20 cents higher 

to be quoted at $2.20; lemon rose from 

$1.65 to $1.75 and peppermint jumped 

from $2.00 to $2.50. The drought condi- 

tions in Indiana and Michigan were said to 

have seriously affected the growing 
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mercury metal dropped fifty cents to _\ 

$73.50. The development in citric acid | 

came somewhat as a surprise in the face of 60 F714 rr 

a sharply higher market for lemons in this 
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Ake Usual and the Unique 


— 


An . 
tu > WV is WN bail. 


HIS organization has established a reputation for being first to oer new and unusual cosmetic 
chemicals for commercial use. 
And, naturally, we have all of the usual cosmetic materials at competitive market prices. 


Our new price list, now ready for distribution, dramatizes this unusual service. We believe it to be the 
largest price list of exclusively cosmetic raw materials ever offered. It contains 350 diferent items, with price 
quotations on from 1 ounce to 50 pounds. 

As this new price list demonstrates, we have everything a cosmetic manufacturer could possibly want—all 
under one roof and at competitive prices. Many drug manufacturers, as well as chemists and universities, have 
found our service helpful for it results in saving time and money. 

Write for one of these new price lists. Those of you who have our old list will want the new one to bring 
your records up-to-date. And those who are not yet familiar with our facilities will find the range of materials 
informative and revealing and the range of prices, helpful and economical. 


There is no charge for this unusual list. Simply write to 


R. F. REVSON CO., 9% SEVENTH AVE,, NEW YORK 


Cee 


Specializing in Chemicals for the Cosmetic Industry 























ALDEHYDE CIs 


* 
A WELL-KNOWN SPECIALTY WITH OUR HOUSE 
* 


We are recognized as leading manufacturers also 
of all the other aldehydes which are widely 
used today as top notes in compounds and flavors. 


* 


POLAK’S FRUTAL WORKS, Inc. 


Chicago San Francisco 


Los Angeles 350) West 31st Street | New York, N. Y. Cannan 
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MENTHOL 


The current spot market 
Japanese menthol remains the same as 
$3.25 per 
Some factors, how- 


price of 
previously reported, namely 
pound in case lots. 
ever, reported a hardening and strength- 
ening of prices even though the New York 
market was exceptionally quiet. 

Reports from abroad indicate damage 
due to prolonged drought but this can be 
discounted to a great extent as such re- 
ports are usually current during the grow- 
ing season. A little higher market this 
Fall was said to be a distinct possibility. 

Of particular interest is the advent of 
China as a source of supply for menthol. 
Shipments from Shanghai have been sub- 
stantial, coming on this market at prices 
competing with the Japanese product. 

An English journal reports that the pro- 
duction of peppermint oil and menthol in 
China is by no means a new industry in 
that country, but until quite recently 
practically the whole of the production 
was absorbed domestically. Some ship- 
ments were made occasionally to Japan 
and other Eastern destinations, however. 

Then the import lists began to report 
arrivals in London of both menthol and 
peppermint oil, shipped from Shanghai and 
substantial quantities were also listed as 
exported from the same port and destined 
for the United States. It is expected that 
both products are to be shipped to the 
above mentioned markets regularly and in 
fairly substantial quantities, which may 
increase in due course. There is only one 
big producer in China, and the products 
are sold as ““Buddha”’ brand. 

The quality of this Chinese menthol is 
said to be good and tests compare favor- 
ably with general requirements. The 
packing is the same as menthol from Japan, 
being in cases of 12 5-lb. tins. 


ERGOT 


Considerable uncertainty prevails in 
this item. Prices in the primary market 
during the early part of the period under 
review were erratic but indications pointed 
to the possibility that values for new crop 
ergot would be on a much lower level than 
last year. Some factors purchased ma- 
terial at levels which would make a spot 
market price of $1.70 possible. 

Following this favorable development, 
however, was the outbreak on July 18th of 
civil war in Spain. This condition was not 
calculated to improve the crop prospects 
and might seriously interfere with its col- 
lection. The situation is now so serious 
that great caution is again being exercised 
in this market. Manufacturing consumers 
who paid dearly last year because of 
speculation on the part of certain factors 
in Spain may now be forced to pay tribute 
to the political unrest in the producing 
country. 
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GUM TRAGACANTH 


It was previously reported that the Per- 
sian Government had instituted measures 
toward the creation of a monopoly in gum 
tragacanth. The effectiveness of the 
monopoly is now being fully demonstrated 
in the sharp advances noted in the spot 
market during the current period of review. 
The number one quality gum has been ad- 
vanced here to a range of from $1.75 to 
$1.80 per pound and number 2 is being 
offered at from $1.65 to $1.70 per pound 
being an advance of 45c and 50c per pound 
respectively. 

The item is scarce here and very difficult 
to get in the primary market where up- 
ward of $1.60 per pound is being asked. 
Local factors usually well informed ad- 
vanced the opinion that the advancing 
tendency has not as yet fully run its course 
and that still higher prices may be looked 
for in the near future. 

Reports received from abroad indicate 
that both the Persian and Syrian crops in 
1935 were about 20 per cent. below the 
average for the past few years. It is also 
believed that the total 1935 crop in both 
of the above competitive growing coun- 
tries has already been disposed of and it is 
reported that recently Syrian gum ex- 
porters applied to Turkey for offers of 
Turkish gum tragacanth in the hope of 
meeting some of their additional export 
requirements. 

It has also been learned that Persian ex- 
porters have already started offering Per- 
sian gum tragacanth of the 1936 crop for 
future delivery. 


CITRIC ACID 


Citric acid was reduced one cent per 
pound to 26c by a large manufacturer on 
July 16. The reason given was that costs 
of production were steadily working lower 
and the manufacturer was passing the 
saving on to the consumers. No price 
competition was involved in the reduction. 

In the face of a sharply higher market 
for lemons in this country, the reduction 
came as a distinct surprise to many. 
Another interesting fact is that this brings 
the price of citric acid within two cents per 
pound of tartaric acid which is selling at 
24c per pound. Due to the interchange- 
ability of these two acids in many in- 
stances, the lower price for citric acid 
should increase its use. 

Citrates were also reduced le per pound 
and are now quoted as follows: Potassium 
citrate U.S.P. XI granulated, bbls. 36c¢ a 
pound, powdered, bbls. 39¢ a pound; 
U.S.P. VIII 


bbls. 22c a pound, U.S.P. XI granular 


Sodium citrate granular, 


bbls. 28!4c per pound, U.S.P. XI pow- 


dered bbls. 29c¢ a pound. 
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MERCURY 


Quotations were slightly lower at $73.50 
per flask because of the not very active 
demand at this time. The routine charac- 
ter of the market was relieved somewhat, 
however, by political developments in 
Spain. What ultimate effect this is likely 
to have on the quicksilver market was un- 
certain but it must be born in mind that 
Spain supplies this country with a sub- 
stantial part of its requirements. 

A large rotary furnace has been installed 
on the Wideawake quicksilver mine lo- 
cated near Colusa, California, it is re- 
The unit has a daily capacity of 
twenty-five to thirty tons. The mind has 
been idle for over thirty years but suffi- 
cient ore is reported to assure steady pro- 
duction for seven years. 


ported. 


The New Idria Quicksilver Mines are 
also expected to be opened within sixty 
days. Theodore Hoover, brother of the 
former President has been named presi- 
dent of the mines which, during the World 
War employed close to 1,000 men. 


SPANISH SITUATION 


Trade in many of the raw materials 
originating in Spain has been practically 
cut off. The Civil war now raging there 
between the Government forces and the 
Facists is so severe as to make it very un- 
certain as to when shipments of the various 
essential oils and botanicals will be re- 
sumed. 

Already considerable strength has been 
displayed in such oils as thyme, orange 
and spike lavender. Spanish saffron has 
advanced to $14.00 per pound and gentian 
root to 10!4c per pound. Thyme, uva 
ursi and paprika show considerable under- 
lying strength. Spanish spices and spice 
oils are firmer. 

Consumers of these Spanish raw ma- 
terials might well pay particular attention 
to their requirements during the near 
future, as no one knows how long this 
situation will last. 


TIN 


The virtual withdrawal of the Govern- 
ment of Siam from the world tin agree- 
ment through rejection of the Interna- 
tional Tin Committee’s renewal terms, 
announced in Far Eastern and European 
centers, brought about a severe break in 
prices for this commodity. 

Under a wave of speculative liquidation 
the metal engaged in a fall of more than 
seven pounds sterling per ton at London, 
where bull positions had been built up in 
the belief that the restriction scheme 
would remain intact. In the local market 
prices dropped some 177 points, or more 
than 134c, to 41.85¢ per pound for spot 
Straits. 
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Are You Still Packaging | 
Your Own Essential bibs? 


One of the country’s foremost wholesalers recently made a startling 
discovery. 
After six months of aggressive representation by this wholesaler of the 
MM&R line, a careful check proved that it was more profitable to sell MM&R 
packaged goods in preference to their own brand of repackaged essential oils 
because— 

1. There are no losses due to evaporation or repackaging. 


2. No inaccuracies in weight, no variance in quality. 





3. All MM&R products are handsomely and 
similarly packaged in standard size, well- 
stoppered bottles. Shipping is easier, more To Manufacturers of 


economical. DRUGS & COSMETICS 





4. Druggists’ preference is assured through MM&R offers a select variety 
rigid maintenance of MM&R quality and of essential oils, concentrated fla- 
consistant national advertising. vors and aromatic chemicals with 

. : endless possibilities for product im- 
Our representatives will gladly ex- provement and production econ- 
plain how you can increase your omies. , 
essential oil profits by standard- The sessoned advice of our chem- 
ee ice) Lokal La fia ists is available. 








ising on MM&R Packaged Goods. 


MAGNUS, MABEE & REYNARD, Inc. 


QUALITY ESSENTIAL OCD BAUSAMS AROMATIC CHEMICALS, ETC...SINCE 1895 


32 CLIFF STREET NEW YORK, N. Y. 
NAGNY 














The Standard for 50 Years 


Italian Tale is, and always has been, the recognized 
standard in the cosmetic industry. In France, as in other 
countries, users of tale turn to Italy, where the natural 
rockstone produces a superfine product. It combines in 
the highest degree the features most desired. It has an 




















unusual, silky texture. 





The world’s leaders use only Italian Tale. There is no 
substitute. 


| CHARLES MATHIEU inconrorate 


e Exclusive representatives of the Italian Producers 
120 LIBERTY ST.. NEW YORK, N, Y. 
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PSYLLIUM SEED 


There has been a steady decline in 
French psyllium seed production from the 
2.500 metric tons which were produced 
during 1932 to 100 metric tons during 
1935, and it is estimated that the 1936 
crop will be even smaller. Shipments of 
psyllium to the United States during 1935 
were lower than during any of the preced- 
ing five years. 

Exporters and dealers are unanimously 
of the opinion that the 1936 seed crop will 
be negligible and may not even attain 50 
metric tons. Very little psyllium seed 
was planted this Spring as for nearly three 
years the cost of production has exceeded 
the selling price. 

It is believed that total stocks of good 
quality psyllium seed in the hands of 
growers and dealers do not exceed 300 
metric tons, the greater part of which is in 
the hands of dealers. 

This situation has not affected prices in 
the spot market which continues easy. As 
far as supplies go there are ample stocks 
of Indian seed. The truth of the matter 
is, however, that this item which a few 
years ago enjoyed a tremendous success, 
has been constantly loosing popularity. 
The advent of other natural vegetable 
laxatives such as karaya— marketed and 
extensively advertised under various brand 
names—is rapidly replacing the once 


popular psyllium seed. 


IPECAC 


Lower import costs on this item made it 
possible to lower quotations on spot by 8c 
per pound making the market 82c to 87¢ 
per pound. Production in Brazil has in- 


creased from 28 metric tons to 55 metric 


tons. 


ALOES 


As practically the entire 1935 crop of 
aloes was sold before the end of the year, 
the market was very quiet the past quar- 
ter. It is estimated that the crop totaled 
5.500 cases of 125 pounds each. The 
United States took approximately 3,200 
cases and Europe 2,300 cases. 

Advance estimates of 1936 are that be- 
cause of abundant rainfall production will 
total 6,700 cases of 125 pounds each. In 
addition there is a stock of 3,200 cases, a 
holdover from several years past, which it 
is reported will soon be placed on the mar- 
ket. These aloes were acquired when 
prices were about 25c per pound, the 
owner refusing to sell when they were 
quoted around 8c per pound. Thus the 
total stock available for this year will 


amount to an estimated 9,900 cases. 
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AROMATIC 
CHEMICALS 


United States production of synthetic 
aromatic chemicals of coal-tar origin in 
1935 totaled 4,364,000 pounds, an increase 
of 4.7 per cent. over the 1934 production of 
4,168,000 pounds. Flavors registered an 
increase, while perfume materials on the 
whole showed a decline from the preceding 
year. Outstanding items showing an in- 
crease were: 





1934 
Production Sales 
Pounds Pounds Value 
Methyl salicylate. 1,268,989 1,239,388 $386,655 
Vanillin er 232,920 248,819 835,952 
Acetophenone... . 6,686 8,292 ‘ 
Benzyl alcohol. . . 103,839 53,926 
Diethy]! phthalate 879,474 726,649 140,895 
Musk xylol ; 34,392 32,871 48,979 
Phenylethy] alco.. 126,144 124,671 291,086 
1935* 
Production Sales 
Pounds Pounds Value 





Methyl salicylate. 1,544,000 523,000 $471,539 


Vanillin. . . ; 235,000 258,000 769,000 
Acetophenone. .. . 7,232 : ~~ 
Benzyl alcohol. . 114,000 112,000 62,000 
Diethyl phthalate 934,000 792,000 143,000 
Musk xylol. ia 68,000 49,000 62,000 
Phenylethy] alco.. 135,000 109,000 279,000 


*Preliminary. 


CITRUS OILS 


The feature of the market was the sharp 
advance in domestic oils. Offerings of 
California lemon were limited at the new 
price level of $1.75 per pound. This ad- 
vance places the item on the same price 
level with the Italian material. Replace- 
ment costs on the Italian advanced ma- 
terially, however, and the best quality oil 
sold as high as $2.50 per pound. 

California cold pressed orange oil went 
up again because of a shortage and is now 
selling at $2.85 per pound. The distilled 
oil was also 5c per pound higher at 90c. 
Italian orange oil prices ranged from $2.35 
to $3.25 as to quantity and brand with 
W. Indian at from $2.30 to $2.40. 

Bergamot oil also continued to feel the 
effects of government control and was 
again pul up 20c per pound with the range 


from $2.20 to $2.50. 


PEPPERMINT OIL 


All reports from the country indicate 
very adverse growing conditions. Ex- 
tremely high temperatures and aridity in 
Indiana and Michigan—although less 
severe in the latter state—resulted in an 
almost total stoppage of offers. 

A substantial rise in spot market prices 
was therefore inevitable. Natural oil went 
up to 52.50 and 32.75 per pound and redis- 
tilled advanced accordingly to $2.75 and 
33.00. 

Spearmint oil, usually acting in sym- 
pathy with peppermint, as they are con- 
tingent crops, was also advanced 35c per 


pound to a range of from 31.80 to $1.90. 
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WORMWOOD 


Very little oil was available on spot and 
dealers said they could get nothing from 
the primary market. This condition war- 
ranted a spot advance of 25c per pound 
placing the market at $2.50 to $2.75 per 
pound for oil of quality. At the new level 
the market continued extremely firm in 
undertone and unless the drought and heat 
have not affected the crop as severely as 
now seems possible prices will continue the 
upward trend. 


GLYCERIN 


Leading producers failed to hold this 
item in line and an advance of Ic per 
pound for CP went into effect during the 
latter part of the month. Based on the 
cost of production it is said this advance 
was some time past due. Lack of suffi- 
cient crude material kept production con- 
servative and hardly sufficient to meet 
requirements. The spot price in drums is 
now 15!4c per pound and the market 
lacked any signs of an easier tendency. 


ALCOHOL 


The feature of this market was the an- 
nouncement of the price schedules on com- 
pletely denatured alcohol until the end of 
the anti-freeze season in 1937. Prices 
were materially unchanged but the 
method of merchandising was drastically 
altered through the withdrawal of the 
agents and jobbers who received a 20 per- 
cent. commission for negotiating sales. 
This system had been instituted a year 
ago in an endeavor to stop price cutting by 
jobbers but proved unsuccessful as a seri- 
ous price situation developed some time 
after the consuming season started. The 
return to outright sale of this article is 
again the policy of the distillers. 


GOLDEN SEAL ROOT 


An advance of 30c in the spot market 
price was the feature of this market. The 
new quotations ranged from $2.60 to 
$2.65 per pound. 

This item was so scarce on spot as to 
make it necessary to conserve supplies in 
all quarters. The primary market could 
offer little replacement material. 

To make matters worse the new crop 
prospects were reported as highly unfay- 
orable. Previous low prices resulted in 
abandonment of cultivation as at its best 
this item is rather costly to produce. It 
takes three years for the roots to develop 
sufficiently to make a new crop. 

The general opinion in the market was 


that high prices would continue. 
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PURE OTTO oF ROSE. 
BATZOUROFF & CO. 


(Established 1845) | 
SOFIA, BULGARIA 


Modern Distilleries at 


Karnare Rahmanli 
Karlovo Kalofer 


SOLE DISTILLERS BY 
VACUUM PROCESS 


Quality is our first consideration. We have 
always supplied the finest Otto of Rose it 
is possible to produce. 





Used by the Principal Consumers Here and Abroad | 
SOLE AGENTS 


Georce Luepers « Co. 


New York Chicago San Francisco Montreal | 
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Established 1910 


ISKING 


IMPORTERS and EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Ete. 


Haarlem Oil, Genuine Dutch Klaas Tilly 
Camphor Synthetic, U.S.P. XI, DuPont 
Camphor Natural, Japanese 


Naphthalene, balls or flakes 





Beeswax Menthol 
Cocoa Butter U.S.P. Mineral Oil 


Kaolin Colloidal Spermaceti 
Lanolin U.S.P. Sulphur Precip. U.S.P. 
Magnesia Witch Hazel, N.F. 





“OEVOLD ~ Sole U. S. Representatives for 


Shipkoff’s OTTO OF ROSE 


CHAS. C. HUISKING & CO. 


INCORPORATED 
CHICAGO BRANCH 155 VARICK ST. 
561 E. ILLINOIS ST. NEW YORK, N. Y. 





MANUFACTURERS OFr 
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ABBOTT Quality 
DRUGS AND 
CHEMICALS 





= ANESTHETICS 


Procaine Hydrochloride . . . Benzocaine 
=" ANALGESICS 
Cinchophen . . . Neocinchophen 


= ANTISEPTICS 


Acriflavine ... Chloramine 


= HYPNOTICS 
Barbital . .. Phenobarbital 


=" ALKALOIDS AND DRUG EXTRACTIVES 
Berberine .. . Colchicine . . . Ephedrine 
. . Hydrastine 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 





~ ABBOTT LABORATORIES, North Chicago, Il. 

















VANILLA BEANS 


For over 75 years the recognized 


source of supply 





**Look for the Symbol of Standardization”’ 


GUMS 


Tragacanth Karaya 


Arabic 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


55 Vandam Street New York 
Represented in Chicago by A. C. Drury & Co., Inc 
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